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| et’'s Get Started!

It you could have a behind-the-
scenes experience with any

celebrity, sports team, or event,
what would it be?
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Webinar

Recording and slides will be sent via email.
Look out for exclusive Bonus Content!
Visit OneCause.com/Resources for on-demand webinars.
Add questions, comment or send emojis in the Chat.
Earn 1 CFRE credit with this webinar! ’
'

Help share on social
CFRE

ISING E
Approved Provider for
Continuing Education

WIN: Amazon Gift Card
Help drive future webinar content!




Meet Kevin

Kevin Spykerman brings extensive experience helping
nonprofits create successtul auctions, deepen donor
engagement, and drive revenue through innovative,
mission-focused fundraising strategies. Known for his
creativity and insight into what inspires donors, Kevin
has guided organizations in elevating their impact
through travel and experiential fundraising.

A respected thought leader, he speaks at national,
regional, and online events, encouraging mission-driven
organizations to rethink how they approach
fundraising. Kevin excels at connecting strategy to
results and turning bold ideas into measurable impact.

Kevin Spykerman

Director of Fundraising

Auction Packages
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LEARNING
CHECKLIST

What we'll cover In this session

01

Travel Trends in Fundraising

02

2026 Anticipated Trends

0K

Engaging Your Board

04

Out of the Box Sponsorships

05

Creative Fundraising




2025 TRAVEL TRENDS

MOST POPULAR
PACKAGES

TR

)

E o vy

CWINNERS CH:

5 |

- IRRESISTABLE ITALY

@l BLISS AWAITST — . = 4 > WORLDECEASST MY .
RIVIERA MAYA, NUEVO VALLARTA = _— DESEINARSESE 5 T . | e WANDER THE WILD BEAUTY OF THE
PUERTO VALLARTA, PUERTO _— = ) s AMALFI COAST WITH A 7-NIGHT STAY AND
PENASCO OR ACAPULCO EX%%AS% EQEECT:EA'LAN D, SUNSET CRUISE IN IDYLLIC ITALY
@ 4 GUESTS (&) 5 NIGHTS @ PCUEE TS TS (@ 4 GUESTS () 7 NIGHTS
BID ON THIS EXPERIENCE PACKAGE AT OUR UPCOMING EVENT BID ON THIS EXPERIENCE PACKAGE AT OUR UPCOMING EVENT

BID ON THIS EXPERIENCE PACKAGE AT OUR UPCOMING EVENT




2025 TRAVEL TRENDS

MOST POPULAR
PACKAGES

GRAND =  CHARMING 'EMBARK ON

CANYON AN ICELAN
FAMILY ODYSSE?
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MAKE MEMORIES ETHEREAL ICELAND

4 NIGHT STAY IN AN ECO LUXURY COZY UP TO AN ENCHANTING CORTONA NORTHERN LIGHTS TOURS, BLUE
SKY DOME. GRAND CANYON PRIVATE RESIDENCE, LUSH LOCAL WINE LAGOON, AND REYKIJIAVIK'.GRAND
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2025 TRAVEL TRENDS

MOST POPULAR
PACKAGES

WINNER'S CHOICE
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WHAT DOES THE
DATA TELL US?

A Donors want to see the world!

A Domestic trips are best sold with experiences

A Too specific (sailing, fishing) and you limit the
number of bidders
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IMPORTANCE
OF BOARD
MEMBERS

How Their Network Can Be
Your Network




BOARD, NOT BORING

Your Board was appointed to help grow your cause! Here is what they bring to the table

VISION & GROWTH SPHERE OF SHERME S

LEADERSHIP MINDSET INFLUENCE G.E 1@
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Your Board was chosen for their| Your Board has the ability to aid| Your Board likely maintains a

ability to lead others toward a in high-impact decision making | thriving social and professional| Board

common goal with a clear vision| that will help your organization | network that can be used to members

of what success looks like. grow. generate cause awareness. often take
personal
responsibility
for the,
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RESEARCH YOUR
BOARD’S NETWORK FOR
T H E M A Current and Former Employment

- A Current Companies Leadership Team
I n e A Education and Colleges Attended
®

A Look at Their Broader Network




WHAT TO INCLUDE
IN “THE ASK” TO THE
BOARD

A successful auction will bridge entertainment with impact




Behind every thriving fundraiser is a
STRONG sponsorship strategy




