
POWER OF THE PLATFORM:

EVENTS
REIMAGINED



We help our customers connect with 
more supporters and raise more
money by providing the best value in 
fundraising software & support so they 
can focus on advancing their mission. 

Powering nonprofits to build better tomorrows.

Fundraising
Campaigns

Nonprofits
Supported

Supporters Reached 
Annually



Webinar Series
POWER OF PLATFORM

1. Events Reimagined
Wednesday, October 5

2. New Strategies to Reimagine Giving
Wednesday, October 26   

3. Delighting Your Donors
Thursday, November 10

4. The Nonprofit’s View 
Thursday, December 8 1PM ET  |  12PM CT  |  11AM MT  |  10AM PT



1. During the Webinar
a. Submit questions in Q & A panel

b. Engage with each other in Chat
c. Share thoughts with friends on social

2. After the Webinar
a. On-demand at www.onecause.com

b. Wrap-up email with Webinar recording

c. Exclusive content

3. Survey: drive future Webinar content

Engage with Us!

http://www.onecause.com/


The OneCause Fundraising Platform



Y O U R  H O S T S

Joe Duca
VP. Product Strategy 

OneCause

Steve Lausch
Director, Product Marketing

OneCause

Dawn Lego
Director, Brand Engagement & 

Channel Marketing
OneCause



Agenda

1. Why Platform?

2. Events Reimagined

a. Before the Event

b. During the Event

c. After the Event

3. Q+A



EVENTS REIMAGINED

WHY PLATFORM?
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Fundraising Challenges

Fractured landscape = Point solutions

Too much effort vs return

Experiences don’t match consumer 

expectations and create friction



2022 OneCause Research

1,000+ Donors

Top Motivators

New Trends in Giving



K E Y  D O N O R  M O T I V A T O R S

Frictionless Philanthropy



Market Research
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“We needed to find a solution that would support our 

hybrid event goals. We have had experience with other 

software in the past, but it did not provide us with what 

our event needed. We were looking for a new 

experience that would help our event succeed.”

W O O  K I M

P e a r l  H a r b o r  A v i a t i o n  M u s e u m
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R E I M A G I N E  G I V I N G

Platform Vision

Modern

Personal

Intuitive

Self-serve

SUPPORTER

Flexible

Innovative

Intentional

ORGANIZATION

Scalable



MODERN & 
FLEXIBLE

SEAMLESS 
GIVING

DEEPER 
ENGAGEMENT



MODERN & 
FLEXIBLE

SEAMLESS 
GIVING

DEEPER 
ENGAGEMENT



EVENTS REIMAGINED

BEFORE THE EVENT
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Event Site
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Smart Ticketing & Tables

1. Ticket Types (drive experience)

2. Optional Questions & Promo Codes

3. Attendees Manage Tickets

4. Easy Table Management



Pre-Event Engagement
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2. Donation Impact Levels
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1. Flexible Bidding Interface

2. Donation Impact Levels

3. Targeted Achievements 

4. Recurring Donations

5. Texting & Chat



Sponsors ROI

1. Logo Size & Placement 

2. Impressions & Clickthroughs



Sponsors ROI

1. Logo Size & Placement 

2. Impressions & Clickthroughs



Sponsors ROI

1. Logo Size & Placement 

2. Impressions & Clickthroughs

3. Sponsor Game



Sponsors ROI

1. Logo Size & Placement 

2. Impressions & Clickthroughs

3. Sponsor Game

4. Sponsorship Sales & Tickets



Sponsors ROI
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“The OneCause Fundraising Platform gives [guests] 

a more streamlined experience and have fun without 

having to stand in registration lines. It gives them more 

control, similar to other online activities donors are used to.”

P A U L A  E I C H H O L Z

M a r c h  o f  D i m e s



EVENTS REIMAGINED

DURING THE EVENT



The Right Tool 
for the Job
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1. Self Check-in 

2. Pre-event 
Questions 
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Express Check-In

1. Self Check-in

2. Pre-event Questions & QR Codes

3. Volunteer Check-in Tool: 
Paddles, Couples, Transfer

4. Walk-up Ticket Sales
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Galvanize Giving

1. Donation Moments (open & tiered)

2. Auctioneer Flexibility

3. Commitments & Recognition

Empower Your Auctioneer



"This platform puts the attendee experience in their hands. 

Guest information, check in, pre-event questions, bidding, 

donating, purchases and checkout are all driven by

the attendee. This makes it so much easier!"

D E L L A  C A R V E R

A r t h r i t i s  F o u n d a t i o n



EVENTS REIMAGINED

AFTER THE EVENT
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Mark as Ready for Pick Up

Mark as Picked Up

End of Night Experience

1. Attendee Checkout

2. Pick Up Later

3. Item Pick-up Times

4. Concierge Texting

Streamline Chaos
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Power of Data

1. Event Analytics & Reports

2. Org Dashboard & event cards

3. Multi-affiliate

4. Org-level data

Year-round insights



E L I Z A B E T H  W A L T O N

C e n t r a l  C h r i s t i a n  S c h o o l

“When our business manager saw the analytics 

provided by OneCause, she was beyond ecstatic. 

It included all the analytics our team needed post-

event and in one, easy-to-find place.”



Q + A



Webinar Series
POWER OF THE PLATFORM

1. Events Reimagined
Wednesday, October 5

2. New Strategies to Reimagine Giving
Wednesday, October 26   

3. Delighting Your Donors
Thursday, November 10

4. The Nonprofit’s View 
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THANK YOU
FOR JOINING US


