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ABOUT US

Julia Campbell is a nonprofit digital
consultant, speaker, and author who
has been recognized by Forbes and
LinkedIn as a top thought leader. She
hosts the Nonprofit Nation podcast,
has written two books on social
media and storytelling for nonprofits,
and has helped hundreds of
organizations transition to digital
thlré)ugh her courses, webinars, and
talks.

Josh Hirsch is the Senior Strategist for
Soukup Strategic Solutions. He has
worked in the nonprofit sector since
2006. He has an extensive
background in social media, digital
communications, and marketing
along with experience in grant
research and writing, individual
giving, special event planning,
stewardship, and cultivation of
donors. He is the Florida Caucus
Representative for the AFP First Coast
Chapter and Past-President of the
Palm Beach County Chapter.
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WHAT
WE WILL

COVER
TODAY:

Current social media landscape and
trends

Implications for fundraisers raising
money on social media

How to get donors off social media to
build longer-term relationships

How to use ChatGPT to create high
converting social media content
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WHAT THE HECK IS GOING ON IN
THE SOCIAL MEDIA LANDSCAPE
RIGHT NOW?
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AMERICANYS'
SOCIAL MEDIA
USE

YouTube and Facebook are by far the
most used online platforms among U.S.

adults; TikTok's user base has grown
since 2021.

Additionally, roughly half of U.S. adults
(47%) say they use Instagram.

27% to 35% of U.S. adults use Pinterest,
TikTok, LinkedIn, WhatsApp and
Snapchat.

About one-in-five say they use X/Twitter
and Reddit.

https://www.pewresearch.org/internet/2

024/01/31/americans-social-media-use/

Most U.S. adults use YouTube and
Facebook; about half use Instagram

% of U.S. adults who say they ever use ...
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Note: Respondents who did not give an answer are not shown
conducted May 19-Sept. 5, 2023

Americans’ Social Media Use

PEW RESEARCH CENTER



https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/
https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/

IMPLICATIONS FOR
NONPROFITS

29% of online donors say that social media
is the communication tool that most inspires
them to give [email 27%, website, 18%, print,
12%, TV ad 6%]. (Global Trends in Giving

Report)

84% of Facebook users share to show their
support for a cause and highlight issues that
are important to them. (Nonprofits Source)

57% of people who watch nonprofit videos
on Youlube go on to make a donation.

(Google)



https://www.funraise.org/giving-report
https://www.funraise.org/giving-report
https://nonprofitssource.com/online-giving-statistics/social-media/
https://socialphilanthropy.wordpress.com/2013/08/27/57-of-those-who-watch-nonprofit-videos-go-on-to-make-a-donation/

SOCIAL
MEDIA
PLATFORMS
ARE NOT ALL
CREATED
ALIKE
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https://www.statista.com/statistics/1371096/social-media-usage-nonprofit-organizations-
platform-us/



https://www.statista.com/statistics/1371096/social-media-usage-nonprofit-organizations-platform-us/
https://www.statista.com/statistics/1371096/social-media-usage-nonprofit-organizations-platform-us/

Nonprofit

Average engagement rate: September 2023

LinkedIn | in)
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https://www.hootsuite.com/research/nonprofit-social-media-trends-report



https://www.hootsuite.com/research/nonprofit-social-media-trends-report

SOCIAL MEDIA'IS A
GREAT TOOL FOR

NONPROFITS! WE
CAN:

Build trust and affinity
Showcase impact

Tell powerful stories

Share behind-the-scenes insight

Shed light on complicated
problems

Bring issues to the forefront of
conversations

Raise awareness around our
work

B>y Plummer Home

’ January 14 at 10:00am- @

Kids in OUR communities are growing up without families. They need
safety, stability and love. Can you help? Please call Plummer Foster Care

at (978) 935-9555 or visit us at www_plummerhome.org/fostercare to learn
more.

r

Kids like Ryan need
a family like yours.

Plummer
Foster Care

il Like @ Comment # Share < Buffer & “}'
Hootlet




AND YES...

Drive donations!

But that cannot be the only goal of your
long-term social media strategy.

Mad < ’/
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Why do people use social media?

To keep up with friends/family

To find entertaining content 21%

To kearn new things

To share your pictures/videos 3T
For ideos/inspiration

To keep up with niews foultural frends

To keep up with brands and products

To keep up with celebrities finfluencers

HupbSpat Blog Rewsarch, Cormumes Trendy D035 Repcet
Bi-orrusdl diarvey af &00+ LS adue @ Jan 2003



ARE YOU
EARNING THE
RIGHT TO ASK?



80%

Iinteract
Educate

Inspire
Entertain
Connect

20%

Promote




CONTENT FUELS THE
SOCIAL MEDIA FIRE.

To get the free Nonprofit
Social Media Content
Planner,

The Nonprofit
text to : Social Media
Content Planner




LONG-TERM
STRATEGIES
TO CONVERT
SOCIAL

MEDIA FANS




REMEMBER!

@  Context is key.

There are no such thing as best practices for ALL just
best practices for YOU - your specific nonprofit, your
unique circumstances, and your amazing mission!



INTENTIONALLY
AND
CONSISTENTLY
USE SOCIAL
MEDIA TO BUILD
YOUR EMAIL
LIST.




EMAIL MARKETING VS
SOCIAL NETWORK MARKETING




GIVE PEOPLE A

R E A S O N TO c :l:f::yczl;m;te Change @ & Like Page | ***

S I G N U P Our next newsletter is coming out soon! Sign up for a monthly condensed
O 3 .

review of climate change news from NASA.

“Sign up today and we'll
send you 2 simple ways to
fight hunger in your
community!”

“Join us in the fight against
deforestation.”

“Never miss an update in
our mission to cure
childhood cancer.”

CLIMATE.NASA.GOV
Subscribe to newsletter
Get the latest climate news from NASA or the latest posts from the Eart...

Rais€



PLAY ON

My name is Lililana. When my
' son Miguelito was born, | was
- so happy and excited.
However, when he was just 5
months old, we learned he had
eye cancer, There were tumors
PIay on FOMO (fear Of in both of his eyes. Suddefuy,l
was worried about my son’'s

missing out) and future.

anticipation: But then we were referred to

St. Jude Children’s Research
" e Hospital, and | felt a weight lifted from my shoulders as soon as we

To m O erW We Wi | | be arrived. We're so thankful that Miguelito is getting the best treatment,
shari ng Liliana's sto ry an d and that his doctors and nurses treat him with such love and
her incredible journeyin :v““‘;m‘m ~ e
‘e’re thankful that we'll never receive a bill, which allows us to

our News lette r. lf yO u want concentrate on what's most important: Miguelito.

to read it’ Sign Up for our Thank you from the bottom of my heart,
updates here: LINK" — Liliana, mom of Miguelito

Rais€



catskill_animal_sanctuary BEEEE -

c AS 864 posts 21.2k followers 1,304 following

Catskill Animal Sanctuary We rescue farmed animals and champion vegan living.
Subscribe to our monthly email, Herd Around the Barn, to keep up with the
excitement! casanctuary.org/instaherd

Include an email sign-up link in your social media
bios and About pages.



M

The Museum of English Rura... @ - 2h
If you're looking to take a break from
Twitter but not from The Museum of
English Rural Life, then consider
subscribing to our newsletter!

Receive content, stories and photos from
our collections straight to your inbox.

Warning: may contain sheep.

merl.reading.ac.uk/newsletters/




ADD AN EMAIL
SIGN-UP TO
VIDEOS &
LIVESTREAM
BROADCASTS

We're having a special story Sime in front of City Hall!
Our sarly lseracy programs are just one of the many
IMportant reasons why City aders should keep
Investing in lbraries. Take action
WWWrvesT A s org Frveshinkle anes

1 Share BDolet t v
QO W 2 Gutia e 400 cthens Tog Comvrents *

NYPL The New York Public Litwary © Thanks for
waicheng! Shay wpdated On sitry tme for chikdren
W Our Newaletier for parents

wwn Syl org ypiody

Subscribe to NYPL

LT'. oUn Gds! Family...
L Poply \

NYPL promotes their
newsletter to viewers.
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2) LEVERAGE
THE POWER
OF
TARGETED
SOCIAL ADS.

Rais€

WaterAid UK
Sponsored «+ &

Rohingya refugees in Bangladesh need our
help. Can you donate today?

Donate to the urgent

St
WWW gid . Ora/ux
Not ¢ d with Facebook

Q::0 172 57 comments 50 shares

Hv
oY Like () Comment &> Share

' World Vision USA U)'_L) e

Sponsored - &

We are supporting those affected by Hurricane
Harvey with emergency supplies, including
clean water, blankets, tarps, food, and more.
Donate here!

Hurricane Harvey Relief

Hundreds of thousands of surviv...

Q0 9 3 Comments 20 Shares

g Uke () Comment £ Share




The Slow Death of

Facebook Page .
THE REALITY < QG
ABOUT I Organic Reach
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United Way of Massachusetts Bay
I' Sponsored -+ Q

DO NOT simp Iy byt gl bl R
you started. Follow us for updates on how you can help

send peop le to others in need. https://goo.glft58xTb

the homepage

of your website

and expect them
to figure out

what to do once AL TP i
they get there. o

QO You and 93 others 25Shares @~

il Like () Comment &> Share

Rais€



ADS ARE
BEST USED

FOR:

Raising Awareness: Facebook ads are
excellent for reaching a wide audience and
spreading awareness about your nonprofit's
cause, mission, and activities.

You can target specific demographics, interests,
and behaviors to ensure your message reaches
the right people who are likely to be interested
in supporting your cause.



ADS ARE BEST
USED FOR:

Fundraising Campaigns: Facebook
ads can be used to promote
fundraising campaigns and drive
donations. You can create compelling
ad content that highlights the impact
of donations and encourages people
to contribute to your cause.

With Facebook's targeting options, you
can reach potential donors who are
more likely to be interested in
supporting your organization
financially.

St. Baldrick's Foundation
Sponsored -

JOIN THE FIGHT: You don’t have to head-shave to help save kids. Donate
now to support childhood cancer research.

4

You can save your hair
and still show you care.
Donate Now!

o

Help Save Kids with Cancer.
Donate. Fundraise. Save kids’ lives

STBALDRICKS.ORG/DONATE



The Greater Boston Food Bank soe
\ j/ Sponsored - S

Feed a family for the holidays. Your $20 gift provides a
complete holiday meal for a family of five.

No One Should go Hungry

Help.p‘rowde food for hungry families across... Bonatatiow
my.gbfb.org

Not affiliated with Facebook

00 43 12 Shares @~




ADS ARE BEST
USED FOR:

Event Promotion: If your nonprofit hosts
events or activities, Facebook ads can help B
promote them to a wider audience.

Whether it's a fundraising event, volunteer n
opportunity, or awareness campaign, you can

create targeted ads to reach people in your

local area or those who have expressed 7 B
interest in similar events.




HOW MUCH DO ADS COST?
(IT DEPENDS)

Ad Objective: Ads optimized for link clicks or conversions tend to be more
expensive than those optimized for reach or engagement.

Target Audience: The size and demographics of your target audience can impact
the cost of your ads. Generally, targeting a larger or more competitive audience
may result in higher costs.

Ad Placement: Facebook offers various ad placements, including the news feed,
right column, and audience network. The cost of ads can vary depending on
where they're displayed.

Industry and Seasonality: The competitiveness of your industry and any
seasonal trends can influence ad costs. For example, ads related to holidays or
peak shopping seasons may be more expensive due to increased demand.



Raise

TO BOOST OR NOT TO
BOOST?



WHERE TO START
WITH ADS?

Experimentation and Optimization: With
Facebook's advertising platform, you can
experiment with different ad formats,
targeting options, and messaging to see what
resonates best with your audience.

Start with a small budget and test different
strategies to see what yields the best results,
then optimize your campaigns accordingly.




3) CRAFT HIGH
CONVERTING
CTAS FOR
SOCIAL
MEDIA.

Rais€

..., Feeding America
ARERICA  October22at 10:13AM - Q

“I do worry about food sometimes. | want my family to have food in their
tummies. When you skip 2 meal, your stomach starts hurting.” -lker, 9
With 1 in 7 kids struggling with hunger, chances are that you know a child
who is missing meals. You can help: hitps:/bit ly/2MxTEKY

3 Comments 21 Shares




Macmillan Cancer Support

Facel 1 42014 &

This is our very own feam member \ictoria with her
#thatsmycad moment. Hundreds of you have
celebrated and shared your dads with us, as well as
making sure no dad faces cancer alone this father's
day. A huge thank you 1o everyone who's been part
of the #thatsmydad campaign $o far

If you'd ke 10 join in simply share a photo of your
dad and three words to describe him with
#thatsmydad and text DAD to 70550 to give £3 to
help all dads facing cancer

e Lixe W Comment # Share Bbotiet ."
o You and 1K others Top Comments *
100 shares 15 ¢

Samantha J Perry -Byrne This is my Lovely

- Daddy who was diagnosed with leukemia just5
weeks 800 with his 2 grandchildren). Ne has been
in hospital now %or over a month and we cant wai
il he is well enough to come home again Text
70550 10 give £3 this Fahers Dayl Xx

Like Reply 913 0 14,2014 at 5 44an

% 2 Replies

RPN Hayley Baxter My brilkant wonderiul kind clever

ol caring dadi The best | will love you forever & think
2bout you every day. You will never be forgoen |
lost my lovely dad last October 10 cancer, please

hain avary dad v Fan Mic fatharc dsv & Aanata




ACHA

@ACHA_Heant

Meet Anne! As a longtime monthly donor, Anne's
consistent gifts help #ACHA plan for the short term
AND the future. Thank you, Anne, for a gift we can
count on!

Learn more & join Anne in donating monthly (gifts start
at $5/month): achaheart.org/givemonthly
#ACHACares #CHDCare4Life

MONTHLY DONOR SPOTLIGHT

ANNE GAMMON ™!

12:20 PM - Jun 22, 2021 - Hootsuite Inc.




B Best Friends Animal Society

3 A

Though she’s only six years old, Fiesta has survived the cruel life of a
dogfighting ring — and she has the health issues to prove it. Thankfully,
now she’s at Best Friends, where she’ll receive all the medical attention
she needs and, with any luck, the chance to open up and love.

Can you give just $5 to help Fiesta and other animals like her? It's easy to
make a gift today by clicking the DONATE button below! -abigail

Fiesta

Some people think Fiesta looks a little older than she really is. And it's easy to
understand why. Though she’s only six years old, she’s survived the cruel life of a...

Donate




SO St. Baldrick's @ StBaldricks - 4h

=8 This year, give up your birthday for kids
with cancer. Find out how, here -
bit.ly/1caqSqY

Give up your birthday
& change the world
for kids with cancer.

StBaldricks.org

4  x s =
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&  rosies_place A rosies_place A
2,159 4,950 440 2,159 4,950 440
Posts Followers Following
Rosie's Place
Nonprofit organization
@ First women-only shelter in the nation
W Love, dignity + respect
@& A place of second chance.. more .
linktr.ee/rosies_place/ Try a donation
889 Harrison Ave, Boston, Massachusetts 02118 sticker
.B Followed by sfhboston, bostonfdn and 19 others t Help other people give to

Fundraising for Rosie's Place Select amount Rosle's Flace by adding

- $220 raised of $1,000 a donation sticker to your
) - story
Followina ¥
Message Contact Donate *2 lon n stic
Rosie's Place Not now

SupportUs  Kip Tiernan  Day to Day Advocate

$20




©9  water 2h

ASH YOUR FRIENDS TO

DONATE TO @WATER
THROUGH INSTAGRAM STORIES

&

........

Donate

SHARL:§ |
BLACK 55
STORIES

-0

w

wateraidameric@

‘-‘é’ WaterAid America
.. AR _ LANE A RW




Rosie’s Place .o

2,982 foliowers

»e®
Every day of the year, poor and homeless women rely on our Dining Room and
Food Pantry to provide nutnitious and tasty meals and grocernies, Join us in
fighting food insecurity by making a gift at https://Inkd.in/ecf46FAb

@ sgivingtuesday

é ROSIE'S PLACE | GIWINGTUESDAY

v




Anca fan » 11

e e T d Y

NovemrbDer 5 Momeessress Anpreness Month

This month Merty MO, the nOn.oroft | work for, s running 8 Campaipn &
COUCate, TR BARTeness, INT Fndrase 1OWNTS enONg NOMERSENess N Our
COmmuny. | 0 DRSSONStE BDCUT eNTINg ROmeesinels Decavse | Deleve
Pomeessress can De sOved and the solution 5 sarpie: HOUSING.

To hep us Deng pedpie home, I'm aming 1o raing §500

Wiy §hve 10 Mergy House We Rive B $rest KK (oSt LigT year we
£ Encec the homelessness of over 2,000 individua's

O M2 5 95% 5000855 130 It DATMANent SLDPOMTVE POSENG DrOgraeS
X Prevented 529 nOVOuss Yom esterng Romeiesnest

B Boendec with T rew programs o S cties

I've ATeaty PG sOMme gredt CONversations m iy DMVS with some of you ana I'e
Ove 10 answer a0y and 30 QUEStIONS YOU MIght Rave 30O the work were Song
TRaNkS 1 2Ovance for SUDDONING What we 30

My fannsing oo
MLp1/Ankdin/og IwtaD




HOW TO
WRITE A
GREAT

CALL-TO-
ACTION:

Rais€
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Make your “give now”
language compelling.

Consider your audience.

Play on their motivations
and desires.

What problem do they
want to solve?



vintage social networking
LinkedIn Pinterest YouTube

TRENDS COME
AND GO

http:/lwronghandsl.wordpress.com © John Atkinson, Wrong Hands



* The Night Ministry

December 2 at 750 PM - Q

I i1
D O N Thank you to everyone who joined us to Give, Serve, & Advocate on
#Gving Tuesday. We are still running the numbers, but we feel so

grateful to everyone who made a donation, signed up to make sack

| —| R O l ' G H suppers, and joined our Advocacy Team. Special thank you to our
dedicated #GvingTuesday Champions, who helped us reach so many

more people by sharing their passion for our mission.

THE
CLUTTER.”

A better question:

How do we cultivate,
nurture, and inspire a
wildly passionate group of
supporters that actually
care about what we do?

Rais€



HOW TO USE
CHATGPT TO
CREATE HIGH
CONVERTING
SOCIAL MEDIA
CONTENT



Al Simplified
A Nonprofit
Guide to
Artificial
Intelligence

DOWNLOAD NOW




CONNECT WITH US!

Julia Campbell Josh Hirsch, MS

Website: Website:
https://jcsocialmarketing.com/ https://soukupstrategicsolutions.com/



https://jcsocialmarketing.com/
https://soukupstrategicsolutions.com/
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