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Let's Get
Started!
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describe how you want donors feel

after interacting with your

organization?
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Beyond .
Webinar

Recording and slides will be sent via email.
Look out for exclusive Bonus Content!
Visit OneCause.com/Resources for on-demand webinars.
Add questions, comment or send emojis in the Chat.
Earn 1 CFRE credit with this webinar! ’

Help share on social! A

WIN: Amazon Gift Card
Help drive future webinar content!
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Meet Gail Perry

Gail Perry is a nationally recognized philanthropy expert, speaker,
author, consultant, and coach with over 30 years of experience in
major gift fundraising.

Named a LinkedIn Top Voice in Philanthropy and one of America’s Top
10 Fundraising Experts, Gail has successfully coached more than 60
capital campaigns, helping organizations secure transformational gifts
and build lasting donor relationships.

Through her work, she empowers nonprofits to achieve fundraising
success with energy, strategy, and heart.

Gall Perry

President
Gail Perry Group
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Gall Perry, MBA CFRE

President, Gall Perry Group@gailperrync

A Philanthropy expert, speaker, author,
consultant, coach

A 30+ years experience in major gift
fundraising

A LinkedIn Top Voice in Philanthropy
A Coached 60+ capital campaigns
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Gall Perry Group

Successful capital campaigns for organizations of all sizes.

Gail Perry Group®©

Empowering nonprofits
to achieve extraordinary
fundraising results.

Fundraising workshops and retreats for board members and
CEOs

Universities and independent schools, medical, social services,
arts and culture, environmental, animal, science and research.

Major Gifts Intensive: Live coaching and training, Feb-June 2025.

Gail
Perry
Group



The Collaborative Ask Ll

A Paradigm -Shifting Approach to Mega Gifts

ASeven Shifts You Have to Make

ASteps in a Collaborative Gift
Conversation

The Donor Story

What resonates with them most?
Want to get more involved?

Ask for advice

|
|
|
|
| Would you like to know how you can help?
|

Is this a good time to discuss your support?
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Giving During Recessions
Total U.S. charitable giving in billions of dollars, 1983-2023
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Gail
Figures are adjusted for inflation. Perry
Source: Giving USA - Get the data - Created with Datawrapper Group
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Data sources:
S&P 500 historical data: Yahoo Finance, S&P Dow Jones
Indices LLC

US Philanthropy data: Giving USA Annual Reports {2000
2023), Indiana University Lilly Family School of Philanthropy
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YEAR

2001

2002

2003

2004

2005

2006

2007

2008

2009

2010

20M

Year-over-Year Percentage Changes (2001-2024)

S&P 500 YOY CHANGE (%) US PHILANTHROPY YOY CHANGE (%)
-13.04% +7.47%
-23.37% +/.06%
+26.38% +2.92%

+8.99% +8.65%

+3.00% +8.13%

+13.62% +4.86%
+3.53% +3.99%

-38.49% +2.08%
+23.45% -3.60%
+12.78% -4.06%
0.00% +2.40%



Old Ask vs The Collaborative Ask:
The Seven Shifts You Have To Make

. Money vs. Possibilities

. Organization-centered vs. Donor-centered
. Formal Pitch vs. Informal Questions

. Fast vs. Slow

. Pushy vs. Permission

. Intellectual vs. Heart-Centered
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. You Put Yourself in Charge vs. Donor is in Charge
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Perry
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Organization - Donor -
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Fast Ve Slow
(one-shot ask) " (multiple conversations)




TYou have to listen to their story,

go with the flow T and

T It opens new
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Patrick Berard, CEO
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Hema Quebec Foundation

Major Gifts Intensive



VS.

Permission




-Centered

Heart

VS.

Intellectual
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