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Marketing technology used by                                    
800+ non-profit organizations

• Website Analytics
• Programmatic + Social Advertising
• Influencer Marketing
• Digital Sponsorship Revenue



People are spending a lot more 
time online right now…



Ad Retargeting 101



Step One: You visit an online shopping site



Step Two: You leave without purchasing, then 
start seeing ads for that product “follow” you



Step Three: You go back to the site and purchase



Ad Retargeting 101

• Tracks recent website visitors
• Reaches those same people with ads on other websites
• Advantages:

• Reaching a “warm” audience
• Sustained, multi-touch exposure
• No email or physical address required
• Affordable!



Wait. How does the ad get there?



Real-Time Bidding (RTB). Driven by web 
analytics data like cookies, IP address, etc.



RTB. While the page loads, a split-second auction 
takes place



The highest bidder’s ad loads. Who is willing to 
pay the most to reach you this moment?



Another Example: Promoting an Event



Beyond Banners. 85% of digital ads are transacted 
this way – including video, social, and mobile ads



Real Example  – International Justice Mission
(Online Donations) 



Real Example  – International Justice Mission
(Online Donations) 



Real Example  – SME Foundation
(Online Donations)



Real Example – Humane Society NCF
(Virtual Gala/Event)



Real Example – AMCP Foundation
(5K Run Fundraiser) 





Programmatic Advertising
The automated process of purchasing digital ad 

inventory via RTB, based on audience targeting criteria
set by the advertiser



Traditional Ad Sales Programmatic Ad Buys



Programmatic Advertising

Campaign Type Reaches people who…

Site Retargeting Recently visited a page on your website
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Programmatic Advertising

Campaign Type Reaches people who…

Site Retargeting Recently visited a page on your website

Email Mapping (“CRM Retargeting”) Are on one of your email lists

Geofencing Were in a specific building recently

Search Keyword Recently searched a specific word/phrase

Lookalike Audiences Behave similar to your website visitors

Persona, Interest, Contextual Are tagged and profiled by third-party data 
vendors based on browsing/shopping



Awareness

Engagement

Conversion

All Potential Donors• Geofencing
• Search Keywords
• Lookalike
• Persona/Interest/Contextual

• Site Retargeting
• Email List Matching



Geofencing



Geofencing Ideas 

• High-End Retail, Restaurants, etc
• Churches and Places of Worship
• Office Buildings
• Yacht Clubs, Golf Courses, etc
• Expensive Zip Codes
• Donor Addresses



Email Matching / “CRM Retargeting”



“CRM Retargeting” Segments

• Previous Donors
• Newsletter Subscribers
• Previous Gala Attendees
• Walk or 5K Participants



Segment w/ Reg Data



Segment w/ Reg Data



Real Example – startGNV
(Events/Programs/Donations) 



aidan@feathr.co

Q&A



aidan@feathr.co
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