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Learn more about the ALL NEW OneCause Fundraising Platform

* Engage With Us
* Q& A and Chat (defaults to host/panelists)
* Share with friends on social
*  Webinar Wrap-up
*  Webinar on-demand: onecause.com
*  Wrap-up email with Webinar recording
* Exclusive content
* Survey
* Drive future Webinar content
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Agenda

1. Trust in the Data
2. Business Investments in Trust

3. How Nonprofits Can Apply




LET’S HEAR FROM YOU

In the chat...

What does trust mean to you?
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Ease &
Convenience

Rising Needs B2

Service &
Personal Care

)
Lt 21%
influence purchasing AND how they Reputation Quality

think about giving.

Consumer needs, trends, expectations
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12%

Health &
Safety

Based on Life Reimagined: Mapping the Motivations That Matter for Today's Consumers, by Accenture, 2021




Reimagined
Consumers

Shifting Expectations

Reimagined
consumers expect
companies they are
doing business with
to understand and

address how their
needs and objectives
change during times

of disruption.

Based on Life Reimagined: Mapping the Motivations That Matter for Today’s Consumers, by Accenture, 2021



POLL TIME

How often do you think about building
trust with your donors?

* All the Time
* Sometimes
 Not at All

* No Idea






2022 OneCause Research

: 1,000+ Donors
Experlence Top Motivators

research study

New Trends in Giving

] Understanding Evolving
OHQCOUSG Donor Expectations
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#1
Generosity Motivator

TRUST

“| trust the org to do the right
thing/use the money wisely.”




Trust Ecosystem

MISSION

“| care about the
mission of the
organization.”

IMPACT

“The money raised
would make a
TRUST difference.”
“l trust the org to do
the right thing / use
the money wisely.”

EASE

“It was easy to do.”

IMMEDIACY

“l was able to
make the donation
immediately, in
the moment.”

CONNECTION

“| care about the
person who asked
me to donate.”

®
Figure 10: Generosity motivator ecosystem O n e CO u Se




TRUST

Tip 1:
Tell Your Story



TRUST

Tip 2:
Be Honest &
Transparent



TRUST

Tip 3:
Know Your Audience



TRUST

Tip 4:
Ofter Exceptional
Service



TRUST

Tip 5:
Make Giving &

Connection Easy
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We focus on
fundraising productivity

What it is, where you might be losing it and how to plug the leaks in
your fundraising bucket
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What You Need to Know to Improve s .
Fundraising Outcomes ChE. - Noshy
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Raise Nation Radio

The Podcast for Fearless Fundraisers




