
Let’s Get Acquainted!
Share in the chat your name, location, and cause or 
organization, (and the weather in your area)!

Webinar
Welcome to our





Let’s Get 
Started!

What’s one or two words you hope 
describe how your guests feel when 
leaving your fundraiser? 



✓ Recording and slides will be sent via email. 
✓ Look out for exclusive Bonus Content!
✓ Visit OneCause.com/Resources for on-demand webinars.
✓ Add questions, comment or send emojis in the Chat.
✓ Earn 1 CFRE credit with this webinar!
✓ Help share on social!

YOUR FEEDBACK MATTERS: WRAP-UP SURVEY 

WIN: Amazon Gift Card
Help drive future webinar content!

Beyond the

Webinar



Meet Our Presenters

Nikki DeFalco
Director, Partner Success

OneCause

Emily Newberry
Vice President, National Accounts

OneCause



Agenda

• Why Intentional Inclusion Matters

• Data from the Giving Experience Study
• Involvement preferences for donors of varying 

demographics

• Where diverse audiences learn about social giving 

events/campaigns

• Planning for Inclusivity
• Marketing, onsite, the little things, follow-up

• Wrap-Up and Q&A



Why Intentional 

Inclusion Matters



Why It Matters

50% 45% 34%

2023 20242022

Percent of nonprofits who reported

planning to hold hybrid events,

by year.

Percent of U.S. adult population that

self-identifies as social givers, by year.



Why it Matters

Everyone – across varying backgrounds, 

identities, and abilities – deserves to feel valued, 

welcomed, respected, included, represented, and 

heard.

Everyone deserves to feel like they fully belong, 

can be authentic, can contribute to the collective, 

and have a voice.

40% 6% 40
million

Racial and 

ethnic minorities

Identify 

as LGBTQ+

Have

 a disability









Set the Stage with Data



Research

• 1,101 social donors

• Online survey with Edge 

Research

• Donors who supported an event, 

peer-to-peer campaign, occasion 

or giving day, challenge



Demographics

16%
Donors w/ 
Disabilities

6% 
AANHPI

10% 
Black

20% 
Hispanic

60% 
White/Non-

Hispanic

13% 
LGBTQ+



Giving Ranges

$1-24 $25-49 $50-99
$100-

199

$200-

499

$500-

999

$1,000-

$4,999

$5,000-

9,999
$10-15k $15k+

AANHPI 5% 4% 3% 6% 16% 14% 40% 9% - 2%

Black 7% 6% 7% 10% 21% 16% 18% 6% 3% 3%

Hispanic 4% 3% 6% 11% 18% 14% 29% 6% 4% 3%

White 2% 1% 4% 13% 18% 17% 29% 8% 4% 3%

Donors w/ 

disabilities
11% 3% 6% 13% 16% 17% 20% 7% - 6%

LGBTQ+ 7% 3% 9% 11% 16% 12% 25% 12% 2% 4%



Types of Support & Involvement

AANHPI Black Hispanic White
Donors w/ 

disabilities
LGBTQ+

Mutual aid 27% 26% 27% 22% 31% 23%

Donated or requested 

donations for a specific 

giving day/month
47% 48% 38% 25% 42% 33%

Donated or requested 

donations for an 

occasion (birthday or in 

memorial/tribute)

41% 31% 35% 37% 44% 36%

Donated or participated 

in a fundraising 

challenge
32% 28% 24% 23% 21% 24%

Donated directly to an 

organization
60% 46% 60% 77% 65% 61%



HOW Did You Learn About

Family, Friend, 

Colleague
Work

Nonprofit 

Outreach
Ad

Celeb or

Influencer

How did you hear about the last social fundraising 

event or campaign you gave to?
55% 16% 25% 18% 12%



How Did You Learn About…

Hispanic (25%)

AANHPI (23%) &

Black (20%) donors 

were more likely to 

hear about a social 

fundraising event 

through work.

AANHPI (31%) 

donors reported 

hearing about an 

opportunity through 

advertising at a 

higher rate.

AANHPI (24%)

Hispanic (19%) &

Black (16%) donors were 

more likely to hear about 

a social fundraising event 

through a celebrity or 

social media influencer.



Where Did You Learn About…

Black (40%) donors were most likely to 

hear about a social fundraising 

event/campaign in person.

AANHPI (39%) donors were most 

likely to hear about a social 

fundraising event/campaign on social 

media.

Black (21%), Hispanic (15%), 

and AANHPI (15%) donors were 

more likely to hear about a social 

fundraising event/campaign on a 

phone call.

Black (11%) donors were most likely 

to hear about a social fundraising 

event/campaign on the radio.



Planning for Inclusivity
Tips & Examples



Event Satisfaction

Percent of event donors who 

rated their experience 

as “excellent” over the years.



Your Planning 

Committee



To VIP or Not to VIP?

When you are considering going to an event for a 
nonprofit or charitable organization, how 
important is it that there are different ticket 
options and packages (e.g., a standard or VIP 
experience)?



Ticket Options

Donors w/ 

disabilities

Income

$200k+/yr
Millennials​​ City/urban Men​

Purchased 

a VIP option​​
49%​​ 47%​ 42%​​ 41%​​ 34%​​

of event donors were offered 

a VIP ticket/ experience

of event donors purchased 

a VIP ticket/ experience



REMOVING VIP NAMING

SLIDING SCALE

Ticket Option 
Examples



What’s in a Name?

NOW

THEN



Dress Codes



Dress Codes



Location, Location, Location



Offerings: Auction Items

• Review your items against your 

audience make-up

• This is not the reaction you want 

from your supporters



Offerings:

Auction Items



In the Spotlight



Your Technology

Your tech

• Virtual/in-person/hybrid 

capabilities

• Screen-reader friendly

• Accessible design

And consider listing a code of conduct/no 

harassment tolerated, etc. policy on your 

reg page



Inclusive Marketing
Tips & Examples



Marketing: Representation Matters



Marketing
REPRESENTATION MATTERS



Marketing
CULTURAL SENSITIVITY



Marketing
CULTURAL SENSITIVITY



Marketing: Language Diversity



Marketing
ENGAGE & AMPLIFY VOICES

By obtaining the Diversity 

Scholarship, I know that I will be 

able to alleviate a small portion 

of the fears and stereotypes that 

minorities experience when 

seeking medical treatment…

I can continue to help pave 

the way for those in 

underserved communities to 

reach their goals and 

dreams…



Inclusivity Onsite
Tips & Examples



Volunteers & Staff



Details Matter



Accessibility for All



Accessibility: Inclusivity In Action



Accessibility: Inclusivity In Action

Does your menu of experiences and events, 

offer equity in the ability for audiences of 

importance to participate?



Inclusive Follow-Up
Tips & Examples



Post-Event: Comms & Debrief



Wrap-Up
• Review the data covering preferences of varying demographics 

and use it in your planning. Be sure to ask your supporters and 
those you serve.

• Inclusion and accessibility start before your event with marketing, 
planning, and venue selection.

• Choose technology that boosts accessibility

• Shamelessly borrow ideas from other nonprofits. We’re all here to 
help each other succeed!



.

https://www.onecause.com/ebook/2023-giving-experience-study/

DOWNLOAD

2023 GIVING EXPERIENCE RESEARCH

Access to Full Findings



2023 Giving Experience Study

Human Rights Campaign Resources for Equality & Inclusion

Javier in Frame Google Pixel Commercial

OHSU Evolving Inclusive Language Guide

Event Accessibility Resource from Cornell University

Event Accessibility Planning Guide

7 Translation Tools and Services for Nonprofits and NGOS

Stat: 28% of Gen Z adults identify as LGBTQ+

13 Sites to Find Diverse Stock Photos

Resources & 
References



Q&A



“This was one of the best webinars that I’ve attended. I love that 
it was super practical and not sales-pitchy!!”

“Thank you for sharing a ton of invaluable information today. I am 
writing a report to share with my team!” 

“This was seriously one of the best webinars that I have attended. It 
was relevant, packed with great information, lots of energy, and lots of 
great questions from the attendees.”Registration is Now Open!

Upcoming 
Webinars



The Podcast for Fearless Fundraisers

Raise Nation Radio

150
CELEBRATING

EPISODES



hello@onecause.com   |   onecause.com

Full participation in Don’t Close the Doors on Your 
Donors: Intentional Inclusivity in Fundraising Events 
presented by OneCause for 1.0 points in Category 1.B – 

Education of the CFRE International Application for initial 
certification and/or recertification. 

Recording and presentation slides will be emailed to all 
webinar registrants. 

Fundraising Software
to Raise and Reach More

Thankyou!


