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Beyond The
Webinar

* Engage With Us
e Q & A and Chat (defaults to
host/panelists)
* Webinar Wrap-up
* Wrap-up email with Webinar

recording
* Exclusive content
* Survey

e Drive future Webinar content

Learn more about the OneCause Fundraising Platform

onecauser



Dawn Lego

Director, Brand Engagement and
Partner Marketing
OneCause

Melissa Merriam

National Sales Director
OneCause

Dr. Benjamin Smith

Principal Data Scientist
OneCause



Agenda

* Introduction & Background

* Donor Expectations

Data Journey & Architecture
Data Utilization

* Top-Secret Developments

onecauser




2022 & Beyond

Our History
Future of Fundraising

In 2008, we set out to revolutionize charitable T
fundraising. Nearly 15 years later, we've gone from market
pioneer to industry leader, transforming our business,
innovating new solutions, and accelerating our product
development to help nonprofits raise more.
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oneca use OUR MISSION

RFUL FUNDRA 5 SOLUT

We help our customers connect with
more supporters and raise more
money by providing the best value in

fundraising software & support so they
B R {5 | f | D can focus on advancing their mission.
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SAVE THE DATE
BRONX ZOO, SATURDAY, APRIL 27, 2024
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POLL

Question Answers

* Yes! We make all fundraising

decisions based on data.
e Somewhat. The data is there but

difficult to access and interpret.
* Please. | wish my software

|s data from your
fundraising campaigns
easily accessible, reliable,
and driving fundraising

strategy? )
provided easy-to-access reports

and data.
* No bueno. It's anecdotal for our
team.



2023 Customer Advisory Boards

CAB & NCAB
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Thought Leadership

PREMIERE CONTENT

Rais€

ENCURE

Conference

8 IDEAS TO
Boost Your Reach &
Drive More Revenue

onecause’

Guides

The 2024

Fundraising

Outlook

Insights to Shape Sustainable Success

onecause*
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SUCCESS STORY = s L

Make-A-Wish® Eastern North Carolina:
How the OneCause Fundraising Platform
Elevated Their Signature Event

SUCCESS STORY

MAKE-A-WISH® EASTERN NORTH
CAROLINA: HOW THE ONECAUSE
FUNDRAISING PLATFORM ELEVATED
THEIR SIGNATURE EVENT

WEBINAR

Rising ¢

Stronger

Navigating Nonprofit Challenges MODERATOR
in 2024 and Beyond Barbara O'Reilly

PANELISTS
Nicholas Kristock, Lynne Wester,
[Z] Wednesday, Dec. 6,2023 o 2 £
PMET | 2BACT | mAMMT | 0AMPT | CFRE Cherian Koshy, Becky Endicott

Webinars

FEARLESS

Leadership Lessons
at the Crossroads

Success
Stories

CEO Book
onecause’



GIVING

REIMAGINED:



Need for

Frictionless
Philanthropy

* Look at our donors and events through
lens of experience

» Seamless + easy vs. giving friction
* Examine how technology can streamline
* Introduce and leverage personalization

* Open to rethinking traditional processes




Market Research

1224
Review order (1)

Prep time: 9-12 min

96th & Meridian <

(31]
In store Drive-thru

White Chocolate  $5.65
Mocha

Grande 16 fl oz

Decaf Espresso Roast
Nonfat Milk

with No Whipped Cream
430 Calories

150 * item

9 @ O

YOU MAY ALSO LIKE

O 1:‘.(" y
Checkout $6.16

Glazed Pumpkin Cinnamon Peti

Doughnut — s | (10 Beg

onecause

What’s your ride?

Choose the vehicle type and color that best match
your ride so we can spot you when you arrive.

Vehicle type

Color

‘ A 4 Q 4 ‘

gray silver white beige blue

© B ® -

Discover To Go Wallet Cart

Park Info & Entry

& v &

Today's

Showbins My Tickets

My Plans

See All Plans

@ o o

Get Reserve

FastPass+ Dining OrderFood

O Refresh Plans

Spotlight




Recommended Lots

AUCTION Al

FOOD & BEVERAGE
Pizza Delivery Every Month for a

Year
Valued at $500

Donated by The Johnson Family

Take a night off from the kitchen and enjoy your

You Might AISO Li ke L f:::r::::l:::z::i:ery once a month for a year!
* Promote similar items in the auction
* Drive engagement

* Create eCommerce-inspired experiences

Hulu Live Subscription
$600

Gourmet Birthday Cake
$100

* Boost more bids and proceeds!

Buy Now for $1,250

$250 +

Place Bid



Frictionless Giving

ENGAGEMENT
REGISTRATION | DIRECTED GIVING
LINKS & QR CODES @ ‘tg’ : " W EXPERIENCE BY TYPE
PROFILE MANAGEMENT : bigr &% l CHAT & TEXTS
GUESTS & ADD ONS Welcome
CHECK OUT
MESSAGING [ﬂ] S—
BY EVENT TYPE TIMESLOTS

PERSONALIZATION
FUNDRAISING LINKS

PROFILE PAYMENTS

RETENTION
D
BRANDING Q 07 RECURRING GIFTS
CUSTOM SITE ANALYTICS
BRAND CONSISTENT ENGAGEMENT
CLEAN UI

OPTIONS OUTREACH PERSONALIZATION CHOICE IMMEDIACY



Personalizing the Donor Experience

MEETING DONOR EXPECTATIONS

Fundraising Platform Peer-to-Peer

[Event Fundraising] [Runs, Walks, Rides]

» Streamlined Check-in & Self Check-out * Supporter Driven DIY Campaigns
* Personalized Auction Experiences * Ambassador Fundraising

* Flexible Payment Methods * Social Engagement

onecauser



Propensity to Give

* |dentify high-potential donors.
» Segment donors for outreach.

* Tailor fundraising strategies effectively.







Data Informed
Fundraising

Campaign Optimization

* Informed Decision Making

Precision Targeting

Enhanced Donor Engagement

Measurable Impact

Compliance and Transparency




Diversity in Donor
Demographics

BUILDING TRUST

Financial Resiliency

Increased Innovation

Expanded Networks
Enhanced Credibility
Adaptability and Responsibility

onecause’



Managing Risk

* Predictive Analytics
e Compliance and Transparency

* Scenario Planning




POLL

Question Answers

* Event Fundraising Planning

* P2P Campaign Planning

* Recruiting

e Sponsorship Opportunities

* Targeted Lists

* Personalized Communications

What strategic
fundraising decisions
does your organization
make using data
analytics?



| everaging Data for
Fundraising Success

== $5,000,000

$3,200,000

* Analyze Campaign Data

* Donor Stewardship Insights — 81,000’000
e Portal Data Inference

* P2P Engagement Strategies

onecause’



OneCause Data Architecture

60,000 Fundraising CAMPAIGNS

Fundraising Data Set
* Ticketing

* Sponsorship

* Online Campaigns

e Auctions

onecause’



Event Analytics

How is my event
performing?

* Forecasts on success

* Actionable insights
like Auction
categories

* Rolls up to Org level

Donations Overview

$134,288

Total Donations

31
30

# of Gifts

96

# of Donations

Giving Levels

$1,398.80

Average Donation

Unconfirmed - $3

Confirmed - $21,000
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$88,50

Total Commitme

Commitments

Paid

Silent Auctions Overview justnow  C
Lot Name Winner Name
is any value is any value

o7 6

# of Bids # Bidders

$21,795

Total High Bids Amount
87% of $25,000.00 Auction Goal

211

Avg # Bids per Lot

9.50

Avg # of Bids per Bi

2 8 6 10

Lots with No Bids Lots with Few (1-2) Bids # Max Bids Placed Favorites

$12,890 169% $23,095

Total Value % to Value Proceeds Forecast 179% of $12,890 Total Value
Lots with No Bids
Lot # A~ Lot Edit Lot Category Sold Total Favorites F
Value

1 Unsold $0 [
2 Unsold $0 0 N
3 16 Jackson Hole Wildlife Adventure == Edit Travel Unsold $2,500 0N
4 201 $100 Amazon Gift Card - @ Gift Certifica Unsold $100 0 N
5 25 Yacht Cruise on the St. Croix River = [ Eait | Travel Unsold $2,500 0 Y

All components above auto-refresh every 60 seconds, all components below auto-refresh every 5 minutes.

% to Value by Category Avg Bids per Category

Art Art I 1.0
Family Family I 2.5
Fashion & Jewelry Fashion & Jewelry I 1.7
Fitness Fitness G .5

Food & Beverage
Gift Certificates.

Food & Beverage EEEEGEGEG_—_——————— -
Gift Certificates NSNS 1.0

Health & Beauty Health & Beauty NN 1.0
Home & Garden Home & Garden NN 2.5
Kids Kids NN 1.0
Memorabilia Memorabilia I 1.0
Sports & Entertainment Sports & Entertainment !
Travel Travel NN 1.0

100% 200% 300%  400%




Event Analytics

Proceeds by Type

Covered costs: $19,379.25

B Tickets: $24,750
Sponsorships: $670,745
Silent Auction: $9,390

Live Auction: $50,500

Raffles: $3,755
Fixed Price Items: $325
Misc. Charges: $390

Donations: $205,349

Including $88,503 in commitments

— $965,204/$1,000,000 (97%)

Organization Overview justnow G =
Event Date Fundraiser Started
is on or after 12 months ago is on or after 12 months ago

§719,073

Total Proceeds ®

Events: New & Returning Supporters

o ® ® ® ® ®
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@ New @ Returning

Event Supporters

@ New @ Returning

$637,863

Event Proceeds

$486,363

Total Paid ®

$151,500

Total Unpaid ©®

Fundraising: New & Returning Supporters

@ New @ Returning

Fundraising Donations

2 4

o

@ New @ Returning

$81,210

Fundraising Page Proceeds

9

Fundraising Page Donations

1

Personal Fundraisers




Highest Raising Table

INSPIRES COMPETITION

Top Tables - Total Proceeds

- Table 3
$107,600

Table 2
$96,300

Table 4
$49,600

52 AUCTION

Table 28
$33,100

DONATE
Table 27

$30,800

Table 13
$22,200

Gerald & Sondra
Biller



Sponsor Analytics & Reporting

How can we retain more sponsorships?

* Show brand interaction
* Show guest contributions

* Overall impact of sponsorship to your mission

Clickthrough View Count- View Count- # Checkedin Locationin View Count -
Sponsor Name  Clickthrough URL Count Event Site Slideshows Attendees Game Game
Hills Science Diet |http://www.hills.com 78 724 75 253 Top of Tile 116
Kroger http://bit.ly/ghyruejk 95 720 75 253 Highlight 140
CBS 650 75 253 Back of Tile 19




P2P Data Driven Engagement

CUSTOM REPORTING 1
Partlclpants 2023 X

* Historical campaign data o

¢ Automated dashboard Select Columns for Your Report

e Filter and define parameters Available Columns Selected Columns

* Scheduled reports o A T

Email Express Consent Team
Street Address Campaign
Address Line 1 Date/Time Registered

Address Line 2 Donation Count

v

Drag and drop columns to add, remove or reorder them in your report.

PREVIOUS




Everyone's Favorite Topic

Versatility Innovation Efficiency Personalization Impact

|
\ | | | @
J |

onecause’
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Here's what you gave us Here's what we came up with

: ™
A | I Ct I O n A | Lot Details For tips on using the HTML editor, please click here

Name: In-Home Dinner with Chef Terry © @ paagapn v B I U L
John Zillow

Indulge in a culinary experience like no other with an
Description: in-home dinner exclusive In-Home Dinner with renowned Chef Terry John
e e . Zillow. This auction lot offers the opportunity to have Chef
HOW Can We use AI to make aUCtlonS eaSIer Lenpeall Zillow prepare a gourmet meal for you and your guests in
d 'F I ? Name: In-Home Dinner with Chef Terry the comfort of your own home. Fro.m met.icylously crafted
a N m O re s u Ccess Ulr John Zillow dishes to personalized menu planning, this is a chance to
savor a truly unforgettable dining experience. Bid now and

Description: treat yourself to an evening of exquisite flavors and s
P 78 WORDS POWERED BY TINY

* Generating Descriptions ‘

. Silent Auction
* Recommending Lots
* New! Personalized Sorting = Goeaores {2 Bwdlow ) & Nooke
All Items (206) BB 8

FITNESS

3 Month Membership - Planet Fitness full membership and personal trainin

Valued at $300

Donated by Jordan Davis

T — EXPERIENCE Lot #100 WORKSHOP Lot #101 FASHION & JEWELRY Lot #102
Wilderness Retreat Green Thumb Workshop Eco-Friendly Fashion Bundle

You Might Also Like

$500 $120

$75

A [

Jackson Hole Wildlife Prettiest Feetin the
YETI, Set Gol! Adventure Housel

$125 $1,250 $30




Success Story

A, Crescent™
“Adding Al into the OneCause “Two thumbs up! We are thrilled
Fundraising Platform is an exciting with the Al tool to write
advancement that opens an avenue descriptions. It's exactly the kind of
of possibilities for enhancing writing I'd prefer to have a machine
revenue streams.” take a crack at first!”
Della Carver Jenny Floria
Arthritis Foundation Crescent Cove
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IPMET | 2PMCT | nPMMT | 10AM PT

Fundraising Leadership

1. Maximize Fundraising
Thursday, February 29

2. Thursday, April 25
3. Thursday, July 18

4. Thursday, October 3
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Raise Nation Radio

The Podcast for Fearless Fundraisers
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info@onecause.com Www.onecause.com 888.729.0399
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