




ABOUT US

Julia Campbell is a nonprofit digital 
consultant, speaker, and author who 
has been recognized by Forbes and 
LinkedIn as a top thought leader. She 
hosts the Nonprofit Nation podcast, 
has written two books on social 
media and storytelling for nonprofits, 
and has helped hundreds of 
organizations transition to digital 
through her courses, webinars, and 
talks.

Josh Hirsch is the Senior Strategist for 
Soukup Strategic Solutions. He has 
worked in the nonprofit sector since 
2006. He has an extensive 
background in social media, digital 
communications, and marketing 
along with experience in grant 
research and writing, individual 
giving, special event planning, 
stewardship, and cultivation of 
donors. He is the Florida Caucus 
Representative for the AFP First Coast 
Chapter and Past-President of the 
Palm Beach County Chapter.









WHAT 
WE WILL 
COVER 
TODAY:

Current social media landscape and 
trends

Implications for fundraisers raising 
money on social media

How to get donors off social media to 
build longer-term relationships 

How to use ChatGPT to create high 
converting social media content



WHAT THE HECK IS GOING ON IN 
THE SOCIAL MEDIA LANDSCAPE 
RIGHT NOW?



AMERICANS’ 
SOCIAL MEDIA 
USE

YouTube and Facebook are by far the 
most used online platforms among U.S. 
adults; TikTok’s user base has grown 
since 2021.

Additionally, roughly half of U.S. adults 
(47%) say they use Instagram.

27% to 35% of U.S. adults use Pinterest, 
TikTok, LinkedIn, WhatsApp and 
Snapchat.

About one-in-five say they use X/Twitter 
and Reddit.  

https://www.pewresearch.org/internet/2
024/01/31/americans-social-media-use/

https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/
https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/


IMPLICATIONS FOR 
NONPROFITS 

29% of online donors say that social media 
is the communication tool that most inspires 
them to give [email 27%, website, 18%, print, 
12%, TV ad 6%]. (Global Trends in Giving 
Report)

84% of Facebook users share to show their 
support for a cause and highlight issues that 
are important to them. (Nonprofits Source)

57% of people who watch nonprofit videos 
on YouTube go on to make a donation. 
(Google)

https://www.funraise.org/giving-report
https://www.funraise.org/giving-report
https://nonprofitssource.com/online-giving-statistics/social-media/
https://socialphilanthropy.wordpress.com/2013/08/27/57-of-those-who-watch-nonprofit-videos-go-on-to-make-a-donation/


SOCIAL 
MEDIA 

PLATFORMS 
ARE NOT ALL 

CREATED 
ALIKE



https://www.statista.com/statistics/1371096/social-media-usage-nonprofit-organizations-

platform-us/ 

https://www.statista.com/statistics/1371096/social-media-usage-nonprofit-organizations-platform-us/
https://www.statista.com/statistics/1371096/social-media-usage-nonprofit-organizations-platform-us/


https://www.hootsuite.com/research/nonprofit-social-media-trends-report 

https://www.hootsuite.com/research/nonprofit-social-media-trends-report


SOCIAL MEDIA IS A 
GREAT TOOL FOR 
NONPROFITS! WE 
CAN:

Build trust and affinity

Showcase impact

Tell powerful stories

Share behind-the-scenes insight

Shed light on complicated 
problems

Bring issues to the forefront of 
conversations

Raise awareness around our 
work



AND YES…

Drive donations! 

But that cannot be the only goal of your 
long-term social media strategy. 





ARE YOU 
EARNING THE 
RIGHT TO ASK?





CONTENT FUELS THE 
SOCIAL MEDIA FIRE. 

To get the free Nonprofit 
Social Media Content 
Planner, 

text PLANNER to 33777.  



LONG-TERM 
STRATEGIES 

TO CONVERT 
SOCIAL 

MEDIA FANS



REMEMBER!

Context is key. 

There are no such thing as best practices for ALL just 
best practices for YOU - your specific nonprofit, your 
unique circumstances, and your amazing mission! 



1) 
INTENTIONALLY 

AND 
CONSISTENTLY 

USE SOCIAL 
MEDIA TO BUILD 

YOUR EMAIL 
LIST. 





GIVE PEOPLE A 
REASON TO 
SIGN UP. 

“Sign up today and we’ll 
send you 2 simple ways to 
fight hunger in your 
community!”

“Join us in the fight against 
deforestation.”

“Never miss an update in 
our mission to cure 
childhood cancer.”



PLAY ON 
FOMO!

Play on FOMO (fear of 
missing out) and 
anticipation: 

“Tomorrow we will be 
sharing Liliana’s story and 
her incredible journey in 
our newsletter. If you want 
to read it, sign up for our 
updates here: LINK”



ADD AN EMAIL SIGN-UP TO SOCIAL MEDIA BIOS.

Include an email sign-up link in your social media 
bios and About pages. 





ADD AN EMAIL 
SIGN-UP TO 

VIDEOS & 
LIVESTREAM 

BROADCASTS



ADD THE 
EMAIL SIGN-

UP LINK TO A 
YOUTUBE 

VIDEO CARD.



2) LEVERAGE 
THE POWER 

OF 
TARGETED 

SOCIAL ADS. 



THE REALITY 
ABOUT 

ORGANIC 
REACH



DO NOT simply 
send people to 
the homepage 
of your website 
and expect them 
to figure out 
what to do once 
they get there.  



ADS ARE 
BEST USED 

FOR: 

Raising Awareness: Facebook ads are 
excellent for reaching a wide audience and 
spreading awareness about your nonprofit's 
cause, mission, and activities. 

You can target specific demographics, interests, 
and behaviors to ensure your message reaches 
the right people who are likely to be interested 
in supporting your cause.



ADS ARE BEST 
USED FOR: 

Fundraising Campaigns: Facebook 
ads can be used to promote 
fundraising campaigns and drive 
donations. You can create compelling 
ad content that highlights the impact 
of donations and encourages people 
to contribute to your cause. 

With Facebook's targeting options, you 
can reach potential donors who are 
more likely to be interested in 
supporting your organization 
financially.





ADS ARE BEST 
USED FOR: 

Event Promotion: If your nonprofit hosts 
events or activities, Facebook ads can help 
promote them to a wider audience. 

Whether it's a fundraising event, volunteer 
opportunity, or awareness campaign, you can 
create targeted ads to reach people in your 
local area or those who have expressed 
interest in similar events.



HOW MUCH DO ADS COST? 
(IT DEPENDS)

Ad Objective: Ads optimized for link clicks or conversions tend to be more 
expensive than those optimized for reach or engagement.

Target Audience: The size and demographics of your target audience can impact 
the cost of your ads. Generally, targeting a larger or more competitive audience 
may result in higher costs.

Ad Placement: Facebook offers various ad placements, including the news feed, 
right column, and audience network. The cost of ads can vary depending on 
where they're displayed. 

Industry and Seasonality: The competitiveness of your industry and any 
seasonal trends can influence ad costs. For example, ads related to holidays or 
peak shopping seasons may be more expensive due to increased demand.



TO BOOST OR NOT TO 
BOOST?



WHERE TO START 
WITH ADS?

Experimentation and Optimization: With 
Facebook's advertising platform, you can 
experiment with different ad formats, 
targeting options, and messaging to see what 
resonates best with your audience. 

Start with a small budget and test different 
strategies to see what yields the best results, 
then optimize your campaigns accordingly.



3) CRAFT HIGH 
CONVERTING 

CTAS FOR 
SOCIAL 
MEDIA.



















HOW TO 
WRITE A 
GREAT 
CALL-TO-
ACTION:

Make your “give now” 
language compelling. 

Consider your audience. 

Play on their motivations 
and desires.

What problem do they 
want to solve?



TRENDS COME 
AND GO



DON’T “CUT 
THROUGH 
THE 
CLUTTER.”

A better question: 

How do we cultivate, 
nurture, and inspire a 
wildly passionate group of 
supporters that actually 
care about what we do?

 



HOW TO USE 
CHATGPT TO 
CREATE HIGH 
CONVERTING 
SOCIAL MEDIA 
CONTENT 



GET THE E-BOOK (AI)



CONNECT WITH US!

Julia Campbell

Website: 
https://jcsocialmarketing.com/

Josh Hirsch, MS

Website: 
https://soukupstrategicsolutions.com/

https://jcsocialmarketing.com/
https://soukupstrategicsolutions.com/
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