
To understand the giving needs by age group, we’ve broken down social giving 
trends by age demographic. You might be surprised! 

Boomers, Gen X, Millennials & More
Social Giving Trends for 2023 

Want to uncover the mindset of why today’s donors give? We’ve got you covered! 
See why today’s donors are motivated to give to your cause. 

Looking at the social giving trends in behavior based on generation, 
we can see how donors are more likely to respond in their giving.
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Giving Behavior of Donors

According to the 2023 Giving Experience Research Study, giving motivations are different by 
generation. Here’s the inside scoop to what causes each group of social donors is drawn to. 

Did you know that generational donors are inspired by different things? 
Each generation has a different total of annual giving.

Where Today's Donors are Giving
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How Much are Your Donors Giving?
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2023 Giving Experience Research

The 2023 Giving Experience Study explores insights and trends from 1,100+ social donors. 
We've got the inside scoop on what drives event, peer-to-peer, or campaign donors to give.

GET THE STUDY
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