
78%

22%

Meeting or surpassing
their event goals 

All in-
person

Auction
Donation

Only Event
Run/

Walk/Ride
Golf

Outing Competition

Hybrid: mix of participants
online and in-person

All 
virtually

Falling short of event goals

The 2023

Fundraising Outlook
About the Survey
The online survey of nonprofit professionals from 890 unique organizations was 
conducted between September 12–October 14, 2022. Data is self-reported, not transactional.

Fundraising Events Are Going Strong

In-person Event
Experiences

Grew By

of nonprofits have a lot 
of data, but lack time 

or find it difficult to form
actionable insights

How Supporters Participated 
in 2022 Events

Popular Event Types

2023 Fundraising Strategy

Top 5 Challenges Facing Nonprofits

93%
of nonprofits 
held at least one 
fundraising event 3x
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83%

Virtual
All audiences joining online

I don’t have the
data I need.

I have some data, but
it’s all over the place

and not really usable in
making decisions.

I have a lot of data, but
have difficulty gaining

actionable insights to use
when making decisions.

I have all the data and 
insights I need and use

them in nearly every
decision I make.

I have a lot of data, but
do not have the time to
form actionable insights

to make decisions.

Hybrid
Some audience onsite,

some joining online
 

In-Person
All audiences onsite

24%

Anticipated Mix of Event Strategies

Data Challenges

45%

Percentages indicate 
nonprofits who reported 

items as “critical” 
or “important.”

97%

48%

Donor acquisition

96% Donor retention

93%

82%

Increase funds raised
from existing campaigns

Identify new ways 
to fundraise

84% Operational efficiency/
effectiveness

Check out our full survey report for more insights at
onecause.com/2023-fundraising-outlook-report

Nonprofit Priorities

8% 25% 26%

22% 18%

https://www.onecause.com/2023-fundraising-outlook-report

