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Let’s Get
Started!

What’s one way you used Al in
your fundraising efforts last year?
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Recording and slides will be sent via email.

Look out for exclusive Bonus Content!

Visit OneCause.com/Resources for on-demand webinars.
Add questions, comment or send emoijis in the Chat.
Earn 1 CFRE credit with this webinar! ’
Help share on social! A
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WIN: Amazon Gift Card
Help drive future webinar content!



Meet Our Fundraising Experts

Sarah Sebastian Steve Lausch
Director, Corporate Communications Director, Product Marketing
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2025 FUNDRAISING OUTLOOK REPORT
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About the Survey

Key Findings

2024 Fundraising Review & Challenges

2025 Priorities & Plans

- Q&A

NONPROFIT TRENDS AND STRATEGIES FOR SUCCESS
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Figure 24: What is your organization’s annual operating revenue?

Figure 25: How many full-time employees are in your organization?
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KEY FINDINGS
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2025 FUNDRAISING OUTLOOK REPORT

In-person & Hybrid Events Offer Strong
Opportunities For Success and Engagement

Event & Online Fundraising Sustain
Revenue Growth For Nonprofits

Nonprofit Challenges & Priorities
Reflect Need for Engagement & Sustainability

Adoption of Artificial Intelligence Is Growing

NONPROFIT TRENDS AND STRATEGIES FOR SUCCESS
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Reliance on Event and Online Fundraising

| — |

06%

Held at least one
online fundraiser

Held at least one
fundraising event

Event and Online Fundraising

45%
23%
16%
- — —
0-20% 21-40% 41-60% 61-80% 81-100%
AOR AOR AOR AOR AOR

Figure 3: What percentage of your annual operating revenue comes from your event and/or online fundraising? (Excluding “not sure”)
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2024 Fundraising Performance

Fundraising Budget Performance

25% 55% 20% down 5 pts

25% 50% 25%

“ We are raising less than budgeted ™ We are raising in line with budget ® We are raising more than budgeted

Figure 5: Considering both online and in-person fundraising, how are you performing against your 2024 event fundraising goals?
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2024 Fundraising Performance

Fundraising Budget Performance by Revenue

Up to $350,000 33% 55%
$350,000 - $1M 24% 54%
$1M - $5M 25% 55% down 10 pts
$5M - $10M 64%
$10M - $50M 50% 30%

Greater than $50M 55% 20%

“ We are raising less than budgeted ™ We are raising in line with budget B We are raising more than budgeted

Figure 6: Considering both online and in-person fundraising, how are you performing against your 2024 event fundraising goals? (By
organization annual revenue; excludes “not sure”)
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2024 Fundraising Performance

Fundraising Budget Performance by Event Format

All in person 25% 54% 21%
Mix of some online and some in
person 24% 57% 19%
AII Virtual 25% 61°A) 160/0
We do not plan on holding an
event in 2024 33% 52% 15%
“ Raising less than budget ™ Raising in line with budget M Raising more than budget

Figure 7: Considering both online and in-person fundraising, how are you performing against your 2024 event fundraising goals? (Viewed
by chosen event formats)
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2024 Fundraising Performance

2024 Fundraising Success by Campaign Type

Online Giving Campaigns 19% 34%

In-Person Donation Events 29% 40%

5%

9% |
5%
=

In-Person Auction Events 45% 37%

Virtual Events 15% 31% 15%

W

Runs, Walks, Rides 20% 0% 10%

DIY Peer-to-Peer

13%

Ticket Sales 33%

Golf Outings 44% 30% 5%

™ Very successful B Somewhat successful ™ Eh, could be better ® Not at all successful

Figure 8: How successful do you feel your organization has been with the following fundraising campaigns? (Percentages based on those
that did this type of fundraising)
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PUTTING DATA

INTO ACTION




Benchmark your success against peers in the report.
Are organizations of your size performing well?

Review the success rates of campaign types on slide 14.
Are there any successful types you can incorporate or
revisit in 20257




NONPROFIT CHALLENGES



POLL

Which ONE challenge would you rank as the top challenge facing your nonprofit?

A) Donor Engagement H) Donor Competition (with other nonprofits)

B) Donor Fatigue ) Fundraising Tech

C) Recurring Giving ) Board

D) Donor Retention

K) Staff Turnover
E) Sponsors
F) YoY Growth

G) Marketing
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Top Fundraising Challenges

Recurring Giving

88%
Donor Engagement 87%
86%

8

Year-Over-Year Fundraising Growth
Donor Fatigue
Sponsors (Acquisition, Management, etc.) 84%
Donor Retention 83%
Donor Competition (with Other Nonprofits) 76%
Fundraising Technology 74%
73%
66%

54%

Marketing Your Organization, Events & Campaigns
Board (Staffing, Dynamics, etc.)

5
5

Staff Turnover

Figure 9: Rate the following fundraising challenges your organization could be facing. (Percentage that said critical concern, definitely a
concern, or somewhat a problem)

onecause



Top Fundraising Challenges by Revenue

Revenue View: Ratings of Critical and Definitely a Concern

Up to $350,000 YoY Growth Donor Engagement Recurring Giving Sponsors Donor Fatigue

$350,000 - $1M YoY Growth Sponsors Recurring Giving Donor Fatigue Donor Competition

$1M - $5M YoY Growth Sponsors Donor Fatigue Recurring Giving Donor Engagement

$5M - $10M Recurring Giving YoY Growth Donor Fatigue Donor Engagement Sponsors

$10M - $50M Recurring Giving Donor Fatigue YoY Growth Donor Retention Fundraising Tech

Staff Turnover YoY Growth

Recurring Giving Donor Engagement

Greater than $50M Donor Fatigue

Figure 10: Rate the following fundraising challenges your organization could be facing.
(Percentage that said critical concern or definitely a concern; by organization annual revenue)

onecause



Data Challenges by Revenue

Nonprofit Data Insights

| don't have the Il Up to $350,000 17% e a lot of data but | have all the data and
data | need. all ] » difficulty gaining insights | need and use
r $350,000 - $1M 8% able insights to use them in nearly every
$1M - $5M 5% making decisions. decision | make.

$5M - $10M 5%
$10M - $50M 0%
e Greater than $50M 5%

Figure 12: “| don’t have the
data | need.” (By revenue)

Figure 11: How successful are
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PUTTING DATA

INTO ACTION




Re-examine donor fatigue. Are your donors really
fatigued, or are they disengaged. Brainstorm some ways
to engage donors in 2025 (including engagement opps

without making an ask).

Audit your recurring giving program and make small
tweaks.




2025 PRIORITIES



POLL

Which ONE priority would you rank as critical for your organization in 20257

A) Donor acquisition

B) Donor retention

C) New ways to fundraise

D) Operational efficiency/effectiveness

E) Increase funds from existing campaigns



Nonprofit Priorities for 2025

Mo Mo 194 Increase Mo ' 9, Domore
h 98 ~ Donor - 95 ~ Donor - 95 ~ funds from  — 85 ~ New ways - 75 ~ with less
- ~ acquisition - ~ retention -~ ~ existing - ~ tofundraise - ~ (boost

7 N\ Vg N 7 AN . 7/ N Vg N . .

/N /0N /N campaigns /1N /N efficiency)

Figure 14: Percentage of nonprofits who ranked items as “critical” or “important.”

onecause



Anticipated 2025 Shifts in Nonprofit
Technology Investment

In-Person Event Fundraising
(Including Silent/Live Auctions)

B

Marketing Automation 419
Online Giving
CRM/Donor Management
Event Ticketing 3%

Peer-to-Peer/Social Fundraising 59%3%

Virtual Event Fundraising (with
Live Streaming)

7% 5% 2% 3%

m Notable decrease in budget = Some decrease in budget

® No change in budget B Some increase in budget ® Notable increase in budget

Figure 18: What shifts do you anticipate in your tech budget for the following types of fundraising software? (Excludes “not sure”)
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ARTIFICIAL INTELLIGENCE



Knowledge of Artificial Intelligence

Very little, if any knowledge ww Heard of Al, but don't
understand it

Working knowledge of Al Some sense of basic terms
and machine learning and concepts
—/ ;

Figure 19: Which of the following best describes your knowledge of Artificial Intelligence (Al) and how it can be used by nonprofits?
(Select one)
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Sentiment: Artificial Intelligence

Will greatly benefit nonprofits ‘ 28% 32% 35% 3%

Will directly impact our
fundraising 13% 35% 45% 5%

Will increase government
oversight in sector

4% 12% 67% 15%

Will negatively impact
donor privacy

Overhyped in the media and not
as big as people think

3% N%

W Strongly agree MW Agree W Notsure @ Disagree M Strongly disagree

Figure 21: Rate your level of agreement with the following statements about Al in the nonprofit sector.
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Use of Artificial Intelligence

Copywriting (e.g., Grant
Proposals, Appeal Letters, etc.)

Fundraising (e.g., Auctions, Event
Planning, etc.)

B Yes, we use Al for this B Not yet, but we plan to B No intent to use Al for this

Figure 22: Does your nonprofit currently use Al for the following? (Excludes “not sure”)
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Barriers to Implementing Al

Not sure how we'd Not interested

use 'it 2 80/0

Not sure how to
get started

/

Org is restricted
from using Al due to
privacy concerns

Not sure we have
time or money to
implement

Figure 23: Which of the following is a limitation to Al being implemented at your nonprofit? (Select all that apply)

onecause’



PUTTING DATA

INTO ACTION




Benchmark your success and identify opportunities to improve.

With donor acquisition, retention, and increasing funds from existing
campaigns as top priorities, it’s time to review your tech stack.

Create an easy giving experience rich with donor options to encourage
repeat gifts.

Make sure you're showing gratitude & engaging your loyal donors.




Access to Full Findings

onecause*

DOWNLOAD
2025 FUNDRAISING OUTLOOK
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onecause “This was one of the best webinars that I’ve attended. | love that
it was super practical and not sales-pitchy!!”

[
U p C O I I I I n g “Thank you for sharing a ton of invaluable information today. | am

writing a report to share with my team!”

Webi
e I n a rS “This was seriously one of the best webinars that | have attended. It

was relevant, packed with great information, lots of energy, and lots of

Registration is Now Open | great questions from the attendees.”

ONECAUSE" | WEBINAR [ Wednedey unary 222028 onecause’ WEBINAR @ Wedresday February 2. 302

From Ordinary to Extraordinary: How to'Make
Your Spring Events Stand Out and Inspire

2025 Fundraising Growth: Multiply Contributions
and Maximize Impact with Donation Matching

Kim Hall Amelia Baumann Diane Dellafiora Dan Campbell, BAS, AMM  Hannah Hegman  Christina Serranc Taylor Darten Port
, { el oute by y Poddies od £ ¢ 4 Ferop? .
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Be Our Guest!

San Antonio, TX | September 8 &9, 2025

ENTER PROMO CODE WEBINAR25 FOR $200 OFF

WWW.onecause.com/raise
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Raise Nation Radio

The Podcast for Fearless Fundraisers




Fundraising Software
to Raise and Reach More
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Night of Gratitude
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Full participation in Strategic Growth & Adaptation:
2025 Fundraising Outlook Report Key Findings
presented by OneCause for 1.0 points in Category 1.B —
Education of the CFRE International Application for initial
certification and/or recertification.

Recording and presentation slides will be emailed to all
webinar registrants.

hello@onecause.com onecause.com




