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ﬂ NextAfter Institute

Give to Your ‘Donora Firat

An Online Fundraiser’s Guide to
More Donations on Giving Tuesday



After

We help nonprofi
grow their digital
fundraising.

Research Lab. Digital-First Agency. Training Institute.
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We perform

experiments...
% !
Compgssion  28.8%lift
 14.4% lift Will a less designed, more

text based email lead to

. - s more donations?
How a simplified decision

process and contextual
landing page design
affects conversion VIEW

VIEW

CARING % BRIDGE.

4 125.9% lift

How an open field on a
donation form affects
donor conversion rate

VIEW
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Is Giving Tuesday really
that important?
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over last 3 Years
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How far reaching is Giving
Tuesday?



aocial media tmpreasiona

Data according to GivingTuesday.org



social media impressions ‘With official Gwing Tuesday movements

Data according to GivingTuesday.org



social media impressiona ‘With official Gwing Tuesday movements

Your donors will see Giving Tuesday everywhere,

even if your organization does not participate.

Data according to GivingTuesday.org



social media impressions ‘With official Giwing Tuesday movements

20% sent mail
during Giving Tuesday Week

Data according to firsthand analysis of 119 nonprofits in 2021.



social media impressions ‘With official Giwing Tuesday movements

80% sent no mail
during Giving Tuesday Week

Data according to firsthand analysis of 119 nonprofits in 2021.



social media impressions ‘With official Giwing Tuesday movements

57% sent emails
during Giving Tuesday Week

Data according to fipsthmadyaaredssssadfIA500oyprofeisdredtiils from 2019.



social media impressions ‘With official Giwing Tuesday movements

43% sent no emails
during Giving Tuesday Week

Data according to firsthand analysis of 119 nonprofits in 2021.



Don’'t expect donations if you
don’t ask.



Okay...but how do you ask
for donations on Giving
Tuesday?



Giving Tuesday Emails

If you can only send one email...



Annika,

The countdown is on.

Giving Tuesday is only two days away. We don’t have much time left
to meet our $37,270 goal by midnight on November 30th. 656
generous supporters have already given — but we need 211 others to
give today to stay on track for our goal.

Annika, it’s only thanks to you, and people like you, that
Greenpeace can continue to advocate for the environment. Can |
count on you to make a special $25 gift for Giving Tuesday? Your
donation will support independent environmental campaigns to act on
the climate crisis, protect nature and stop plastic pollution.

Without you, none of the victories we achieved together this year
would have been possible. Here are a few highlights of what you
were able to accomplish:

» Greenpeace supporters like you were part of a movement
demanding a green and just recovery from the pandemic.
This led to $30 billion in new funding for the climate in the
Spring budget.

» After years of advocacy, you got single-use plastics

ratarnnrivard far the firct fime ac “¢4avie? 1iindar fadaral

The #GwingTueaday,
Campaign

This email can be viewed as
the kickoff to your year-end
fundraising season.

Keep in mind, GivingTuesday
Is the start of the campaigh—
not the endgame.




#GivingTuesday emails

When should you send?

Giving Tuesday morning

What should you say?

Explain the significance. Ignite urgency. Ask them to give.



GREENPEACE

Annika. Urgency Language

The countdown is on.

Giving Tuesday is only two days away. We don’t have much time left
to meet our $37,270 goal by midnight on November 30th. 656
generous supporters have already given — but we need 211 others o
give today to stay on track for our goal.

Annika, it’s only thanks to you, and people like you, that
Greenpeace can continue to advocate for the environment. Can |
count on you to make a special $25 gift for Giving Tuesday? Your
donation will support independent environmental campaigns to act on
the climate crisis, protect nature and stop plastic pollution.

Without you, none of the victories we achieved together this year
would have been possible. Here are a few highlights of what you
were able to accomplish:

e Greenpeace supporters like vou were part of a movement
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Annika, it's only thanks to you, and people like you, that
Greenpeace can continue to advocate for the environment. Can |
count on you to make a special $25 gift for Giving Tuesday? Your
donation will support independent environmental campaigns to act on
the climate crisis, protect nature and stop plastic pollution.

Articulating the ve achieved together this year
significance of the donation !a few highlights of what you

» Greenpeace supporters like you were part of a movement
demanding a green and just recovery from the pandemic.
This led to $30 billion in new funding for the climate in the
Spring budget.

» After years of advocacy, you got single-use plastics
categorized for the first time as “toxic” under federal
legislation.

e You helped stop the GNL pipeline in Quebec — the biggest
gas project ever proposed in the province. Thanks to you
Quebec has announced a ban on all new fossil fuel
development.

With your support, Greenpeace will continue to hold our decision-
makers to account, and we will hold strong if they try to silence our
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categorlzed for the first time as “toxic” under federal
legislation.

» You helped stop the GNL pipeline in Quebec — the biggest
gas project ever proposed in the province. Thanks to you
Quebec has announced a ban on all new fossil fuel
development.

With your support, Greenpeace will continue to hold our decision-
makers to account, and we will hold strong if they try to silence our
voices.

A< a2 10N0% indanandant grganization, Greenpeace doesn’t accept

Clear and specific vernments or corporations. This keeps
ence so we can act as a voice for people

call-to-action means we’re relying on the generosity
Ul PEUPIE IR s wreep going.
= - . 7 pl: I
Y . -~ — 1 y Pl mdlivmn
Thanks for your support.

Shawn-Patrick

Program Director, Greenpeace Canada



Building a Case for Support

Define the problem(s) More children living in conflict and warzones now than at any time in the past 20 years.

Propose the solution(s) 12 million children need shelter, education, and support from the pandemic.

Your gift will provide enough food to keep children from going hungry; it will help

How your g(lift will be wrap blankets around children affected by conflict; it will provide facemasks to refugee
use health workers on the front lines.
Promote Incentive Your gift today will be matched dollar-for-dollar up to $25,000.
Make the ask Will you donate today and directly support children living in conflict around the world?




The #GivingTuesday Emails How-To

d Acknowledge their name, the
reason for your email (reminder)

1 Remind them of what'’s at stake, as
well as the physical deadline

(1 Make a direct donation ask

Annika,
The countdown is on.

Giving Tuesday is only two days away. We don’t have much time left
to meet our $37,270 goal by midnight on November 30th. 656
generous supporters have already given — but we need 211 others to
give today to stay on track for our goal.

Annika, it’s only thanks to you, and people like you, that
Greenpeace can continue to advocate for the environment. Can |
count on you to make a special $25 gift for Giving Tuesday? Your
donation will support independent environmental campaigns to act on
the climate crisis, protect nature and stop plastic pollution.

Without you, none of the victories we achieved together this year
would have been possible. Here are a few highlights of what you
were able to accomplish:

* Greenpeace supporters like you were part of a movement
demanding a green and just recovery from the pandemic.
This led to $30 billion in new funding for the climate in the
Spring budget.

» After years of advocacy, you got single-use plastics
categorized for the first time as “toxic” under federal

larciclatiarm




)‘ ( NOT THIS

| admit it: | ate a little too much last Thursday. Did you?
(The leftovers didn't help the situation!)

Sometimes after eating a lot of rich fare, it feels good to "reset"
with a little exercise and some plain, normal, healthy food.

You knov vrrived

nfulfor  2-3 paragraphs to
indulged .
what | a setup the email.
opportuni
what's important.

But

I love this day! Because as Christians, we know that what we
have is not ours—it's God's. And he asks us to steward it
wisely. And today, hundreds of thousands of people will do just
that, giving to causes they care about.

But | know you care about the ultimate cause—the cause of
Christ. It's the greatest gift of all—and one that can be received
any day, any time, any place.

e o D | DY B 5 D T . S . S J T T B [

)o ( BUT THIS

Happy Tuesday, December 1st. It might seem like just a normal
day, but there's something happening that you might not
know about.

Afe) ad
asa  Jumps right into the  and

reason for the email.

Cyb
| love
have is not ours—it's God's. And he asks us to steward it

wisely. And today, hundreds of thousands of people will do just
that, giving to causes they care about.

60.7%

IN TOTAL DONATIONS

But | kno
Christ. It's
any day, a

Today, I'd

potential to give the gift of eternity to someone who is searching
right now.



Since you have 4 months to prepare...

The Giving Tuesday Email
Timeline



The Gwing Tuesday, Cmail Timeline

U o

The Sunday Before Giving Tuesday, Morning Giving Tueaday, Evening,




The Gwing Tuesday, Cmail Timeline

00—

The Sunday, Before




The Goal

Educate donors on the significance of Giving
Tuesday, announce a match or goal if you
have one, and call them to participate
immediately.

The Sunday, ‘Before




Tey clements to Include

Email 1 - The Sunday Before

d Acknowledge their name and the reason
for your email (Giving Tuesday is coming)

1 Educate them on the day itself and why
it's important for them to participate.

1 Ask them for a donation now as a result
of your shared values.

d Announce a match if available.

The Sunday, Before




Lead-up Example

#GI¥ING
TUESDAY

NOVEMBER 28, | 'R%
Giving Tuesday is almost here
Dear Lela,
Tomorrow is Giving Tuesday, the global day of giving.
As part of our Giving Tuesday fundraising effort, our goal is to

raise enough funds to provide 24 homes to poor families in 24
hours. When you give a gift-af.ahamain damaica Handurac.ar

Specific and
tangible goal

for-dollar (up to $1
Kot 5, ek "’

Poor families like Can
conditions, but you c¢

Please, send your n

desperately poor fa
in desperate need.
Robin G. Mahfood

President, CEOQ

Matching incentive

Please Donate Today

HOME | CONTACT US | EMPLOYMENT | PRIVACY POLICY | SITE MAP |
SECURITY

Food For The Poor, Inc., 6401 Lyons Road
Coconut Creek, Florida 33073 USA
(954) 427-2222

Contributions are tax deductible under Internal Revenue Code Section 501(c)

g FOOD FORTHE POOR

Saving Lives... Transforming Communities... Renewing Hope

DONATE NOW

#GI¥ING
TUESDAY

NOVEMBER

Giving Tuesda

First name

Dear Lela,
Tomorrow is Giving Tuesday, the global day of giving.

As part of our Giving Tuesday fundraising effort, our goal is to
raica annuah fuinds ta nrovide 24 homes to poor families in 24

_oyOU give a gift of a home in Jamaica, Honduras or
Nicaragua, your gift of a home will be matched. In addition,
any gifts made toward housing will be matched dollar-
for-dollar (up to $100,000) to help build homes for
desperately poor families.

Poor families like Candida's suffer daily living in unsafe
conditions, but you can change that.

Please, send your most generous gift today to help those
in desperate need.

A servant of the poor,
Robin G. Mahfood
President, CEO

personalization

Clear call-to-action

DONATE NOW

.




First Name Personalization

No Personalization

At the beginning of October, our goal was to reach as many women as possible
with our new eBook, What Every Woman Needs to Know.

Now that Breast Cancer Awareness Month has come to an end, we just wanted
to let you know that we exceeded our expectations.

Thanks to the generosity of donors around the country, the campaign was a
massive success!

But that doesn't mean we can stop working hard to educate and empower
women to take control of their own breast health.

You can help us do this at any time—every dollar you give means that more
women can be proactive about their health.

We'd also love it if you shared What Every Woman Needs to Know on
Facebook...just click here and share it with your friends!

Thanks for joining us!

Candice Boeck
Donor Relations Manager

With Personalization

Hi Jeff,

At the beginning of October, our goal was to reach as many women as possible
with our new eBook, What Every Woman Needs to Know.

Now that Breast Cancer Awareness Month has come to an end, we just wanted
to let you know that we exceeded our expectations.

Thanks to the generosity of donors around the country, the campaign was a
massive success!

But that doesn't mean we can stop working hard to educate and empower
women to take control of their own breast health.

ﬁ 270%

You can help us do this at any t
women can be proactive about

We'd also love it if you shared
Facebook...just click here and

Thanks for joining us!

Candice Boeck
Donor Relations Manager




Desighed VS Human

Control - Desighed

KUOW KT

STAND WITH TRUST.
STAND WITH LOCAL REPORTING.

STAND WITH KUOW AND NPR.

ONE DAY TO RAISE $IM
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Hi thera —

have just a quick nots while I'm on air

As you probab dy know, we're taking just one day to come to

on dollars for KUOW, so we can continue to

.,_
o
c
L*

3
w
=
o

.
W

v

5
o
Q.
o
C
-

5
o
o
o
@
= |
=
[

ocal reporting and ensure the station is healthy

Our commitment to finding you the facts, providing context, and

Treatment - Plain

Hi there —

I'm your local host of All Things Considered here at KUOW, and | have just a
quick note while I'm on air.

As you probably already know, we're taking just one day to come to you on air to
raise $1 million dollars for KUOW, so we can continue to provide our essential

local reporting and ensure the station is healthy in the months ahead.

O ur commitment to finding you the facts, providing context, and helping
you see the larger picture is stronger than ever.

We're less than $250,000 away from our goal. Can
you pitch in now?

Thank you for trusting us and coming back to KUOW time and time again to get
the news and informa tion you need to keep you and your family safe. It's a
responsibility we take incredibly seriously at KUOW and NPR, and we will
continue to work as hard as we can to provide that service

Today's goal is a big one, and it's something we’ve never tried before, but | know
we can get there with you on our side.

Donate Now

If y ou can join us today,

independent journalism.

Thank you,

Kim Malcolm

KUOW Host, All Things I t.

4518 Univ

Email Preferences | Privacy Policy



Financial VS Donor Goal

Thermometer Power Hour

Today's Goal it's CaringBridge Power
_% Hour! Your donations keep 2
CaringBridge going strong,
and we only need two more .
CaringBridge has received a $100,000 donations this hour to reach reach the goall
challenge gift from the Richard M. our goal. 0

Schulze Family Foundation—but only if €3
we raise $100,000 before midnight.
Would you help?

Will you make your donation now?

Donate now »

N,

Donate now »




Quick Email Optimization Eman Termoiate: At

[ ]
R e m I n d e I s Jane Doe An opportunity for you, [First Name] - Start with a warm greeting. It could be as simple as *Hope you're
= 1 ' Sender Name

4 froem o real, believable, human-being »
zaticn. Peaple give ta peaple - not

An opportunity for you, [First Name]

1. Send from an actual human being, not your Q o 2 swieatne
organization’s name.

Jh infa cut 1o spark curiosity.
3  Preview Text

the first line of text lrom your ema k

2. Personalize the emails using the donor’s first
name.

4  Salutation

Say hello snd cal your donor by name Start
with 3 warm greeting. Your goal is to have a

5 Explain the Problem

xplain the problem at hand, Don't be
write a few paragraphs If need be If there
roblem, there' s no need Lo donate

3. Avoid HTML design. Use an email design that Al
looks authentic and human. sps e

the vision of why thair donaticn & needed

7 = Articulate Their Impact

Explain in tangible detail how a donatior
joing to b sed Who w 3 3

4. Write copy in a warm, friendly, and personal way. S

ause
entives gve donors 3 reascn to ghve now
instead of later Use & deadline, free gift, matck

9  Clear call-to-action

5. Ask donors to do one thing per email. Don’t
include multiple kinds of calls-to-action.

And don't ask
the Impossible like °F rges” Simply
ask them to donate.

ﬂ After




The Gwing Tuesday, Cmail Timeline

= =

Ging Tuesday Morning,




The Goal

Provide a free offer without making a
donation ask. Ask them to get the offer in
exchange for their email address.

Gving Tuesday Morning,




The Goal

Provide a free offer without making a

donation ask. As he offer in
exchange for thef§r email address.

gwm‘} me (MOTW *Even though you already have it.




Before we look at the emaill, let’s look
at the larger strategy.

/ avrieeting

cowkent W



OR

Advertisement or Email




EY
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Advertisement or Email Offer Landing Page




EY
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Advertisement or Email Offer Landing Page Instant Donation Page




A Real Giving Tuesday, Example

o STSHA

P A S omiin

Thank you
Your free copy of the Portable Handbook of Texas eBook will be sent to your
inbox within the next 5 minutes.

Our #GivingTuesday Gift to You:
Give Back to Texas this #GivingTuesday

Get the Portable Handbook of Texas

eBook for FREE R

and
and o give.

Today millons of p

o vl ive generously to thei favorite cause.

As part their mission to make Texas history both accessible and enjoyable for current and future

generations, the TSHA has created the Portable Handbook of Texas. This comprehensive publication

contains the most popular stories pulled from the over 27,000 articles found in the 6-volume

Handbook of Texas. It is the must-have eBook for any Texas history enthusiast! |

Today we are proud to give generously to Texas. Since 1897, a select group of very special people
have made a pledge to keop Toxas history alive

‘They are a proud group.

Liko tho defondrs of the Alamo, thoy stand up whil others stand down.
Like Sam Houston, they lead rather than follow.

Today only, the TSHA is offering this eBook, the Portable Handbook of Texas, for free. In this
exclusive eBook, you will discover:

Today, you are invited to jin that group.

Sinco 1897, tho Texas State Historcal Association (TSHA) has gathered and preserved tho most
importantlessons from Texas history. Our members are bound by a common objective: (0 celebrate
and pass on the unique and proud heritage of the Lone Star State.

* Over 1,000 pages of exclusive content
documenting all things Texas

And since itsfounding over a century ago, TSHA has become recognized as the most trusted
organization for researching, documenting, and protocting the values and spirt that are uniquely
Toxas.

* The most popular stories of the people,

plEGes, and EvenkE:fom Texae's peet ‘When you accept this invitation to join TSHA online today, you

could receive the 2016-2017 Texas Almanac completely FREE
When you acoeot v oo e rid i climing vour osion s  front

defender of Toxas heritage - and rightly s0. But your membership in the TSHA s more than insider
‘access 1o the most exclusive Texas History Ciubin the Nation. You also get:

* Historical photos and maps to help bring
the stories to life

K Instant Access - You wil gan immediete eccess to the TSHA Digital Library which is home
1o every publication ever produced in TSHA's 118-year history. You'l aso feceive exclusive
copies o he atest oiginal eBooks rom the TSHA and Riding Line,  quartrly pubication
covering allyourlocal historicalhappenings:

* Plus so much more!

Get YOUR copy of the Portable Handbook of
Texas eBook before #GivingTuesday is over!

K Home Dlvery - You v o
home. This publication is the most sought-after source of original research on Texas
history. Each v foremost
exports in ther ild

First Name Last Name

émail Address i
1 |

SEND ME THE PORTABLE Packed with articles, hundreds offllcolor photographs, maos, and data, the Texas Almanacs
HANDBOOK OF TEXAS EBOOK heralded as the premier reference guide for averyihing Texan. And it can be yours for FREE
just by becoming a member of the TSHA.

K Spocial Event nviaions - In adeion to the mombers-only Annual Mosting, you will recaive
! can listen to and

Texas
converse with renowned scholars on topics spanning a wide spectrum of Texas history.

When you join TSHA this #GivingTuesday, you will oin & unique group of people dedicated to
protecting and promoting the proud heritage of Texas.

Plus, when you join today with a git of $50 or more, you'l recelve Texas Almanac 2016-2017.

Vilions wil make gits this Giving Tussday. Wil you bacome one o the few who commit to support
Toras?
Texas Needs Champions to Preserve Her Great Heritage

Activating your membership is not only a fine way 0 show your Texas pride, it the most important
thing you can do 1o preserve and pass on our proud heriage.

A5 Texas continues 1o grow and expand, the need for a dynamic histoical saciety to champion our
unique stato horitago has nover beon reator.

Wil you respond to this call and accept your invitation?
““Remember.. when you Join today with a giftof 850 or mors, you'l receive the Texas Almanac
20162017 s an

be able t0 buy the Amanac later...you'l just pay a whole lot more for it) Do not defay.

Activate your Membership Today!

525,00 Basic Membership.

© $50.00- Friend of Texas.

$100.00 - Texas Ambassadors

525000 - Texas Pioneers

500,00 - Defenders of Texas History




A Real Giving Tuesday, Example

<L

Thank you
Your free copy of the Portable Handbook of Texas eBook will be sent to your
inbox within the next 5 minutes. |

Give Back to Texas this #GivingTuesday

Giving Tuesday is a day set aside for generosity. Here’s the official description:

We have a day for giving thanks. We have two for
giving back. Today, chariti
will come together for one common purpose: to celebrate generosity and to give. |

ctting deals. #GivingTuesday is a day dedicated to
s, community centers, and students around the world

milies, busin

Today millions of people will give generously to their favorite cause.

Today we are proud to give generously to Texas. Since 1897, a select group of very special people
have made a pledge to keep Texas history alive.

They are a proud group.

Like the defenders of the Alamo, they stand up while others stand down.
Like Sam Houston, they lead rather than follow.

Today, you are invited to join that group.

Since 1897, the Texas State Historical Association (TSHA) has gathered and preserved the most
important lessons from Texas history. Our members are bound by a common objective: to celebrate
and pass on the unique and proud heritage of the Lone Star State.

Instant Donation Page

WIIGHT YUU GUUGL U IS 1HIVIGUUIH, YUU Will 1551 @ (5@l IIUS (1 Uian ity yuu! pUSIuuI as a iuiiunie
defender of Texas heritage - and rightly so. But your membership in the TSHA is more than insider
access to the most exclusive Texas History Club in the Nation. You also get:

* Instant Access - You will gain immediate access to the TSHA Digital Library which is home
to every publication ever produced in TSHA's 118-year history. You'll also receive exclusive
copies of the latest original eBooks from the TSHA and Riding Line, a quarterly publication
covering all your local historical happenings.

* Home Delivery - You will receive the Southwestern Historical Quarterly delivered straight to your
home. This ication is the most ght-after source of original research on Texas
history. Each issue contains a unique perspective on Texas history written by the foremost
experts in their field.

* Special Event Invitations - In addition to the members-only Annual Meeting, you will receive
exclusive invitations to digital conferences like Texas Talks where you can listen to and
converse with renowned scholars on topics spanning a wide spectrum of Texas history.

When you join TSHA this #GivingTuesday, you will join a unique group of people dedicated to
protecting and promoting the proud heritage of Texas.

st - T




Will you respond to this call and accept your invitation?

**Remember... when you join today with a gift of $50 or more, you'll receive the Texas Aimanac
2016-2017 completely FREE. Act now before this limited offer expires and it’s too late (you'll always
be able to buy the Almanac later...you'll just pay a whole lot more for it!) Do not delay.

[ J [ J C . - .
g Activate your Membership Today! 37
l $25.00 - Basic Membership
Great for students or K-12 Educators! K-12 educators wil receive a copy of th flex-

bound edition of the Texas Almanac in lieu of the Southwestern Historical Quarterly. |

$50.00 - Friend of Texas
‘This is our most popular level.

-]

$100.00 - Texas Ambassadors
In addition to basic membership benefits, Texas Ambassadors receive a copy of the |

flex-bound edition of the Texas Almanac.

$250.00 - Texas Pioneers
In addition to basic membership benefits, Texas Pioneers receive a copy of

the hardcover edition of the Texas Almanac.

$500.00 - Defenders of Texas History
In addition to basic membership benefits, Defenders of Texas History receive a copy
of the hardcover edition of the Texas Almanac and one (1) FREE Registration to the

Annual Meeting of TSHA.
$1,000.00 - President's Council |
In addition to basic membership benefits, members of the President's Council

receive a copy of the hardcover edition of the Texas Almanac, two (2) FREE

Registrations to the Annual Meeting, and an invitation to attend a special VIP

Reception.

Other

(minimum $25.00)

Your Name |

First Name Last Name

Email Address

Country

United States s

Street Address

Street Address 2

Instant Donation Page

Code iration Month iration Year |

| ‘ | -choose- ¢| | -choose- 4

|

3\ f \
*«h . ,M)L‘&* A’%A_




4 Key Differences from
a Main Donation Page

Confirm receipt of the
free offer. Fast.

Logo

Thank you, [name], for [action just taken]

This copy should focus on the immediate next steps one should expect
and/or take to claim and experience the offer they just opted-in for.

Transition header

This is transition copy that helps the person understand how the offer is
provided to them for free. Ultimately, this is an opportunity to tell a very
brief version of your story to them, and reiterate how the offer they just
accepted is part of that story.

This is where you make the ask for them to contribute so others can get
more resources like this.

Don’t forget to utilize brief bolding and short paragraphs to help them
work through it.

Consider giving them slightly more detail as to how their donation helps
produce content like this, or at least how it helps it get into the hands of
others.

You may point out that creating the life-changing content is the hard
part, or that getting a message to the most people is the hard part. They
should understand how they are helping.

Yes! | want to [support word] [benefit others experience
from organization]

1. Choose Your Donation Amount

i

Other Amount

2. Enter Your Information (It’s Secure)

First Name Lost Name
\ Pre-filled if possible H Pre-filled if possible |
Address 1

Address 2.

City State |Z\D Code |
Email (for receipt) preferred phone (optional

[ Pre-flled f possible | \

Credit Card Number Verification Code

\ | | \
Exf\m Month / [ﬁff fﬁf

———
Make My $50 Gift

Your giftis going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.

ars




Experiment #8
From This To This

FAMILYLIFE FAMILYLIFE

A Cru Ministry A Cru Ministry

Congratulations! Congratulations!
You are now enrolled in the | Still Do® Online Course. You are now enrolled in the | Still Do® Online Course.
Before you begin your course, there are five important things for you to know! Before you start your free online course (which will arrive in your inbox shortly),

. L ; A ] there's a few things we'd like you to know...
1. Course material for your first session will be arriving via email in just a few minutes.

Check your inbox shortly.
» This online course is made possible and free because of the generous

2. Each week for the next 3 weeks, you will receive a similar email containing the next D 3 T 2 ¢ ;
support of people who believe in our mission. Isn't that incredible?

lesson. Each session includes a video teaching (ranging from 30-45 minutes), discussion

questions to lead conversations with your spouse, and a short quiz (don't worry, this isn't a » FamilyLife is completely donor-funded. This means that we rely on the
pass or fail quiz, it is to simply help reinforce what you've leamed). support of people like you to make resources like this online course, free, and
3. After you finish the course, you'll receive a certificate of completion. Congrats! to equip couples as they strengthen their marriages and families.

b n".s' m'.'ne o ek ?bo‘,n ‘? R s Frwh hacemios OF Hisk gecsemitty of poogse who « Before this course, people had to go to an event to hear the message of hope
believe in our mission. FamilyLife is completely donor-funded. That means other

generous people, like you, have made this course possible through their donations to our and healing that is on!y Tound in Christ for their mamage‘_ Now, ':m"mns of
ministry. That’s something we give thanks for! people can access this invaluable content to restore their marriage ang

In Donations

5. We are thrilled that you've taken this step to invest in your marriage. Will you help us
provide more valuable teaching content, such as this course, to more people? A gift of any « |Inordertoreacht
amount to FamilyLife will go a long way to underwrite the costs of creating and promoting
efforts like these.

about the course fi
people?

Please make your gift today to help FamilyLife continue to offer biblical help and hope to other

marriages like yours. Your gift of $50 will

You can make your gift using the secure donation form below. Don't hesitate, make

SELECT AN AMOUNT SELECT AN AMOUNT




4 Key Differences from
a Main Donation Page

Make your donation

ask in context.

Thank you, [name], for [action just taken]

This copy should focus on the immediate next steps one should expect
and/or take to claim and experience the offer they just opted-in for.

Transition header

This is transition copy that helps the person understand how the offer is
provided to them for free. Ultimately, this is an opportunity to tell a very
brief version of your story to them, and reiterate how the offer they just
accepted is part of that story.

This is where you make the ask for them to contribute so others can get
more resources like this.

Don’t forget to utilize brief bolding and short paragraphs to help them
work through it.

Consider giving them slightly more detail as to how their donation helps
produce content like this, or at least how it helps it get into the hands of
others.

You may point out that creating the life-changing content is the hard

part, or that getting a message to the most people is the hard part. They

chnuld nndarctand how thev are halning
Yes! | want to [support word] [benefit others experience

from organization]

1. Choose Your Donation Amount

i

Other Amount

2. Enter Your Information (It’s Secure)

First Name Lost Name
\ Pre-filled if possible H Pre-filled if possible |
Address 1

Address 2.

City State |Z\D Code |
Email (for receipt) preferred phone (optional

[ Pre-flled f possible | \

Credit Card Number Verification Code

Exf\m Month / E‘jf fff

Make My $50 Gift

ars

Your giftis going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Experiment #4348

From This

»{ harvest:greglaurie

Congratulations!

You are now enrolled in the Tell Someone online course.

You will receive an e-mail containing your course material for the
first session in just a few minutes. Check your inbox shortly.

We offer this course for free because we are committed to helping
people know God and make Him known. To that end, we place
emphasis on the study of God's Word and the proclamation of the
gospel message. We want to equip others with the ability to be a
part of that mission.

Here's what happens next:

After this first session, you'll receive one session each week for five
weeks, containing video teachings from Greg Laurie, assignments,
questions for thought, and quizzes. After completion of the course,
you'll receive a certificate of completion. We'll also inform you of
other free courses as they become available.

Deepen Your Study

This free online course is a great starting place to
help you go and share your faith. We want you to
get the most out of your study of the Tell Someone
course. To help you go beyond that starting place
and deepen your study, we have developed a
companion book for you.

When you give a tax-deductible gift to Harvest Ministries, we will
send you a copy of this course companion book, which provides
additional insight into each lesson and will help deepen your
understanding of the course material.

Get your copy today by giving a gift to Harvest.

To This

Y{ harvest:greglaurie

Congratulations!

You are now enrolled in the Tell Someone online course.

You will receive an e-mail containing your course material for the
first session in just a few minutes. Check your inbox shortly.

Here's what happens next:
After this first session, you'll receive one session each week for five
weeks, containing video teachings from Greg Laurie, assignments,
questions for thought, and quizzes. After completion of the course,
you'll receive a certificate of completion. We'll also inform you of
other free courses as they become available.

Harvest Ministries offers this course, Tell Someone, for free. We
are committed to helping people know God and make Him known.

To that end, we place emphasis on the study of God's Word and the
proclamation of the gospel message. We want to equip others with
the ability to be a part of that mission.

Harvest Ministries doesn't receive any government or
denominational support—which means that courses like this rely on
the generosity of people like you. Your support helps to underwrite

the costs of creating, filming, and promoting these courses to reach
others with the message of the gospel.

You can help others take advantage of this free course too, by
making a tax-deductible donation today.

We want all people to deepen their relationship with God and take

In Donations




4 Key Differences from
a Main Donation Page

Avoid incentives with a required
gift amount — unless you test it.

Logo

Thank you, [name], for [action just taken]

This copy should focus on the immediate next steps one should expect
and/or take to claim and experience the offer they just opted-in for.

Transition header

This is transition copy that helps the person understand how the offer is
provided to them for free. Ultimately, this is an opportunity to tell a very
brief version of your story to them, and reiterate how the offer they just
accepted is part of that story.

This is where you make the ask for them to contribute so others can get
more resources like this.

Don’t forget to utilize brief bolding and short paragraphs to help them
work through it.

Consider giving them slightly more detail as to how their donation helps
produce content like this, or at least how it helps it get into the hands of
others.

You may point out that creating the life-changing content is the hard
part, or that getting a message to the most people is the hard part. They
should understand how they are helping.

Yes! | want to [support word] [benefit others experience
from organization]

1. Choose Your Donation Amount

Other Amount

2. Enter Your Information (It’s Secure)

First Name Lost Name
\ Pre-filled if possible H Pre-filled if possible |
Address 1
Address 2.
City State |Z\D Code |
Email (for receipt) preferred phone (optional
[ Pre-flled f possible | \
e &
Credit Card Number Verification Code

\ | | \
Exf\m Month / [ﬁff fﬁf

Make My $50 Gift [E

Your giftis going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Experiment #5661

From This

Congratulations!

You've been enrolled in the free Revelation online course, and you will receive an email
containing your first lesson in just a few minutes. Check your inbox shortly.

Here's what happens next:

After this lecture, you'll receive one lecture each week for ten weeks, containing video
teachings from Dr. Stanley Toussaint, assignments, discussion questions, and quizzes.

After completion of the course, you'll receive a certificate of completion. We'll also inform you
of new courses as they become available.

Why does Dallas Theological Seminary offer these courses for free?

We are offering this course on Genesis for free because we believe that the world desperately
needs biblical truth. The Bible is the Word of God—and at DTS, we've made it the central
course of study. We want to teach more people how to correctly study the Scriptures and be
transformed by them.

Your donation keeps this course free

Dallas Theological Seminary doesn’t receive any government or denominational support -
which means that courses like this rely on the generosity of people like you. Your support
helps to underwrite the costs of creating, filming, and promoting these courses to teach
biblical truth to the world.

Will you make a tax-deductible contribution today to help teach the truth of the Bible to the
world? Your gift will help DTS provide this course free of charge to people who are searching
for truth.

Choose your donation amount

Congratulations!

You've been enrolled in the free Revelation online course, and you will receive an email
containing your first lesson in just a few minutes. Check your inbox shortly.

Here's what happens next:

After this lecture, you'll receive one lecture each week for ten weeks, containing video
teachings from Dr. Stanley Toussaint, assignments, discussion questions, and quizzes.

After completion of the course, you'll receive a certificate of completion. We'll also inform you
of new courses as they become available.

Why does Dallas Theological

We are offering this course
needs biblical truth. The Bibl
course of study. We want to
transformed by them.

Your donation keeps this cot

Dallas Theological Seminary
which means that courses lil
helps to underwrite the cost|
biblical truth to the world.

In Average Gift

Will you make a tax-deductil
world? Your gift will help DT!
for truth.

In Donations



Thank you, [name], for [action just taken]

This copy should focus on the immediate next steps one should expect
and/or take to claim and experience the offer they just opted-in for.

Transition header
This is transition copy that helps the person understand how the offer is
provided to them for free. Ultimately, this is an opportunity to tell a very

brief version of your story to them, and reiterate how the offer they just
accepted is part of that story.

4 Key Differences from

This is where you make the ask for them to contribute so others can get
more resources like this.

Don’t forget to utilize brief bolding and short paragraphs to help them
work through it.

Consider giving them slightly more detail as to how their donation helps
produce content like this, or at least how it helps it get into the hands of
others.

You may point out that creating the life-changing content is the hard
part, or that getting a message to the most people is the hard part. They
should understand how they are helping.

Yes! | want to [support word] [benefit others experience
from organization]

1. Choose Your Donation Amount

, , ocooo
Give them guidance on *

2. Enter Your Information (It’s Secure)

First Name Lost Name
[ ] \ Pre-filled if possible H Pre-filled if possible |
a m O u n S e
1 . L1
Address 2.
City State |Z\D Code |
Email (for receipt) preferred phone (optional

[ Pre-flled f possible | \

Credit Card Number Verification Code

Exf\m Month / E‘jf fff

Make My $50 Gift

ars

Your giftis going to help impact [this specific
change] that we already talked about. This is
just a small reinforcement.




Experiment #2802

From This

You’ve been enrolled in The Gospel of John online
course, and you will receive an email containing your
course material for the first week in just a few minutes.

Here's what happens next:

* After this lecture, you'll receive one lecture each week for seven weeks, containing video
teachings from Dr. Mark Bailey, discussion questions, and quizzes.

* After completion of the course, we'll send you a printed certificate of completion. We'll
also inform you of new courses as they become available

Why is Dallas Theological Seminary offering these courses for free?

We are offering this course on The Gospel of John for free because we believe that the
world desperately needs biblical truth. The Bible is the Word of God—and at DTS, we've
made it the central course of study. We want to teach more people the Gospel of Jesus Christ
as recorded by His disciple, John.

How are these courses made possible?

Dallas Theological Seminary doesn't receive any government or denominational support —
which means that courses like this rely on the generosity of people like you. Your support
helps to underwrite the costs of creating, filming, and promoting these courses to teach
Biblical truth to the world

Will you make a tax-deductible contribution today to help teach the truth of the Bible to
the world?

Your gift will help DTS promote this course to more people who are searching for truth

Special offer: For a gift of $100 or more,

= you will receive a copy of Dr. John

“1"{:‘,,ﬁj:ﬁ'§}(', @l Walvoord and Dr. Roy Zuck's renowned
Bible Knowledge Commentary: New

'NEW TESTAMENT

Testament.

Donation Amount:

usSD

Payment Info

To This

You’ve been enrolled in The Gospel of John online
course, and you will receive an email containing your
course material for the first week in just a few minutes.

Here's what happens next:

* After this lecture, you'll receive one lecture each week for seven weeks, containing video
teachings from Dr. Mark Bailey, discussion questions, and quizzes.

* After completion of the course, we'll send you a printed certificate of completion. We'll
also inform you of new courses as they become available

Why is Dallas Theological Seminary offering these courses for free?

We are ¢
world df

made it

as recor

How arg

Dallas

which m .

helps to
Biblical

In Donations

16.4%0

In Average Gift




The Goal

Provide a free offer without making a

donation ask. As e offer in
exchange for theff email address.

gwm‘} me (MOTW *Even though you already have it.




The Instant
Donation

g i STTSHA

P A e Sivsaia it

The Email The Landing Page

Thank you
Your free copy of the Portable Handbook of Texas eBook will be sent to your
inbox within the next 5 minutes.

Our #GivingTuesday Gift to You: . .
Give Back to Texas this #GivingTuesday

Get the Portable Handbook of Texas

eBook for FREE eroh b bt

common and 1o give.

Today milions of peaple vl ive generously to ther favorite cause.

As part their mission to make Texas history both accessible and enjoyable for current and future

generations, the TSHA has created the Portable Handbook of Texas. This comprehensive publication

contains the most popular stories pulled from the over 27,000 articles found in the 6-volume

Handbook of Texas. It is the must-have eBook for any Texas history enthusiast! |

Today we are proud to give generously to Texas. Since 1897, a select group of very special people
have made a pledge to keep Texas history alive.

‘They are a proud group.

Like the defenders of the Alamo, they stand up whil others stand down.
Like Sam Houston, they lead rather than follow.

Today only, the TSHA is offering this eBook, the Portable Handbook of Texas, for free. In this
exclusive eBook, you will discover:

Today, you are invited to join that group.

Since 1897, the Texas State Historical Association (TSHA) has gathered and preserved the most
importantlessons from Texas history. Our members are bound by a common objective: to colebrate
and pass on the urique and proud hertage of the Lone Star State.

K Over 1,000 pages of exclusive content
documenting all things Texas

And since it founding over a century ago, TSHA has become recognized as the most trusted
organization for researching, documenting, and protecting the values and spirt that are uriquely
Texas.

* The most popular stories of the people,

places, and events from Texas's past ‘When you accept this invitation to join TSHA online today, you

could receive the 2016-2017 Texas Almanac completely FREE
* Historical photos and maps to help bring
the stories to life

When you acceptthis nvitation, you wilfeel a real pridein laiming your posion as & fontine
' s herage - . But your membership in the TSHA is more than nsider
06865 10 the most exclusive Texas History Gub i the Naton. You also g
* Plus so much more! | instant Access - You wil gain immeciate access to th TSHA Digital Library which is home
1o every publication ever produced in TSHA's 118.year history. You'l aso feceive exclsive
copies of rom the TSHA and Riding Line, a quarterly p
covering all yourlocalhistorical happerings:
K Home Delivery - You vl

home. This publication is the most sought-after source of original research on Texas

Get YOUR copy of the Portable Handbook of
gTuesday is over!

Texas eBook before #Gi

history. Each issue contains a unique perspeciive on Texas history writen by the foremost
experts i thei feld.

First Name Last Name

1' I |

Email Address

K Special Event Iviatons - In aditon to the members-only Annual Meeting, you wil receive
Texas

c ¥
converse with renowned scholars on topics spanning a wide spectrum of Texas history.

When you join Youwilljoina g o
protecting and promoting the proud heritage of Texas.

Plus, when you join today more, you'l receive Texas

SEND ME THE PORTABLE Packed with aricles, hundreds of ullcolor photographs, maps, and data, the Texas Amanacis

HANDBOOK OF TEXAS EBOOK herlded s e o everything Texan. And i for FREE
ust by becoming & member of the TSHA.

Milions wil make gifs this Giving Tuesday. Wil you become o of the fow who commit to support
Texas?

Texas Needs Champions to Preserve Her Great Heritage

Activating your membership is nof only a fine way o show your Texas pride, s the most imporiant
thing you can do 1o preserve and pass on our proud heritage.

s Texas continues 1o grow and expand, the need for a dynamic histoical soclety to champion our
unique state heritage has never been reater.

Will you respond to this call and accept your invitation?

““Remember... when you join today with a gif of $50 or more, you'l receive the Texas Almanac
2016-2017 completely FREE. Act now before this lmited offer expires and it too late (you'l always
b able fo buy the Almanac laler...you'l just pay a whole lot mora for t) Do nof delay.

525,00 - Basic Membership.

© $50.00- Friend of Texas ‘

'$100.00 - Texas Ambassadors.



exclusive eBook, you will discover:

* Over 1,000 pages of exclusive content
documenting all things Texas

* The most popular stories of the people,
places, and events from Texas's past

* Historical photos and maps to help bring
the stories to life

* Plus so much more!

‘ Get YOUR copy of the Portable Handbook of
Texas eBook before #GivingTuesday is over!

First Name Last Name

| I |

| Email Address

| ‘ |
|

SEND ME THE PORTABLE
HANDBOOK OF TEXAS EBOOK

¢ R

@ HisloriCAIWASS0Gation| - Privacy.Policy




We've tested that...

Tecas Stade Mishorical Rsracalien

Thank you!
Your s copy ot Pl Hancbook o Teras ek was s snt o

A

could receive the 2016-2017 Texas Almyffiac completely FREE

Thank you!
Your free copy of the Portable Handbook of Texas eBook was just sent to
kevin@nextafter.com. If you would like it sent to a different email address,
please click here.

37 Activate your Membership Today! 37

Give Back to Texas this #GivingTuesday

Giving Tuesday is a day set aside for generosity. Here's the official cescription:

We have a day for giving thanks. We have two for getting deals, #GivingTuesday is a day dedicated o
giving back. Today, chanties, families, businesses, community centers, and students around the world
will come together for one common purpose: 10 celebrate generosity and Lo give.

Today millions of people will give generously to their favorite cause.

Today we are proud fo give generously to Texas. Since 1837, a select group of very special people
have made a pledge to keep Texas history alive

They are a proud group.




Did Version B work?

Email» Landing Page » Instant Email » Instant

41.2%

& In Donations

31.9%

In Average Gift




How do you write the email?



Tey clements to Include

Giving Tuesday Morning
d Acknowledge their name, their time, and their contribution.

 Call them to download something free that you've made especially for
them, as a way of showing your own participation in Giving Tuesday.

d DO NOT ask for money in the email or on the email acquisition landing
page .

O Follow up by asking for a donation immediately after they have accepted
your free offer (confirmation page).



The Gwing Tuesday, Cmail Timeline

=

Giving Tuesday Evening




The Goal

Remind them of the significance of Giving
Tuesday, ignite urgency, and ask them to
donate now.




Tey clements to Include

Dear Larry,

We've got amazing news: you can make your #GivingTuesday gift go even further starting

Giving Tuesday Evening

To help us meet our ambitious $250,000 goal, our board will now TRIPLE match all gifts
made until midnight tonight.

J Acknowledge their name and the  foeymei s s o e e
reason for your email (reminder).

matched >>
DONATE

[ Remind them of what'’s at stake, as
well as the physical deadline.

(] Make a direct donation ask.

Dear Larry,

Every holiday season has one precious day that has nothing to do with shopping the sales
and has everything to do with generosity of spirit. That day is today: #GivingTuesday.

To celebrate #GivingTuesday, the CARE board of directors has committed to mateh

trinla matrh avans Aift Lintil midniaht faniaht CAr fadav anhs vnnre At aill hava fuvicna thran



Jacinta Tegman <jacintateaman@worldconcern.org> Sun, Dec 31,2017, 10:06 PM Y 4
to Pamelia ~

Pamelia,

Just wanted to send you a quick note to make sure you received this e-mail — | don’t want you to miss out on

the chance to double your gift! God bless!

Jacinta
Jacinta Tegman <jacintategman@worldconcern.org=> Sun, Dec 31,2017, 10:06 PM Yy 4= :
From: Jacinta Tegman N .
Sent: Sunday, December 31, 2017 9:45 AM to Pa mella ~
To: Pamelia Overby <PameliaOverby@tridentpath.com>
Subject:
Just hours left to double your gift! ParnEha,v

Dear Pamelia,

Today is your last chance to DOUBLE your gif Just wanted to send you a quick note to make sure you received this e-mail — | don’t want you to miss out on

the chance to double your gift! God bless!

You will help children and families in poverty see and experience the true light of Christ.
Please, while there’s still time, click here and give: worldconcern.org/shine
Jacinta

Thank you for remembering those in greatest need as we ring in the New Year!

God bless you,

Jacinta Tegman
President, World Concern

/4 World
@ st em

witness the transformation

P.S. Give before midnight, Dec. 315! to take advantage of year-end tax benefits and watch your gift double!




From: Jacinta Tegman
Sent: Sunday, December 31, 2017 9:45 AM

Jacinta Tegman <jacintateaman@worldconcern.org> Sun, Dec 31,2017, 10:06 PM  Y¥ -

fo Pamelia ~ To: Pamelia Overby <PameliaOverby@tridentpath.com>
Pamelia, Su bject:
Just wanted to send you a quick note to make sure you received this e-mail — | don’t want you to miss out on

the chance to double your gift! God bless!

Just hours left to double your gift!

Jacinta

Dear Pamelia,

From: Jacinta Tegman
Sent: Sunday, December 31, 2017 9:45 AM
To: Pamelia Overby <PameliaOverby@tridentpath.com>

ngjm Today is your last chance to DOUBLE your gift!

Just hours left to double your gift!

You will help children and families in poverty see and experience the true light of Christ.

Dear Pamelia,

Today is your last chance to DOUBLE your gift!
Please, while there’s still time, click here and give: worldconcern.org/shine

You will help children and families in poverty see and experience the true light of Christ.

Please, while there’s still time, click here and give: worldconcern.org/shine

Thank you for remembering those in greatest need as we ring in the New Year!

Thank you for remembering those in greatest need as we ring in the New Year!

God bless you,

God bless you,

Jacinta Tegman
e

President, World Concern
World .
gle concern. Jacinta Tegman
crmm President, World Concern

P.S. Give before midnight, Dec. 31%* to take advantage of year-end tax benefits and watch your gift double! \ Id
y‘)' concern.

witness the transformation




Normal Follow-up

Hi fellow optimizer,
| emailed you last week and noticed you haven’t responded yet.

Just in case you missed it, | wanted to see if you would be interested in joining us for a
(free) webinar focused on donor cultivation; specifically, how to cultivate in such a way
that will actually inspire more donations.

Because at the end of the day, that's what is being measured.

The stats on donor retention rates I've found aren't super encouraging (~45% for
example, via Bloomerang), and the kind of tactics I've seen from bloggers either say the
same thing we've always heard or recommend something so incredibly personal that no
fundraising team with an already full plate would easily be able to pull it off for even % of
their donor list.

What'’s a fundraiser to do, then?

We'll tackle that next week (Jan. 23, 1pm CT) by walking you through 3 strategies from
our research that have proven to help increase donations from your existing donors (i.e
without having to handwrite 5,000+ thank-you notes).

Will you be able to make it?
Here's the link:

https://www.nextafter.com/cultivate-stronger-donors-without-sending-more-appeals/

-Jon

Jon Powell
Senior Director of Research and Education
NextAfter

Cell: 904-210-3434
Email: jon@nextafter.com

Am | sending you too many emails? If so, you can actually
ne. And if you choose to scribe — no hard feelings.

NextAfter 6175 Main Street #385 Frisco, TX 75034 USA

Forward-Style Body Copy

Hi fellow optimizer,

| emailed you last week (see below) and noticed you haven't responded yet.
Will you be joining us on the webinar next week?

Here's the link to register:

https://www.nextafter. tronger-donors-without-sending-more-appeals/

From: Jon Powell [mailto:ion@nextafter.com]
Sent: Tuesday, January 9, 2018 10:49 AM
To: CONTACT.EMAIL

Subject: Cultivation vs acquisition

Hi fellow optimizer,
How has the new year started for you?
The start of this year for me has actually been incredibly busy on the research front.

One of the deep dives I've been doing has to do with donor cultivation, because — even
though there a lot of best practices out there — there's not really a lot of data on how to
cultivate donors effectively.

Realistically, there are only two ways of getting more donations...you can spend money
to acquire brand new donors, or you can invest your budget in cultivating existing
donors so that they give again, or at a higher level.

Even though we know the common refrain “It's cheaper to retain an existing
customer/donor than it is to acquire a new one,” many organizations focus their efforts
on acquisition while their donor retention rates slide.

In an effort to help, I'll be conducting a free webinar with the team on January 23 (1pm
CT) where we'll break down three unique strategies — spanning both digital fundraising
and direct mail — that will help you cultivate a higher value donor, improve retention
rates, and acquire more donations from your existing file.

And the best part? We'll get a little bit into the of what's really happening, so
you can go beyond the strategies we present and create your own.

You can read more about it and register for the free webinar here:
https://www.nextafter. i tronger-donors-without-sending-more-appeals/

Even if you can't make it live, you can still go ahead and register to get a recording of
the session afterwards.

Let me know if you think you can make it.

-Jon

Jon Powell
Senior Director of Research and Education
NextAfter

Cell: 904-210-3434
Email: jon@nextafter.com

Am | sending you too many emails? If so, you can actually
And if you choose to o hard feelings.

NextAfter 6175 Main Street #385  Frisco, TX 75034 USA




Normal Follow-up Forward-Style Body Copy

Hi fellow optimizer,

| emailed you last week and noticed you haven’t responded yet.

Just in case you missed it, | wanted to see if you would be interested in joining us for a
(free) webinar focused on donor cultivation; specifically, how to cultivate in such a way

that will actually inspire more donations.
Because at the end of the day, that's what is being measi

The stats on donor retention rates I've found aren't super
example, via Bloomerang), and the kind of tactics I've se
same thing we've always heard or recommend something
fundraising team with an already full plate would easily b¢
their donor list.

What'’s a fundraiser to do, then?

We'll tackle that next week (Jan. 23, 1pm CT) by walking
our research that have proven to help increase donations
without having to handwrite 5,000+ thank-you notes).

Will you be able to make it?

Here's the link:

https://www.nextafter.com/cultivate-stronger-donors-withc

-Jon

Jon Powell
Senior Director of Research and Education
NextAfter

Cell: 904-210-3434
Email: jon@nextafter.com

Am | sending you too many emails? If so, you can actually change how

me. And if you choose to unsubscribe — no hard feelings.

NextAfter 6175 Main Street #385 Frisco, TX 75034

Hi fellow optimizer,

| emailed you last week (see below) and noticed you haven't responded yet.
Will you be joining us on the webinar next week?

Here's the link to register:

https://www.nextafter.com/cultivate-stronger-donors-without-sending-more-appeals/

-Jon

From: Jon Powell [mailto:jon@nextafter.com]
Sent: Tuesday, January 9, 2018 10:49 AM
To: CONTACT.EMAIL

Subject: Cultivation vs acquisition




Normal Foll

Hi fellow optimizer,
| emailed you last week and noticed you haven’t respond

Just in case you missed it, | wanted to see if you would b
(free) webinar focused on donor cultivation; specifically, b
that will actually inspire more donations.

Because at the end of the day, that's what is being meast

The stats on donor retention rates I've found aren't super
example, via Bloomerang), and the kind of tactics I've se:
same thing we've always heard or recommend something
fundraising team with an already full plate would easily b«
their donor list.

What'’s a fundraiser to do, then?

We'll tackle that next week (Jan. 23, 1pm CT) by walking|,

our research that have proven to help increase donations
without having to handwrite 5,000+ thank-you notes).

Will you be able to make it?
Here's the link:

https://www.nextafter.com/cultivate-stronger-donors-withc

-Jon

Jon Powell
Senior Director of Research and Education
NextAfter

Cell: 904-210-3434
Email: jon@nextafter.com

Am | sending you too many emails? If so, you can actually change how:
me. And if you choose to unsubscribe — no hard feelings.

NextAfter 6175 Main Street #385

Frisco, TX 75034

Cusiomernaonor wan it is 10 acguire a new orne, imany organications 10Cus wieir enors
on acquisition while their donor retention rates slide.

In an effort to help, I'll be conducting a free webinar with the team on January 23 (1pm
CT) where we'll break down three unique strategies — spanning both digital fundraising
and direct mail - that will help you cultivate a higher value donor, improve retention
rates, and acquire more donations from your existing file.

And the best part? We'll get a little bit into the psychology of what's really happening, so
you can go beyond the strategies we present and create your own.

You can read more about it and register for the free webinar here:
https://www.nextafter.com/cultivate-stronger-donors-without-sending-more-appeals/

Even if you can't make it live, you can still go ahead and register to get a recording of
the session afterwards.

Let me know if you think you can make it.

-Jon

Jon Powell
Senior Director of Research and Education
NextAfter




Normal Follow-up

Hi fellow optimizer,
| emailed you last week and noticed you haven’t responded yet.

Just in case you missed it, | wanted to see if you would be interested in joining us for a
(free) webinar focused on donor cultivation; specifically, how to cultivate in such a way
that will actually inspire more donations.

Because at the end of the day, that's what is being measured.

The stats on donor retention rates I've found aren't super encouraging (~45% for
example, via Bloomerang), and the kind of tactics I've seen from bloggers either say the
same thing we've always heard or recommend something so incredibly personal that no
fundraising team with an already full plate would easily be able to pull it off for even % of
their donor list.

What'’s a fundraiser to do, then?

We'll tackle that next week (Jan. 23, 1pm CT) by walking you through 3 strategies from
our research that have proven to help increase donations from your existing donors (i.e
without having to handwrite 5,000+ thank-you notes).

Will you be able to make it?
Here's the link:

https://www.nextafter.com/cultivate-stronger-donors-without-sending-more-appeals/

-Jon

Jon Powell
Senior Director of Research and Education
NextAfter

Cell: 904-210-3434
Email: jon@nextafter.com

Am | sending you too many emails? If so, you can actually cha ow often you receive e

me. And if you choose to ur

OSC

e — no hard feelings.

NextAfter 6175 Main Street #385 Frisco, TX 75034 USA

Forward-Style Body Copy

Hi fellow optimizer,

| emailed you last week (see below) and noticed you haven't responded yet.
Will you be joining us on the webinar next week?

Here's the link to register:

https://www.nextafter. tronger-donors-without-sending-more-appeals/

From: Jon Powell [mailto:jon@nextafter.com]
Sent: Tuesday, January 9, 2018 10:49 AM
To: CONTACT.EMAIL

Subject: Cultivation vs acquisition

Hi fellow optimizer,
How has the new year started for you?
The start of this year for me has actually been incredibly busy on the research front.

One of the deep dives I've been doing has to do with donor cultivation, because — even
though there a lot of best practices out there — there's not really a lot of data on how to
cultivate donors effectively.

Realistically, there are only two ways of getting more donations...you can spend money
to acquire brand new donors, or you can invest your budget in cultivating existing
donors so that they give again, or at a higher level.

Even though we know the common refrain “It's cheaper to retain an existing
customer/donor than it is to acquire a new one,” many organizations focus their efforts
on acquisition while their donor retention rates slide.

In an effort to help, I'll be conducting a free webinar with the team on January 23 (1pm
CT) where we'll break down three unique strategies — spanning both digital fundraising
and direct mail — that will help you cultivate a higher value donor, improve retention
rates, and acquire more donations from your existing file.

And the best part? We'll get a little bit into the of what's really ing, so
you can go beyond the strategies we present and create your own.

You can read more about it and register for the free webinar here:
https://www.nextafter. i tronger-donors-without-sending-more-appeals/

Even if you can't make it live, you can still go ahead and register to get a recording of
the session afterwards.

Let me know if you thi

-Jon

Senior Director of Reg
NextAfter

Jon Powell
Cell: 904-210-3434
Em: n@nextafter.d
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Year-End Fundraising

Resources G et M O re

Year-end fundraising campaigns often end up being exactly

the same year after year. On the one hand, there are common
tactics that are proven to work. But on the other, if you aren't

testing new strategies, you can't hope to improve your results

each year-end season. |
The resources below will equip you with essential strategies

and skills to improve your online fundraising efforts this year-

end and optimize your way to more donations and revenue.

——--=l

Get Certified in Year-End

Fundraising Course e

>
’ YEAR-END
In this 4-session year-end fundraising certification course, you'll learn

proven techniques, strategies, and tactics that can help lead you to a FUN DRAISING o+
record setting year-end season

During the course, you'll receive insights to cut through a crowded
inbox, a full year-end timeline outlining what emails to send, tips to
get the most out of each type of email, and ideas to implement on
your donation page to maximize revenue.

Brand New Year-End Multichannel nextafte r.co m/yea r_end

Fundraising Research

in this brand new research study conducted in partnership between
Virtuous and NextAfter, you'll see exactly how nonprofits communicate

with, cultivate, and appeal to both online and offline donors during the The State

year-end season. of Year-End |
i e

You'll get critical answers to questions like: MUItIChann

Fundraising

. How do nonprofits communicate with online and offline donors Organizations are
19 Organi:
differently during the end of the year? ?:;:;i"s w;fh Donors During
« What do oraanizations prioritize first: Givina Tuesdayv or December the End of Year Campaign




Maximize Your Online Fundraising
During the Last Week of the Year

The Comprehensive Guide to

Whether you've started planning your year-end fundraising campaign
or not, this guide will equip you with field-tested and proven strategies {Max'unize {Your

to maximize donations during the biggest giving week of the entire % . e
year Online Fundraising
i During the
- In part 1, you'll learn 5 specific tactics you can implement to
maximize donations from your existing web traffic

- In part 2, you'll get a 3-email timeline with complete instructions on
when to email your donors and what to say during the final year

end stretch
« In part 3, you'll find 5 tested and proven ways to increase donations N |
and revenue on your year-end donation page during the last week y o) Nextafter

Other Resources to Grow
Your Online Fundraising

Supercharge Your Year-End

Cut Through the Clutter with Your
Fundraising [Webinar]

Year-End Fundraising [eBook]

Use the insights from an analysis of Discover quick, actionable tips to ?
over 2500 year-end fundraising b= ""“‘""“gmml rF ising help you communicate why donors
emails sent from top nonprofits in Year- should give more effectively, T ®
202 = donatio . Your Year-End Fundraising
this free ebook to cut through the maximize donations from your web i
inbox clutter and reach more traffic, and jolt your campaign with
donors this year-end season < some paid advertising.
43 slep gm o gwmq 'I'umduq A 3 Step Guide to Giving Tuesday 10 Proven Year-End
& [Blog Post] — Fundraising Ideas to Actually
o‘, ‘ = ' o‘a 10 Proven Year-End | Grow Your Revenue [Blog Post]
-~ » X > = = | Fundraising Ideas
l Email1 ' Email 2 l Email 3 l L e y
/7 %z 4
”~ 4 Heen

3 Perspectives of Year-End
Fundraising - The Generosity

nextafter.com/year-end

FREAKSHOW

(N) Nexiatter Institute ]
Have a question?
Ask away using the form below.

NextAfter Institute s the training arm of NextAfter, an online S LG
fundraising research and consultancy focuses on helping nonprofits
acquire more donors and grow their revenue in order to increase Nathan Hil
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SUPERCHARGE

Your Nonprofit
Content Creation:

Unlocking the Potential of ChatGPT Seth Giammanco

Principal

Strategy & Technology

WEDNESDAY, AUGUST 16, 2023 Minds On Design Lab
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Raise Nation Radio

The Podcast for Fearless Fundraisers
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