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BEYOND THE WEBINAR

1. Engage With Us
a. Q+A and Chat (defaults to Hosts & Panelists)

b. Share with friends on social media
‘A

2. Continuing Education Credit CFRE
Eectoettiated] =-:: |

3. Webinar Wrap-Up

a. Webinar on-demand at onecause.com
b. Wrap-up email with webinar recording

c. Exclusive content

4. Survey: drive future webinar content



POLL: I'm best described as ...

OneCause Customer using the NEW Fundraising Platform
OneCause Customer using our classic mobile bidding
OneCause Customer using a different solution (T2G, P2P)

Not yet a OneCause Customer

U 0000

Excited to learn more!

Select all that.apply




Dawn Lego Joe Duca Steve Lausch
Director, Brand Engagement & VP. Product Strategy Director, Product Marketing
Channel Marketing OneCause OneCause
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EMERGING TREND. #1

Explore new ways to
deliver exceptional
guest experiences
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How can we better promote
N and sell related events?

* How might Tickets &
Reporting work across events?
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GUEST EXPERIENCE

EVENT SERIES

Individual Weekend Pass

. 0.00
 Connected series of Events s

INCLUDED TICKETS

Gala

* Ticket Packages (incl discounts) B orzo. 22310 aw

1x Gala ticket

Single Ticketing experience 5 Gor

Apr 29, 2023 at 12:30 AM

1x Golf ticket

But Tables and Check-In per

event

Individual
*  Promote Silent Auction across $0.00
events (3 cala 21



How might Check-In be faster
N and more modern?

* What can we do to make a
better first impression?
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GUEST EXPERIENCE

EXPRESS CHECK-IN WITH QR CODES

* Value of integrated ticketing

* Gathers important guest information

We'll see you soon!

* Generates QR code for fast & easy entry to event

16th Annual Night of Gratitude

Sep 8, 10:00 AM * The Westin

* Pair with “concierge line” for fastest experience

= Search Attendees C B Scan Passes
i/ —

Foursome
Bob Johnson
Joe Duca

Ticket 1 of 2

Foursome

Sue Johnson run1
Joebues oz, Scan Passes

Individual Golfer

JoeDuca & B

Joe Duca

Iris Stanton

A10004

Ticket Type Ticket T
General Admission Gener




IN THEIR OWN WORDS
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g guests into the tundraiser
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What can we do to drive even deeper
N engagement with guests?

* How might the event site reflect other
familiar consumer experiences?

. O ~
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GUEST EXPERIENCE

EVENT SITE NAVIGATION

*  Mobile made easier

* No app. No download.
Reduces friction.

* Feature key components of
your fundraising

* Special links to specific items

8 R > ha @

Story Auction Donate Shop More

TO OUR EVENT
LN N J

16th Annual Night of Gratitude

May 17, 4:00 PM EDT

Sponsor a Heads or Terracotta
School Field Tails Army Raffle

Trip

- s \ o

Italy Trip Hot Air Story
.......... Balloon Ride

Night of Gratitude

16th Annual Night of Gratitude

Jan 28, 7:00 PM ® The Westin Indiana...

You have been outbid on Lot 4. Update Bid



EMERGING TREND #2

Create opportunities
that attract and retain
corporate
sponsorships
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SPONSORSHIPS

How might we make it easier
for nonprofits to create,
promote, and sell their
sponsorships online?
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SPONSORSHIPS

ONLINE SPONSORSHIP SALES

* Displays online catalog of
sponsorship opportunities

nimal Shelter Gala

The Title Sponsor will fund our complimentary veterinary
services for a year!

@

Event Details Become a Sponsor Title Sponsor

* Same integrated ticketing
offered throughout the Platform

Silent Auction

Live Auction Preview You can make a difference!

o @ o

Sponsors provide SAS the resources we need to help animals every day. Please consider a gift

Fixed Price b

Support our shelter!

*  Amount, value, logo levels,
impact message, included ticket

types, and more

Gold Sponsors

Half Page Ad inside program 0 Event Ticket silver Sponsors

* End-to-end sponsorship P’ &
URINA

management

Media Sponsors




SPONSORSHIPS

How can nonprofits ensure
that event promotion meets
(even exceeds) their Sponsors’
expectations?
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SPONSORSHIPS

PROMOTION ON EVENT SITE

* Promote logos across the

event site Great Auction Items Available!

#116
Hand-Crafted State of
the Art Dollhouse

Starting Bid: $400

#117
Handmade Quilt
Current Bid: $85

* Included on Slides

e Clickable

#119 #120
Jackson Hole Wildlife Kendra Scott Jewelry
Adventure Set

Current Bid: $1,200 Current Bid: $100

* Engage guests with
Sponsor Game

KENDRA
SCOTT
L A s
=3 Google amazon @ £ Google T

Title Sponsor

Gold Sponsors
Cetlily amzsine

Media Sponsors

@®CBS @ sMzNBC

In-Kind Sponsors




SPONSORSHIPS

How might nonprofits prove
the value of a Sponsor's
investment?

How might they more easily
renew sponsorships?

‘Onecaus
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SPONSORSHIPS

ANALYTICS & INSIGHTS

Displays impressions for logo views & clickthrough across
event experience

Captures impressions for all logo levels in Sponsor Game

* Quantifies value & ROl to make solicitation easier

Clickthrough View Count- View Count -

# Checked in  Location in View Count -
Sponsor Name  Clickthrough URL Count Event Site Slideshows Attendees Game Game
Hills Science Diet |http://www.hills.com 78 724 75 253 Top of Tile 116
Kroger http://bit.ly/ghyruejk 95 720 75 253 Highlight 140
CBS 650 75 253 Back of Tile 19




EMERGING TREND #3

Leverage real-time
analytics for insights that
drive present & future
success
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ANALYTICS & INSIGHTS

* How might we more clearly
provide the depth of data that
nonprofits need?
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ANALYTICS & INSIGHTS
ORG LEVEL ANALYTICS
o i . Springfield Animal Shelter G...
Organization Overview Justnow G = 127 Tickets Sold >
. Major en hancement to user is on or after 12 months ago i on or after 12 months ago @ Annual Honoree Dinner (Spo.. ,
. 16 Tickets Sold
experience $1,246,299
Total Proceeds @ 9 Gala Spring 2023 N
° Dynamic dashboa rds prO\/ide a Events: New & Returning Supporters Fundraising: New & Returning Supporters 2 Tickets sold
journey into real-time data - ANightin.. ,
TS s s &Q@" j,e@ PSS S S 105 Tickets Sold
* Includes updated views: Org level, o @ s o @ s
Event |eve|, Fundraising Dages Event Supporters Fundraising Donations
* Data will impact present decisions s momokomow o o -

@ New @ Returning @ New @ Returning

and future, strategic planning

P
$1,165,599 $80,700 .
Event Proceeds Fundraising Page Proceeds | < %0
»
$897,946 7
Total Paid () Fundraising Page Donations v
)| ° January 22 April July October January 23 April
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ANALYTICS & INSIGHTS

* How might we build
“actionable insights” to increase
revenue at the event level?
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ANALYTICS & INSIGHTS
95 5

EVENT LEVEL ANALYTICS $17.740

Total High Bids Amount 21 4 1 900

1774% of $1,000.00 Auction Goal Avg # Bids per Lot Avg # of Bids per Bidder

*  Overview (paid, unpaid, 7 7 5 139%

Lots with No Bids Lots with Few (1-2) Bids # Max Bids Placed % to Value
failed, refunded, etc.)
$19,675
° Donations (glvmg |eve|5, Proceeds Forecast 154% of $12,790 Total Value
commitments, donations) broceads by Type :
% to Value by Category Avg Bids per Category
. . . - 558,954/$250,000 (2249
o Sllent & L|Ve AUCtlonS foveredcosts’SfSMﬂ" ( art [ s0% Art 1.0
- 92,214.99 Family | 26 Family | 2.5
( d .F reca St | Ots Fashion & Jewelry [l 45% Fashion & Jewelry  NEEG_— .0
p ro Cee S O ! . Tickeds: 315,650 Food & Beth’:Z: -& 228% Food & B:\g::;: I 223.5
W|th no bids, % to va I u e) Sponsorships: $366,744 ot ey E " Hesan s eaity —
Home & Garden [l 59% Home & Garden G 3.5
. Silent Auction: $14'510 Memorag:ﬁ: Ig 50% Memora:ﬁ: | lg
*  Raffles & Fixed Price Items B Liehuctonsassoo | e M —
0% 100%  200% 0 2 4
(purchases, proceeds) @ Refnes: 51650
-

. Fixed Price Items: $220
. Misc. Charges: $302

Donations: $134,378

Including $88,503 in commitments




IN THEIR OWN WORDS

"The Analytics allow us to take a N
look at the event as a whole,
and ask, ‘How can we best T
optimize this for next year so that
we continue to make money
without having to spend more.™

PAIGE RODERICK | 50 LEGS BOSTON MARATHON
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ANALYTICS & INSIGHTS

How might we leverage
“friendly competition” to
increase revenue at events?
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ANALYTICS & INSIGHTS

TABLE ENGAGEMENT SLIDE

* Based on real-time donation Top Tables - Total Proceeds

insights, by table e 7 Table 5
able
* Presents Top Tables by: $245,560 $48,095

o Total Proceeds

Table 4
o Overall Engagement $2 AUCTION $19,716
* Creates friendly competition to -+ =9l > DONATE Table 1

drive engagement and
incremental donations

$11,090

* Have great prizes




EMERGING TREND #4

Drive giving by closing
the gap between event
and online fundraising

4 - tFF =



ONLINE & EVENT FUNDRAISING

* What would a more integrated
strategy require?




ONLINE FUNDRAISING

ONLINE GIVING SITES

* Configure giving levels &
custom questions

* Convert donors through one-
time & recurring giving

* Show progress & impact
towards goal

e  Memorials & honorariums

* Designate donations to specific
events & funds

$64,000 800,000

Central Children's Museum

Sacome s Funraner

$64,000/$200,000
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ANALYTICS & INSIGHTS

FUNDRAISING PAGE ANALYTICS

Fundraising Pages Overview justnow G =

Fundraiser Page Created  Donation

* See all pages’ activity over time i any time s sy time

o U nderstand glvmg patterns Donation Revenue from New & Returning Supporters

$2,065,620

Total Proceeds
o QQ QQ

Donations ®

@ New @ Returning

Donations from New & Returning Supporters

# of Donations

Supporter Activity

N
$500

S & &
S & & S
PO SRS S S,
VA VP SRR
BN
o Median Donation
5 $750000 0 5 10 15 20 25
8
§ $500,000 @ New @ Returning
~ 250000
$0
Feb 20 Mar 6 Mar 20 Apra
Created Date
— Capital Campaign - Outpatient Surgery ~ — Endowment Fund
— Giving Tuesday — Rita Reynolds Memorial Fund
= Scholarship Drive




ONLINE & EVENT FUNDRAISING

* Couldintegrated online &
event fundraising also include
peer-to-peer fundraising?




ONLINE FUNDRAISING

PERSONAL FUNDRAISING PAGES

Create Participant page in <90
seconds

Extend the reach of your
events & campaigns

Build awareness for your cause

Manage their fundraising goals
& messaging

Receive text notifications to
keep them engaged

Enjoy giving insights via
Analytics

Fundraising Stats

Thanks for your support, Joe!

Dorstons Page Vs
$275 27

da

4 8" L

Endowment Fund
Heroes

Joe Duca

I'm so proud to be a graduate of Olive Island

Academy. 've met so many inspirational

teachers who changed my life, and | want to

give back to them.

L J
$275 /$500




ONLINE & EVENT FUNDRAISING

* What would a more integrated
strategy look like?




ONLINE FUNDRAISING

CONNECT ONLINE & EVENT FUNDRAISING

* Directly tie Giving
Site to Event

* All donations &

payments combined
for easy reporting

*  One goal, multiple
endeavors!

Tuition for 1 Semester Technology & Supplies

$5,000 $2,500
tudent an outstanding Provide the technology

rovide a st
learning experience for a semester. resources

tire year

Donate Donate

Donate Nov

Benton Academy

Scholarship Drive

o () S 3
Empowering the next generation to change the world! & %
16TH AN

Night of Gratitude

PRESENTED BY CENTRAL CHILDREN'S MUSEUM

$20,000 4 SATU \RTH\']-‘\V\I‘-‘\”' 219 2023 | 4PMEST

BARNES P
&NOBLE =

16th Annual Night of Gratitude

May 17, 4:00 PM EDT ® The Westin Indiana.

The Night of Gratitude includes cocktails,
entertainment, and fun. The event's extensive auction
will feature prizes such as high end apparel, travel
packages, family experiences, and much more.

Housing for a Semester Dining Hall for a Semester

$1,500 $1,000
Provid for an out-of-state A healthy bo
st r H

o they have mind!
arn and. them i

SIENTAUCTON  FUNDANEED

[£1

w@ Live Donation Appeal
Scholarship Fundraiser happening now

Go to Donation Appeal




BONUS ENHANCEMENTS

Take advantage of new
ways to make your
fundraising easier

I e i - |
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MAKE FUNDRAISING EASIER

How might we make setting up
events even easier?

* What can we do to help
nonprofits manage the many
details of their events?

,_ \ one ‘USG‘@
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MAKE FUNDRAISING EASIER

BUILDING YOUR EVENT

» Event Overview

Springfield Animal Shelter Gala

)

Event Date

December 11,2023

Event Type

Hybrid

Virtual Attendance

150

In Person Attendance

450

Event Promotion

September 2023

Ticket Sales

October 2023

NEW Notification Center
Notifications include:
o Event Reminders
o Event Milestones

Reminders can also be
received in your Inbox

Notification Center [ View More

Overdue 3 Notifications

0 Silent Auction Readiness Review

Past Due 3 Days

Click here to review your silent auction readiness details.

0 Raffle Readiness Review

Past Due 18 Days

Click here to review your site raffle details.

Recent 1 Notification

Enter your event date and time
Due Sep 5,2023




MAKE FUNDRAISING EASIER

* How has the Platform evolved
in recent months to make
Auctions easier?
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MAKE FUNDRAISING EASIER

| * Favorited Items

o Easier way for your guest to
navigate your auction lots

o Drives engagement & bidding

o Opt-in Texts

* Display Sheets

o Next-level “tent cards”

o QR code directs to lot on site

AUCTION ENHANCEMENTS

Silent Auction

Live Auction Preview

Q

Q My Items (20)

Showing
(3) Items.

(Fo) (Gom) v

Filters A Clear Filters

oo o
oo o

FOOD & BEVERAGE Lot #1 FOOD & BEVERAGE Lot #6

In-Home Dinner 7-Piece Wine Bar
with Chef Terry... Set
$3,000 $55

-
Al

Scan to bid

Peyton Manning Autographed Football Lot #9
Donated by Amelia Winger
Value: $500

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam eu turpis

molestie, dictum est a, mattis tellus. Sed dignissim, metus nec fringilla
accumsan, risus sem sellicitudin lacus, ut interdum tellus elit sed risus.
Maecenas eget condimentum velit, sit amet feugiat lectus. Class aptent tacit
sociosqu ad litera torquent per conubia nostra, per inceptos himenaeos.
Praesent auctor purus luctus enim egestas, ac scelerisque ante pulvinar.
Donec ut rhoncus ex. Suspendisse ac rhoncus nisl, eu tempor urna. Curabitur
vel bibendum lorem. Morbi convallis convallis diam sit amet lacinia. Aliquam in
elementum tellus.

Favorite




MAKE FUNDRAISING EASIER

* How might we reimagine
Donation Moments to increase
proceeds?
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MAKING FUNDRAISING EASIER

DONATE TO VOTE

Vote for Next Year's Theme

* Includes prompt and options to “choose” by “voting” via donations

Masquerade

$250 raised

* Displays real-time results on Donate to Vote slide

Join us for a night of mystery & intrigue as we
celebrate in grand style!

r’crn OMIG 905}

TRRORIGEOY R zraucs [
o $1 50 The Roaring 20s
$150 raised

* Creates competitive giving opportunities & drives engagement

Vote for Next Year's Theme

We'll take our gala to the decade of excess,
glamour, and excitement! Come in your best
vintage attire!

Red Carpet Event
$100

Masquerade

$250



MAKE FUNDRAISING EASIER

* How might we reimagine Raffles
sales to increase proceeds?




GUEST EXPERIENCE

VOLUME SALES (RAFFLES)

* l|dentifies and promotes
“upsell” of raffle tickets

* Drives incremental revenue

*  Works with existing settings to
ensure compliance with local,
county, and state regulations

1 for $50 3 for $100 20 for $500
$50 each $33.33 each $25 each
- 20 +
Total (20 tickets) $+866 $500
Rules

1or 2 tickets = $50 each
3-19 tickets are $33 each

20+ are $25 each

Raffle Details

Bruce Springsteen Raffle

Front row tickets & backstage passes for 4 to Bruce
Springsteen at Madison Square Garden! If you're born
in to run then we'll be dancing in the dark at this
unforgettable, one-night-only event!

1 for S5 3 for $100 20 for $500

33.33 each $25 each




IN THEIR OWN WORDS

“We decided to use the Platform because it
met all the needs for our fundraising, while
creating an easy experience for both our staff
and attendees. It was a very seamless
transition from prior OneCause software to
the new Platform ... more intuitive than other
fundraising software we previously used.”

ERIN BARFIELD BIG SISTER ASSOC OF GREATER BOSTON

4 : £ ; ‘w\
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QUESTIONS?

o Lo 45




onecause”

POWERFUL FUNDRAISING SOLUTIONS

TAKE A PRODUCT TOUR

info@onecause.com www.onecause.com 888.729.0399



mailto:info@onecause.com
http://www.onecause.com/
http://www.onecause.com/

