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| et’s take a Poll

How would you describe your
P2P campaigns?

Choose one:

Q@  Cruise Control: flying but want new ideas
d  Speed Limit: moving but craving speed
A Neutral: at a stand still

d
4

Struggle Bus: need help big time!

Not Sure: no clue haven't tried it
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SURVEY METHODOLOGY

Sample Size

1,106 P2P Participants
Quotas set to ensure census representation

Survey Approach
Online survey in July 2019

Self-reporting questionnaire
Conducted by Edge Research

Definition bl
- | RESEARCH SITIHEN

Peer-to-peer participants are defined

as anyone who has fundraised for at What Today's Peer-to-Peer Fundraising

least one charitable org. within the Participants Need to Succeed

last 12 months.

SRS
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26%

13%
9%

8%

T -

Crowdfund Challenge Event Occasion Run/Walk/Ride
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SOCIAL

FUNDRAISERS

13%

.8%

GenZ
1996-2000

41%
34%
2
26% 25% i
12%
Millennials Gen X Boomers
1996-1981 1965-1980 1946-1964

B Peer-to-Peer Participants 1 Total Population
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WHY THEY FUNDRAISE
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WHY THEY FUNDRAISE

How well do each describe WHY you fundraised?
(top 7 reasons, describes perfectly)

| care about the mission of the organization/cause.

The money raised would make a difference.

| genuinely enjoy the activity that’s attached to
this fundraiser.

| thought it would be fun.

It's something | do every year.

The organization made it clear exactly how the
money raised would be used.

It was easy to do.

Total Run/Walk/Ride Occasion Crowdfund Challenge
72% 74% 71% 74% 63% 67%
64% 66% 63% 54% 63%
54% 61% 40% 52% 46%
51% 58% 38% 43% 58%
51% 56% 57 42% 39% 46%
50% 52% ¥4 43% 53% 52%
47% 47% 45% 51% 34% 47%
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of fundraisers
surveyed say they are very

Bk likely to fundraise for that

organization again.
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5 New Strategiesw
Improve«. Participant
Experience 2020




| et’s take a Poll

ow do you reward participants?

Choose one:

d
d
d

Revenue: dollar levels d  Recruitment: new participants
Donations: # of donations d Combo: yep doing all or some!

Reach: social reach and shares
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STRATEGY 1
» Encourage & Reward

Peer-to-Peer Recruitment



PEER RECRUITMENT IS CRITICAL.
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Campaign Recruitment

50%

35%
29% 29%
0,
e 22% 22% 23%
20% 20%
19% 18% 17% 18% 18%
16% .

15% M |- 15% 15% W sl T
% % n%

I I 8% 0% 9% 8% 9% 8%
I I I I I I LT% I

Social Media Email Heard at an Event Org's Website Advertisement Mailing Through Text
B Run/Walk/Ride M Event Fundraiser =~ Bl Occasion M Crowdfunder M Challenge
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TIPS FOR EEE—
ENCOURAGING PEER RECRUITMENT

Recruitment Leaderboard & Incentives

Simplified Invites & Tracking

Pre-populated Recruitment Messages

Previous Team Captains & Top Fundraisers




| et’s take a Poll

When's the last time you
evaluated/updated the participant set-
up process?

Choose one:
O  Annually d  Every couple of years

QO  Only when we get negative feedback d  Never

onecause’



STRATEGY 2
» Simplity the Participant »
Page Set-up



Ease of Participant Page Set-up

% very easy

0% 10% 20% 30% 40% 50% 60% 70%

e

Register others 46%

Startor join a team
Set up a participant pags

onecause’
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Ease: What participants really think

6-in-10 do not find participant page set-up easy.

998

Run/Walk/Ride Event Occasion Crowdfund Challenge

onecause’
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TIPS TO
SIMPLIFY SET-UP

ocial Registration

2. Pre-populated Registration for

eturning Registrants
3. Open Team Enrollment

4. Simplitied Personalization

#2018CCCHALLINGE

Register for the 2019 Colon Cancer Challenge

FOR THE BEST EXPERIENCE: DO | HAVE TO USE A SOCIAL
NETWORK?

No, but the 2019 Colon Cancer
Sign Up with Facebook
Challenge is all about the social

E experience - doing things that are

S GRLAS fun, rewarding and good for the

community and sharing them with
Ll Sign Up with Twitter your friends. Plus why would you
want yet another password to
[GI} sign Up with Instagram remember?

Sign Up Using Email

| already have an acc

By signing up you accept the OneCause Peer-to-Peer Social Fundraising Term

Why Take the Challenge?

While we have made great progress in reducing incidence and
death rates of those 50 or older over the last decade through the
prevention and early detection of colorectal cancer through
screening - the simple fact is colorectal cancer is still the third
most commonly diagnosed cancer and the third leading cause of
cancer death. And, incidence rates and death of those under 50
have increased at an alarming rate each year.

An estimated 42 Million Americans over the age of 50 have NOT
been screened for colorectal cancer. Sadly over 135,000
Americans will be diagnosed with colorectal cancer and nearly
50,000 Americans will lose their battle with the disease in the
coming year. Most frustrating is the fact that most of these cases
could be prevented with early detection,

Where Do the Funds Go?
Funds raised by teams and individuals support:

o Public awareness events across the country that raise
awareness of CRC risk factors and ways to prevent CRC
including free multi-lingual educational materials and
use of the educational inflatable colon, the Rollin’ Colon;
The nation's only Summit focused on early age onset
colorectal cancer (EAO CRC Summit) held each year in
New York, NY;
Translational research grants awarded to
young investigators studying early age onset colorectal
cancer and/or genetic and epigenetic changes that will

imately lead to new ghs in the preventior
of, therapy for and elimination of CRC; and
Development of broad public/private partnerships
with local, regional, national and global
oroanizations invested in a mutual ooal of colarectal

°

Run,

Colon Cancer Foundation onecause
info@coloncancerfoundation.org Copyright © 2018 OneCause

Have a Question or Need Help? Terms of Use | Privacy Palicy

f @ »v @




| et’s take a Poll

How would you describe your
goal setting strategy?

Choose one:

d  Required: we set team & J  Not Sure

individual goals A  Free Range: don't have them

d  Minimum: fundraising minimum

onecause’



STRATEGY 3

* Empower Participants
to set their own goals



GOAL SETTING CRUCIAL FOR SUCCESS

Those with Fundraising Goals

exceeded goal
56%

38%

| set a personal goal
for how much |

met 8oa| wanted to raise.

fell short

The nonprofit
organization or cause
set a suggested goal

for how much |

should try to raise.

There was a
minimum required
amount | had
to raise.

| did not have a goal.

onecause’

POWERFUL FUNDRAISING SOLUTIONS



GOAL SETTING CRUCIAL FOR SUCCESS

- B 2

Run/Walk/Ride Event Occasion Crowdfund Challenge
Had a Goal
Yes 77% 80% 76% 92% 79%
No 23% 20% 24% 8% 21%
Whose Goal?
Personal 55% 57% 57% 60% 49%
Organization’s 22% 25% 22% 33% 32%
Results
Exceeded 52% 60% 40% 64% 65%
Met 43% 39% 35% 27% 32%
Fell short 5% 2% 25% 9% 3%

onecause’
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TIPS FOR
GOAL SETTING

1. Suggested Goal based on Past

Performance

2. Suggested Goal by Reg Type
3. Participant Ownership of Goal

4. Gamification & Messaging

#FamilyDay5k

1 View my page

Lol Dashboard

& Persanalize my page
 Individual Participant

O Visit the Vendor Village
O Take 2 saffie with 2 vendor
i Host Fundraising Fvents.
O Ivite Your Friends

O Raise at least 5150

Did you know that the Family
Day 5K works great on your
phone? You can do everything you
can from a desktop plus load
photos directly fram your camera
o your page and invite your
friends using text or WhatsApp.
Click here to go mobile

Home  About-  GetImoled-  Donate-

Hi Rich, here's how you're doing this week.
# Dec3,2019to Dec 10,2019
ONLINE DONATIONS LAST WEEK Rich Dietrs Fundraising Progress
E $60 $60 ST
RAISED: GOAL:
PAGE VIEWS LAST WEEK S120 SEY
Show me whera | rank
g 3
4 (R 3 on the Fundraising
Leaderboard
EMAILS SENT LAST WEEK B
E 0 0 Your Points Earned
|
Fundraising B 240 Points
SOCIAL MEDIA OUTREACH LAST WEEK o )
Activities 100 Paints:
< 0 0 Total: 340 Paints.
Show me whera | rank
on the Overall Points
Leaderboard
Notifications
Elle(eivea text message when 2
donation is made on your behalf.
Activity on Your Page For The Last 2 Weeks
[ Page views Donations
10
8
&
4 .
/
N\ /
TAAN /
z // \\ ._/
/_f f
N / \ /
N
o o g o P o o e
o ol o el e o o o o o o al &
+* = + & = L = = ® L3 L L ®




Share in Chat

What do you do to encourage participants
to come back to their page and stay
engaged with the campaign?

onecause’



STRATEGY 4
Build mix of motivators )

that encourage daily
engagement.



DAILY ENGAGEMENT LEADS TO
SUCCESSFUL FUNDRAISING

onecauser



PARTICIPANT TOP CHALLENGES

69%

FACED BARRIERS

I. UNCOMFORTABLE ASKING PEOPLE for money

2. DIFFICULT TO MOTIVATE PEOPLE to give

3. LACK OF RESOURCES and message templates

4. FUNDRAISING TOOLS/SOFTWARE WERE DIFFICULT
5. DIDN’T RECEIVE ADEQUATE SUPPORT from the org.
6. NO ACCESS TO FUNDRAISING TOOLS or software

7. GOAL WAS TOO HIGH

onecauser



PARTICIPANT

TOP

MOTIVATORS

onecause’

'I

Seeing Progress

2

Part of a Team

3

Email donation notifications

4

Leaderboards

S

Activities that generate buzz

6

Text donation notifications

/

Milestones & Badges

3

Having a team lead/captain

9

Activity-based rewards

10

Matching gifts



TIPS FOR - :
DRIVING ENGAGEMENT

Home  About- Get lmvolved~ Donate~

"4 me [ A

Thursday, December 19, 2019
Starts at: 5:00 PM
Ends at: 7:00 PM

Add o Calendar

£ Where Austin Beenwarks
3001 Industrial Terrace
Austin, TX 78758 USA
Google Maps

1. Reminders & Notifications

SHOW YOUR SUPPORT FOR HAPPY HOUR AT AUSTIN BEERWORKS AND
THE CHARITY

=
=
L e

HAPPY HOUR AT AUSTIN BEERWORKS IS TRYING TO RAISE $250.

Wrap-Around Events
° p $0 $250

h O O .F Join me at Austin Beerworks for a Fundraising Happy Hour! $15 gets you your first beer and the great feeling of know you are making a difference in
4. Matching Gitts

2. Rewarding Buzz Activities

the lives of others.

— Rich Dietz

Guest List El

Yes Maybe No




| et’s take a Poll

What percentage of your participants use
their phones to access their pages?

Choose one:

g M h %
d  Only10% ore than 40

d  More than 50%
3  Don’t Know

d  More than 20%

d  More than 30%

onecause’




STRATEGY 5

»  Optimize the mobile =
experience.



PARTICIPANT

ACCESS
vs. EASE

onecause’

How They Accessed Their Participant Page

D Via Mobile Device 590%
Via Desktop Computer 53%

e . o
ra Via Tablet 19%

How Easy It Was To Access

D Via Mobile Device 70%
Via Desktop Computer 66%
E:] Via Tablet 58%



TIPS FOR

MOBILE EXPERIENCE

1. Full Mobile Experience

2. Leverage Native Mobile Features

3. Text Notifications & Thank-You's

4. Pre-populated Text Solicitation

(

o

12:24 § & O Owvdl

(3 & p-demo.onecausecom (5

- ik Rich Dietz
-

RAISED GOAL
$120 $150

a a (2] =
Password Support Logout

Client Login

Text Yourself a Sample Message

Invite your friends to join The Longest Day challenge or to donate on your
behalf using your favorite text messaging application. We'll send you a
message with some suggested text and a link to your page. You can then
customize the message and forward it to your friends right from your

phone.

Please don't use this to text anyone other than yourself. They won't

recognize the number it is coming from and will think that it is SPAM.

What is your mobile phone number? (US/Canada only) *

(512) 636-8902 Text Me A Sample Message

you may want to contact them by email as well.

We can't keep track of who you invite or ask to donate via text message, so
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o FOLLOW US

saaposts 898 followers 647 following

OneCause
We've helped nonprofits raise $2 BILLION.

Building a better tomorrow full of #FearlessFundraisers
Ink bio/onecause

A7
XXX XEKX
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MONDAY
MOTIVATION

11 cannot do great things.
1can do small things in &
great way.

Martin Luther King Jr.

(@ onecauseteam

Those who are the
happiest are those

i : who do the most

End-of-Year Thalhe for othe
A e :
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