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HOW ACCELERIST WORKS
Determine your parameters and fundraising goals, and the Accelerist platform will help you find, 

activate and delight your corporate sponsors

Target Match Build Engage Report
Target sponsors by postal 
code, your participants’ 

favorite brands and brands 
who love your mission

Match with sponsors who 
are right for your event 

and automate 
communications to them

Create and value 
sponsorship assets, 

packages and matrices

Launch event-specific and 
year-round corporate team 

microsites

Track, value and report on 
sponsorship placement and 

fulfillment



100s of leading charitable events throughout the U.S. 
and Canada trust Accelerist to connect with corporate 

sponsors.



The Changing 
Landscape of 
Corporate Event 
Sponsorship



Companies Want 
More Out of 
Charity Event 
Sponsorships

59% of companies have plans to build a corporate team for a charity walk, ride, run or activity

Payroll deduction as a form of giving has declined by 35%

Corporate team revenue is down by 20%

Only 8% of employees want to participate in group volunteer activities

15% of companies decide which charities to support based on the available volunteer 
opportunities at the charity

86% of companies are integrating their marketing, CSR, DEI and HR investments

Charities undervalue their event sponsorships by 30%

75% of companies sponsoring events expect more than 5:1 of event ROI

74% of attendees say they have a more positive opinion about a sponsor after attending the event

70% of marketers say that media exposure is critical in monitoring their event sponsorship ROI

Employees Want to Participate in a Team But Engage in Other Ways Too!

Companies Are Giving Smarter and More Integrated

Companies Need to See a Return On Investment 

Corporate Sponsorship 

contributes to 30% of a charity 

event’s overall revenue.

Sources:  Peer-to-Peer Fundraising Thirty, Accelerist Employee Engagement Study 2021, The Future of Corporate Event Teams 2023, Visme Event Statistics 
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17%

15%

10%

Our employees care about the cause

Our employees recognize the nonprofits brand

Because our employees can volunteer with the organization

The organization has expertise that can benefit our employees

Corporate Motivation for Nonprofit Selection
Employees play a critical role in deciding the charities that a 
company chooses to adopt.  Causes must resonate with a 
company’s workforce, but no longer is cause alignment 
enough to differentiate your organization from others who 
share your mission. 

Companies are following their workforce’s lead when 
deciding their charitable partners, and seeking out 
organizations with brand recognition, expertise around 
social issues that affect their workforce and turnkey 
opportunities for them to get involved.  

Understanding the connection to the cause of your event 
participants and their motivations to get involved can help 
you better qualify potential corporate sponsors.



EMPLOYEES
Want and Need Purpose

Employee-focused Social 

Impact programs are what 

attract – and keep – your top 

people. 

Source: Realized Worth



BUT
They want to engage with purpose differently in a post-
pandemic world

Source: Accelerist, Post-Pandemic Fundraising 2021 Report

Less Corporate Team Events More Mission Engagement at Work

Donating is the #1 way 
employees prefer to 
give back to their 
community, followed by 
advocating for a 
cause at #2, and 
skills-based 
volunteering as #3.

Only 8% of employees want to participate 
in group volunteer activities.

0% 20% 40% 60% 80%

Monetary
Donation

Skills-Based
Expertise

Advocacy

80% of employees would donate, advocate or 
volunteer more if their employer offered them 
easy ways to do so.   



5 Steps to 5 NEW 
Corporate Sponsors
1. Who: Ideal Partner Persona
2. Why: Unique Value Proposition
3. What: Opportunities
4. Package: Copy Development
5. How & When: Outreach

Explore each global issue



WHO
Ideal Partner 
Persona







Strategy IPP | Managed Healthcare Systems

Target Companies

Total Addressable Market:  5,654 Serviceable Market:  234

Managed Healthcare Systems in the 
U.S.

Addressable market that 
gives to health and meets 
other criteria

10% market share of 
serviceable market

• United Health Group
• Aetna/CVS Health
• Humana
• Cigna
• Centene

• Molina
• Cardinal Health
• Elevance Health
• Sierra Health
• Blue Cross Blue Shield

Create Ideal Partner Personas

Obtainable Market:  23

• Kaiser Permanente
• Highmark
• Oscar Health
• Bright Healthcare
• GuideWell



WHY 
Unique Value 
Proposition













WHAT 
Opportunities





Package 
Copy 
Development





CONTENT



HOW & WHEN 
Outreach







Strategy

Crunch the Numbers
Customer (Actual) Revenue

Annual Corporate Revenue Goal (% of Org Gross Receipts) 10% $ 1,000,000.00
% from New Business

0-4 year program 60% $ 600,000.00
5-10 year program 45% $ 450,000.00

11+ year program 10% $ 100,000.00

% of New Business (assuming 5-10 year average program)

Inbound 33% $ 33,000.00

Outbound 66% $ 66,000.00
If < 1 BDR $  -

If 1 BDR $  -
If 2 BDR $  -
If 3 BDR $  -

If > 3 BDR $  -

Average Partner Value $ 20,000
# of New Partners Needed 5
# of 2nd Partner Meetings 10
# of Discovery Partner Meetings 40
# of Interested Prospects 400
# of Cold Prospects 4000
# of Unique Prospects Per Month Needed 445
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