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About the Report

890

Nonprofit
Pros

Surveyed
O (volunteer staff)
$5MM - $10MM 2650
$10MM - $50MM 51-100
Greater than $50MM B2 100+
Figure 18: What is your organization’s annual operating revenue? Figure 19: How many FULL-TIME EMPLOYEES are in your organization?
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Reliance on Event and Online Fundraising

44%
95%
i 27%
13%
7 % Q%
/@ ? 7%

93°/° 0-20% 21-40% 41-60% 61-80% 81-100%

Held at least one
fundraising event

Figure 3: What percentage of your annual operating revenue comes from your event and/or online fundraising?
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POLL

What percent of nonprofits do you think reported
having all in-person event participation in 2022?

A) 57%
B) 32%
C) 14%
D) 75%
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2022 Event Participation

How Supporters Participated in 2022 Fundraising Events

T o

All in-person A mix of some participants online and some in-person All  Did not
virtually  hold
events

Figure 2: How did supporters participate in your 2022 events?
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2022 Fundraising Success

Fundraising Budget Performance
2022 Fundraising Performance 22% 52% 26%

2021 Fundraising Performance 21% 51% 28%

- We are raising less than budget. - We are raising in line with budget. - We are raising more than budget.

Figure 4: Considering both ONLINE and IN-PERSON fundraising, how are you performing against your 2022 event fundraising goals?
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2022 Fundraising Success

Fundraising Budget Performance By Revenue

Up to $350,000 33% 49%
$350,000 - $1IMM 25% 53%
$1IMM - $5MM 17% 53%
$5MM - $10MM =7 50% 43%
$10MM - $50MM N% 49% 40%

Greater than $50MM 59% 36%

| We are raising less than budgeted B We are raising in line with budget - We are raising more than budget

Figure 5: Considering both ONLINE and IN-PERSON fundraising, how are you performing against your 2022 event fundraising goals? (By org annual revenue;
excludes “not sure”)
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2022 Fundraising Success

Fundraising Budget Performance By Event Format

All In-Person

20% 51% 29%

Hybrid 20% 53% 27%

All Virtual 30% 51% 19%

LE=

D
D
D

We do not plan on 45% 42% 12%

]

holding an event in 2022

| Raising less than budgeted [l Raising in line with budget [J] Raising more than budget

Figure 6: Considering both online and in-person fundraising, how are you performing against your 2022 event fundraising goals
(viewed by organizations’ chosen event formats)?
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Success Rates Across All Campaign Types

2022 Fundraising Success

Online Giving Campaigns 20% 37% 35%
In-person Donation Events 30%

In-person Auction Events

Virtual Events 18% 36% 35% 1%
R Wall R - -
DIY Peer-to-Peer 15% 27% 43% 14%
Ticket Sales 31% 40% 25% 3%
Golf Outings 46% 31% 17% 6%

- Very Succesful - Somewhat Succesful - Eh, could be better - Not at all successful

Figure 7: How successful do you feel your org has been with the following fundraising campaigns? (Percentages based on those that did this type of fundraising)
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PUTTING DATA
N1O A -




Benchmark your success against peers in the report.
Are organizations of your size performing well?

Review the budget performance by event format data on slide 11.

Are you holding types of events that have proven successful?

Review the success rates of campaign types on slide 12.
Are there any successful types you can incorporate or revisit in 20237
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Top Fundraising Challenges

Donor Engagement 88%
Donor Fatigue 86%
Recurring Giving (Monthly, Quarterly, and/or Annually) 86%
Donor Retention (Year Over Year) 85%

Sponsors (Acquisition, Management, etc.) 84%

Year-Over-Year Fundraising Growth 83%

Marketing Your Organization, Events & Campaigns 78%

Donor Competition (With Other Nonprofits) 76%

Fundraising Technology 75%

Planning Around The Pandemic 71%

Budget Shortfalls Due To The Pandemic 70%

Board (Staffing, Dynamics, etc.) 68%

Staff Turnover (e.g. Executive, Development, Event) 60%

®
Figure 8: Rate the following fundraising challenges your org could be facing. (Percentage that said critical concern, definitely concern, or somewhat a problem) OneCO use



CHAT BOX POLL

MNE challenge would you rank as the top challenge facing your nonprofit? Add your answer in

H) Donor Competition (with other nonprofits)

A) Donor Engagement
B) Donor Fatigue

C) Recurring Giving
D) Donor Retention
E) Sponsors

F) YoY Growth

G) Marketing

|) Fundraising Tech

J) Planning Around the Pandemic

K) Budget Shortfalls Due to Pandemic
L) Board

M) Staff Turnover
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Top Fundraising Challenges by Revenue

Ratings of "Critical" and "Definitely a Concern"

3 4 5
Up to $350,000 . Donor Engagement . Donor Fatigue I Marketing . YoY Growth I Recurring Giving
$350,000 - $IMM . Donor Fatigue . Recurring Giving l Donor Engagement . g::i‘g:;?:ortfolls: l Sponsors

$IMM - $5MM l Recurring Giving . Donor Retention . Donor Fatigue I Donor Engagement l Staff Turnover

$5MM - $10MM . Donor Fatigue . Donor Retention I Recurring Giving I Donor Engagement I YoY Growth
$1IOMM - $s0MM . Donor Retention I Staff Turnover I Recurring Giving I YoY Growth I Donor Engagement

Greater than $50MM . Donor Fatigue . Donor Retention l Donor Engagement . Staff Turnover l Sponsors
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Data Challenges by Revenue
Up to $350,000 16% 30% 21% 18% “

$350,000 - $1IMM 25%

| don't have the - | have some data, - | have a lot of data, - | have a lot of data - | have all the data

data | need. but it's all over but do not have but have difficulty and insights | need
the place and not the time to form gaining actionable and use them in
really usable in actionable insights insights to use when nearly every
making decisions. to make decisions. making decisions. decision | make.

Figure 17: How successful are you at using data to make data-driven fundraising decisions? (By org annual revenue)
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POLL

How successful are you at using data to make data-driven fundraising decisions?

A) | don't have the data | need

B) | have some data, but it's all over the place and not really useful in making decisions
C) | have a lot of data, but do not have time to form actionable insights to make decisions

D) | have a lot of data, but have difficulty forming actionable insights to use

E) | have all the data and insights | need and use them in nearly every decision | make
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PUTTING DATA
N1O A -




Survey your donors about communication preferences and frequency.
Engaged donors aren't fatigued donors!

Overwhelmed by too much data? Start small.

Lacking resources for data? Start with free and/or affordable tools like
Google Analytics and hotjar.
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2023: Back to the Ballroom...
with Virtual Audiences in Mind

2023 Fundraising Event Formats

In-Person
All audiences onsite; ex. ballroom W 83% 8%

Hybrid

Some audience is onsite, some some is online

45% 20%

Y .V"*,‘.‘a' > i 24% 23%
au |ences]om|ng oniine ?-

- Undecided

Figure 10: How many of the following fundraising events do you plan to hold in 2023? (% at least one in 2023)
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Anticipated 2023 Shifts in Nonprofit
Technology Investment

Peer-to-Peer/Social Fundraising 71%

In-Person Event Fundraising
(Including Silent and/or Live Auctions)

% 5%

Virtual Event Fundraising
(With Live Streaming)

Online Giving & =

CRM/Donor Management Z& = 63%

Marketing Automation & = 60% 28% 8%

- Notable decrease in budget - Some decrease in budget - No change in budget
- Some increase in budget - Notable increase in budget

Figure 13: What shifts do you anticipate in your tech budget for the following types of fundraising software?
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Nonprofit Priorities for 2023

Donor Acquisition
Donor Retention 394
Increase Funds from Existing Campaigns 5% %

Operational Efficiency/ Effectiveness 36% 48% 12% " 4%

New Ways to Fundraise 38% 44%

- Critical - Important - Not as Important

Figure 15: Considering the next 12 months, rank the following in order of priority for your organization
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POLL

Which ONE priority would you rank as critical for your organization in

20237

A) Donor acquisition

B) Donor retention

C) New ways to fundraise

D) Operational efficiency/effectiveness

E) Increase funds from existing campaigns

onecause’




PUTTING DATA
N1O A -




c Benchmark your success and identify opportunities to improve.

With donor acquisition and retention as top priorities, it’s time to review
your tech stack.

e Take small steps toward using your data to drive fundraising success.
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Access to Full Findings

e N G El LA El
The 2023 -
Fundraising .-f.l:l
Outlook ! ‘N

DOWNLOAD
2023 FUNDRAISING OUTLOOK

https://www.onecause.com/ebook/2023-fundraising-outlook-report
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https://www.onecause.com/ebook/2023-fundraising-outlook-report/

Additional Resources

onecause’
The 2023

_ v Fundraising Outlook

The online survey of nonprofit professionals from 892 unique organizations was
conducted between September 12-October 14, 2022. Data is self-reported, not

- ©/,. Mesting or surpassing In-person Event
) 78 /° their event goals Experiences
Grew By

3X

How Supporters Participated
in 2022 Events

W G

Hybrid: mix of participants

Infographic

PLUS
Video

Key Findings Blog

Challenges + Priorities
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https://www.onecause.com/blog/video/video-the-2023-fundraising-outlook/
https://www.onecause.com/blog/the-2023-fundraising-outlook/
https://www.onecause.com/blog/top-4-priorities-nonprofits-must-tackle-in-2023/
https://www.onecause.com/blog/top-4-priorities-nonprofits-must-tackle-in-2023/
https://www.onecause.com/blog/infographic/2023-fundraising-outlook-report/

QUESTIONS?

Time to hear from
you!
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NATJON
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Raise Nation Radio

The Podcast for Fearless Fundraisers




onecause® | WEBINAR

Wednesday, January 25, 2023

Nonprofit
Therapy Session:

Everything You Always Wanted to
Ask About Fundraising

@l PATRICK KIRBY ‘

Rais€ #FEARLESS SERIES
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