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✓ Recording and slides will be sent via email. 
✓ Look out for exclusive Bonus Content!
✓ Visit OneCause.com/Resources for on-demand webinars.
✓ Add questions, comment or send emojis in the Chat.
✓ Earn 1 CFRE credit with this webinar!
✓ Help share on social!

YOUR FEEDBACK MATTERS: WRAP-UP SURVEY
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Help drive future webinar content!



T. Clay Buck, CFRE



The Generosity Crisis
● In 2000, 66% of American households gave to 
charity; in 2022 that number is less than 50%

● Less than 47% of donors who give to a charity 
will make another gift to that same charity

● Trust in nonprofits’ ability to do what they say 
they’ll do is lower than ever and continues to 
decline

● There are now ~1.9M nonprofits in the United 
States

● $234B in Donor Advised Funds; $1.3T in private 
foundations



Let’s Address Your Questions Upfront –The TL;DR Version
● Values and Identity are front-and-center – addressing the caring human behind the donation beats any tactic, 
channel, technology, trend . . .  

● The ”best” fundraising is following good old 80/20 Pareto – 80% of dollars from 20% of donors – engaging 
donors at all levels in all ways

● There is no single best channel/approach – all are working when used well

● Forget about generations – Gen Z loves mail, Gen X is set to receive the bulk of the Great Wealth Transfer, 
Millennials are now in their 40s . . . . Focus on values, focus on engagement, focus on meaning

● Be an internal salesperson.  You have the data now.  Continue to research and keep using it to make your case 
to Board/Leadership on what the best methodologies are

● Be cautiously optimistic of Corporate giving – dollars are up, but CSR is evolving and giving from pre-tax profits 
declining.  Long-term relationships, engage employees, the days of pay-and-play sponsorship are ending.

● DAFs and other “non-traditional” ways of giving rule



The State of 
the Sector





















Source:  Trust in Civil Society:  Understanding the factors driving trust in nonprofits and philanthropy. Independent Sector.  September 2023.
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Fundraising Tactics: 
The Data



TL;DR – What’s the Most Effective Fundraising Activity?

● All of them.

● The most effective fundraising activity is the one that best engages the 
donor directly and personally with the mission of the organization in 
alignment with their personal values and identity.

● Exponential growth in mutual aid and GoFundMe-type fundraisers is 
bolstered by three common values:  reciprocity, shared humanity, and 
community-driven care and redistribution of resources.

(Values and Beliefs Underlying Mutual Aid:  An Exploration of Collective Care During the Covid-19 Pandemic.  Littman et al, University of Denver)



The fundamental question we must ask as 

fundraisers is “Do our strategies place 

more value on the dollars than they do on 

the donors, the people?”



What’s happening online?
● Online giving makes up between 9% - 13% of total giving (Blackbaud Charitable Index 
2021, Double the Donation, M+R Benchmarks.)

● Despite discrepancies in reporting and measurement, consistent growth year-
over-year in online giving. (Multiple sources.)

https://institute.blackbaud.com/charitable-giving-report/overall-giving-trends/

https://institute.blackbaud.com/charitable-giving-report/overall-giving-trends/


https://mrbenchmarks.com/#website-performance



https://mrbenchmarks.com/#email-sms

The Nonprofit Email Report: Data-Backed Insights for Better Engagement | Neonone.com



What 
about 
Mail?



What about Direct Mail?







SMS/Text

www.rallycorp.com/blog/9-must-know-text-message-marketing-stats-for-nonprofits



Nobody Answers the Phone, right?



Nobody Answers the Phone, right?

https://bloomerang.co/blog/actually-calling-donors-to-thank-them-does-make-them-more-likely-to-give-again-and-give-more/

https://bloomerang.co/blog/actually-calling-donors-to-thank-them-does-make-them-more-likely-to-give-again-and-give-more/


It’s Also How You Use It (Personalization)

https://learn.networkforgood.com/eguide-the-ultimate-guide-to-virtual-fundraising.html

https://learn.networkforgood.com/eguide-the-ultimate-guide-to-virtual-fundraising.html


It’s Also How You Use It (Personalization)



Quick Word on DAFs





https://www.fidelitycharitable.org/insights/2024-giving-report.html



Putting It All Together

Source:  Brady Josephson, www.nextafter.com/blog/advanced-guide-to-integrated-fundraising/

https://www.nextafter.com/blog/advanced-guide-to-integrated-fundraising/


The Bright 
Spots



Source:  https://www.givingtuesday.org/blog/from-scarcity-to-abundance-mapping-the-giving-ecosystem/



Source:  https://www.givingtuesday.org/blog/from-scarcity-to-abundance-mapping-the-giving-ecosystem/



Source:  https://www.givingtuesday.org/blog/from-scarcity-to-abundance-mapping-the-giving-ecosystem/



The huge variety of options, ideas, tools, tricks, 
technology, and tactics that are being used in 
fundraising right now.  For every one example of a 
tool that doesn’t work anymore, there are three 
that show that it does!

We Haven’t Even Talked About
• Face-to-Face – Still the most effective

• Recurring Giving – major strides – donors love it!

• Peer-To-Peer – Community engagement.

• Crypto – it’s happening.  Kinda.

• DAFs – still massive and growing

• Planned/Legacy Giving

• Artificial Intelligence

• Video!

• Social Media

Your job as a fundraiser is to evaluate 
what tools support your goals that you 
can use and use well.  There is no one 
thing that, in and of itself, can make 
your fundraising “better.”



What Can We 
Do About It?



We’re very good at Measuring What 
Donors Do . . . 

But not so much good at measuring why they did it.

e.g. How many of those online gifts came in because of a mailed 
ask?  Or an event? 



DONORS

HUMANS
KIND, GENEROUS, 

THOUGHTFUL PEOPLE 
WHO CARE

In the Venn 
Diagram of 
overlap between 
“people” (i.e. 
humans) and 
“donors” the 
overlap is 100%



2 0 2 4  a n d  B E Y O N D  .  .  .  

Recession???  Inflation??  Cost-of-Living 
Increases??  Housing crises??

Politics for sure.  Demand for services FOR 
SURE.  

What’s Coming?



Consumer confidence is growing.  Less fear of a recession.



Charitable giving increases during election years.



What do we do?
● Tell better stories – with dignity, honor, and respect for the people and communities we serve, tell 

the real stories of what’s happening and why help is needed

● Invest in, double down on, go all in on relationships

● Less us, more them – what does their generosity and identity do for the people and situations they 
want to help, not ‘our nonprofit’

● Democratize giving – is everyone welcome?  All donors/all levels/all gifts?  Do they know that? 

● This is together work, not donors-as-ATMs-who-fund-our-mission.  Invite, don’t ask.

● Fundraising IS mission – invite people to be a part of the bold vision we can achieve together

● Invest in Gratitude FIRST.  



Fundraising/Philanthropy is generally a lagging 
economic indicator.

Generosity NEVER lags.

Right now, pent-up demand is still outweighing 
price and cost increases.

It might be volatile, but not insurmountable

STAY THE COURSE
• Charitable Giving usually goes UP during 

election cycles and economic turbulence–
Values are Front and Center

• HNW individuals may be impacted by stock 
market and postpone giving decisions until 
later in the year

• MOST donors will still find ways to afford 
the things important to them

• AND they will find ways to be generous if we 
stop fundraising – or curtail it – or focus it 
on just the wealthy

W H A T ’ S  C O M I N G ?



“We shouldn’t ask right now because . . . “

Invest in storytelling and compelling INVITATION to 
join an important cause (not an ask to fund a 
mission)

Keep momentum and cadence

Diversify – methodologies and funding

Don’t make decisions for your donors
• Don’t let leadership do it either – you’ve 

got the data to support you now. ☺

• Slow and steady wins the race in Q4 –
watch out for knee-jerk response

• Plan, Plan, Plan – Set the Plan/Work the 
Plan

W H A T ’ S  C O M I N G ?



Your Plan
What is the goal?

Does this tactic help me reach the 
goal?

How will I use it exactly?  Give details

Can it be effectively managed?

• The goal is more specific than “more 
donors giving more dollars”

• How does a methodology help you reach 
specific goal?

• What is your #1 Priority?



“This was one of the best webinars that I’ve attended. 

“Thank you for sharing a ton of invaluable information today. I 
am writing a report to share with my team!” 

“This was seriously one of the best webinars that I have 
attended. 



Nashville, TN
September 9 & 10, 2024

www.OneCause.com/Raise
Use Code: WEBINAR24 for $200 OFF

http://www.onecause.com/raise


you!

mailto:hello@onecause.com


T. Clay Buck, CFRE, Master Trainer
Founder & Principal, TCB Fundraising
Co-Creator, The Fundraiser’s Planner
Co-Host, Fundraising is Funny Podcast

clay@tcbfundraising.com

www.tcbfundraising.com

www.fundraisingisfunny.com
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