


Beyond The Webinar

Learn more about the OneCause Fundraising Platform

• Engage With Us
• Q & A and Chat (defaults to host/panelists)
• Share with friends on social

• Continuing Education Credit

• Webinar Wrap-up
• Webinar on-demand: onecause.com
• Wrap-up email with Webinar recording
• Exclusive content

• Survey – WIN: Amazon Gift Card
• Drive future Webinar content





• Owner, Maria Satira Media, LLC
• (she/her/hers)

• Maria Satira

• Former morning news anchor
• Full-time marketing and 

communications director
• Part-time nonprofit marketing 

consultant and media coach



Earned Media for Nonprofits
• PESO Model

• Paid
• Earned
• Shared
• Owned

• Earned media is content 
achieved and attention 
given without cost because 
it is valuable or of interest



• Raise awareness for your organization’s efforts
• Attract more donors, volunteers, participants, supporters, etc.

• Share important information about industry-related issues
• Brand your organization as the destination for industry-related 

knowledge 
• Educate the community on your passion and purpose
• Importance of your mission, vision, programming, results

• Receive organizational credibility for appearing in the news

Value of Earned Media



NONPROFITS
IN THE NEWS



- MY FIRST NEWS DIRECTOR

“Report on 
issues – not 

events.”



• Maria Satira Media conducted a survey 
exploring nonprofits in the news
• Overwhelming majority of journalists 

want to cover nonprofit-related stories
• Most journalists appreciate:

• A press release sent from the nonprofit
• A story pitch sent to individual reporters
• Ease of coordinating interviews
• A responsive media relations contact

According to data collected in January 2023

Nonprofits Belong in the News



STORY PITCHING



• The most important information
• Overview of the issue/story basis
• Story hook will “lead” the pitch
• Address the 5WH

• Supplemental information
• Relevant statistics to the issue/pitch
• Humanizing component with real life story

• Wrap it all up with a bow
• Call-to-action (CTA) should be the last sentence
• Contact information, website/phone number

Pitch Like a Journalist



Share a problem/issue in your community

Tell the details on your efforts to help

Raise awareness of your mission

Offer a humanizing component

Note statistics, numbers, or research

Give a call to action (CTA)

STRONG Story Pitch Method



Dear Reporter Rachel,
 As communities around the nation cut funding to youth art programs, our 
area is making sure that children of all ages have access to art education and 
creative activities – at no cost to them. Emerge Gallery & Art Center is excited to 
partner with local government and community groups to put on the 18th Annual 
Youth Arts Festival on September 30. The festival, happening at the Greenville Town 
Common from 10am-4pm, is sure to be one of the most visually appealing events of 
the year. From activities with paint and clay to theatre and dancing, there will be 
creativity all around us. In addition to hosting the event, we are also raising 
awareness for the importance of creative outlets through art and design for the 
development of children. There are endless benefits to involving children in creative 
activities including higher grades and test scores, enrollment in post-secondary 
education, attainment of a bachelor’s degree, and higher levels of literacy and civic 
engagement. I’d love to talk with you more about the Festival to help us promote the 
event to youth participants, volunteers, and donors. Please reach out to me via cell 
phone or email anytime!

Thank you for your time, 
 Sam Smith, Emerge Gallery & Art Center
 252-555-1000 (cell) or sam@emergegallery.com
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EVENT MEDIA 
RELATIONS



• Find a reporter who has a personal connection to your mission
• Optional: Invite them to emcee the event (secure this 3-5 months prior to event)

• Reach out to them with a STRONG story pitch 4-6 weeks before the event
• Remember to showcase the issue surrounding the event and the WHY

• If you do not get a response, follow up within 4 business days
• If you still do not get a response, try another reporter
• If you are able to secure promotion, share the coverage on your social 

media and donor communication
• Tag the media outlet as a thank you and and link to the story

Event Promotion



• Send a press release or media alert 3-5 days before the event
• Invite media and reporters to cover the event

• Be sure to include a humanizing component with visual element opportunity

• Offer a day-of contact with cell phone number and email
• Share media staging information (time of arrival, location to meet, etc.)

• Consider having a reserved media parking area

• Send media alert reminder the day before or day of the event
• Call media contacts to confirm their coverage the day before or day of

Event Coverage



BUILDING 
RELATIONSHIPS



• Partner with a TV station, radio 
station or newspaper for a regular 
segment or feature

• Post upcoming events to online 
community calendars

• Add a local journalist to your BOD
• Ask a journalist to emcee an event
• Send story pitches
• Send press releases

Easy Ideas for Earned Media



• Create a list of fundraisers or events that are on your radar for 
the rest of the year and create a media pitching schedule
• Pitch a newsworthy story idea to your local media outlets:
• Share the importance of an upcoming event and its overall purpose
• Explain a problem that your organization typically faces during the 

spring season and how the community can help
• Email five journalists in your area
• Introduce yourself and your organization
• Optional: Offer them a complimentary ticket to an upcoming fundraiser

Earned Media Homework



Earned Media Resources



Promotions for Good
Offerings
• Email coaching and consulting
• Virtual one-on-one coaching
• Custom story pitch templates
• Custom press release templates
• “What Reporters Want” guide

• HALF OFF!

Coming Soon
• “Pitch It!” self-paced course



Website:
www.mariasatiramedia.com

Email:
maria@mariasatira.com

Social Media:
@mariasatiramedia

Stay Connected
Thank you!
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