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PRESENTATION 
OVERVIEW



Your supporters live + work in our
hyper-connected world.



Noise everywhere.



Historical Giving Trends

Source: 2020 Giving USA Report



Show Me The Unicorns.



Direct Mail Is [.....]



Digital Is Viewed As Transactional.







Fundraising is human.



A Human-to-Human approach that mixes old 
school + new school



The Right Mix For Human-to-Human



FINDING DONORS





IT IS GETTING WORSE



• Volunteers
• Networks of Boards
• Annual Donors
• Social Media Followers
• Newsletter Subscribers
• Event Attendees
• Social Fundraisers (Facebook) or P2P

Who knows you?
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KNOWING YOUR DONORS





Is their info still correct?

NCOA and Deceased Suppression to clean list.

Survey to ask their Feedback. “We miss you. What Happened?”

Make personal call/email for larger lapsed donors.

ors?



YOUR MAJOR DONORS ARE



YOUR MAJOR DONORS ARE



INSPIRED MESSAGING



"Fundraising under-performance, therefore, is actually a 
failure to communicate.

—Penelope Burk, Donor-Centered Fundraising"



THE GOLDEN CIRCLE
WHAT

Every organization on the planet 

knows WHAT they do. These are 

products they sell or the services 

HOW
Some organizations know HOW 

they do it. These are the things 

that make them special or set them 

apart from their competition.

WHY
Very few organizations know WHY 

they do what they do. WHY is 

not about making money. That’s 

a result. WHY is a purpose, cause 

or belief. It’s the very reason your 

organization exists.



"If you don't give the market the story to talk about, 
they'll define your brand's story for you."

- David Brier
author of Brand Intervention.



"Owning your voice and 
showing up with it through 

stories, visualization, and 
proof of how you bring value 

into someone’s life."

- T-Shank's definition





AUTHENTICITY FRAMEWORK





CLARITY + CONNECTION IN 
MESSAGING



CLEAR CALL-TO-ACTION



AUDIENCE-FOCUSED



CHANNELS + TECHNOLOGY





OLD SCHOOL + NEW SCHOOL

Personal “thank you’s” with stories of impact and results

Celebrate your donors—feature profiles in your e-newsletters

Share video updates about your programs

Offer periodic webinars with CEO

In-person visits by staff/executive leadership

Research reports

Invitation to events

Invitation to volunteer,

Donor Surveys

AND throughout the year, create meaning for your donors through communications 
that show they made a difference



MULTI-CHANNELS



DIRECT MAIL IS NOT DEAD





Technology like AI and analytics/predictive modeling takes the guesswork out of 
fundraising by:

• helping you know who your best potential donors are
• expands your fundraising workforce by automating some of the outreach
• improves ROI with better response rates and greater likelihood of upgraded giving.

TECH IS YOUR FRIEND



PEER-TO-PEER EVENTS,
gone covid-friend



PEER-TO-PEER DIY,
gamification



SOCIAL + VIDEO





Your content channels work together, no 
matter what pair of sneakers you are 
wearing.



RECAP
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Stay in touch + get my 
newsletter 



Stay in touch + get our 
digital fundraising tools 
guide 



https://www.onecause.com/raise/

https://www.onecause.com/raise/

https://www.onecause.com/raise/


info@onecause.com 888.729.0399www.onecause.com
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