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WELCOME IN!
WE'RE EXCITED TO HAVE YOU JOIN OUR EVENT TODAY.
A FEW THINGS FOR YOU:

 Closed captioning is enabled.
* Please use the Q&A early and often — no need to wait until the end.

» Allregistrants will receive a link to the recording of this event and a list of relevant
resources after the presentation.

«  We hope you enjoy today's presentation!
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Emily Newberry
VP, Strategic Accounts

Customer Experience
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Director, Product Marketing

Vision & Innovation
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What to
expect

What’s new at OneCause

Bonterra’s vision for connected fundraising

How OneCause brings that vision to life

What’s coming next

Q&A




What’s New at
OneCause

Supporter Experience

© Eventambassador fundraising
© Al-recommended auctionitems
© Tap to pay for faster checkout

Nonprofit Efficiency

Al-powered event readiness

Al-generated auction descriptions

CRM integrations & open APIs
Sponsorship management
Golf event management

Enterprise Scale

© Now part of the Bonterra Network
— accelerating investmentin
reliability, integrations, & scale

Event Ambassador Fundraising

Nourish Gala
ENTRAL  Dec5at6:00 PMEST » Newfields Event Pavilion

LogIn Get Tickets

Thank You Donors ~ Will Lomax Carrie Log gan Mark and Sarah Rawlins Sophia Brown Dannielle Hokanson Mark Raw
EvctDotalt Ambassadors
Become a Sponsor
Get Tickets

Molly Murphy Brad Smith Maria Hern:

* B % 00 Y s 0 &

$2,500 $920 520
c— — '

il

Al-generated auction descriptions

24k gold, 3 carat total weight diamond tennis bracelet

Here's what you gave us Here's what we came up with

Lot Detalls For tips on using the HTML editor. please click here

0o

Support Our Cause X

Allison Lucas
a Brad Smith
Dannielle Hokanson
ﬁ Jack Jones
ﬁ:ﬁ John Miller

i

[Se ect your ambassador to credit Q

Search by First or Last Name

$ 200.00 One Time

Donate Anonymously e

Al-powered event readiness

Registration

Check-in Ready Status (70 Ticketed Guests)

Missing Contact Info @

42 Guests &0%

These guests take 3x longer to check in at the event. Message these Ticket Cwners.



Bonterra’s vision
for aconnected
supporter experience



Bonterra
Bonterra has quickly grown into the largest social good company in the world.

20,000+

Customers

213,000+

Nonprofit
Organizations

$28B+
Annual Giving + 1 y 000
Supported 5 0 Employees
of the Fortune
100

¢ Bonterra.



CORPORATE SOCIAL RESPONSIBILITY

CyberGrants - V\ﬁaSpire

FUNDRAISING AND ENGAGEMENT
are now

s everyaction Networkﬁ'for Good. GiveGab @ B O n t e r ra
A= -
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zsalsa s Mobilize [ Actionkit
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For the greatest good.
DonorDrive onecauser

DONORTRENDS

CASE MANAGEMENT

W Social Solutions



Bonterra's
vision: 3% of GDP

by 2033
o Build trust

g Transformgiving

e Accelerate impact

¢ Bonterra.

% of US GDP

3.5

3.0

25

2.0

15

1.0

0.5

0.0

Total US giving”
AN /\/’\ _z\\_\/_\\-’ \/.

This would double total US giving

* Includes economic value of volunteer hours “given” 10



The Bonterra
Network connects
the social good
ecosystemto
power impact

onecause

D Bonterra.

Impact
Reporting

Case
Management

Grant
management

Clear
impact

O

. I
Volunteer High ‘: |i' 'l—!ikglht Grantmaking
ici L |
Management efficiency 'y visibility

E Lasting E

relationships
Employee

Fundraising Engagement
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Our vision for
fundraising is to power a
connected supporter
experience where every
action reinforces
engagement and

accelerates social
impact

OneCause fills a critical piece
of that vision

D Bonterra.

9

Bonterra.
EveryAction..

CRM, marketing automation,
email, and advocacy

High

efficiency

Bonterra.

Network for Good.

All-in-one fundraising for
small nonprofits

Bonterra.
DonorDrive.

Peer-to-peer and team
fundraising

Lasting
relationships

Bonterra.

OneCause

Events and auctions

12



OneCause

Built to power the
entire fundraising
event lifecycle

/\n—-—————

85% of customers meet or
exceed their fundraising goals

Source: OneCause 2026 Fundraising Outlook Report

event
expertise

Innovation
that drives
increased

fundraising

Frictionless
supporter
journey

Built for event-
day execution

Event
configuration
without
constraints




Frictionless
supporter journey

Confidence that supporters
will engage and give

© Mobile-first ticketing, bidding,
giving, and checkout

QR access with no usernames or
passwords

One shared cart and payment
method across the entire event

Seamless movement between
activities without re-registering

Support for in-person, virtual, and
hybrid participation

Get Tickets X

Select Tickets

VIP

$250.00 - 0 .

Get an exclusive table and appreciation for
purchasing a VIP ticket.

Couples Tickets

$200.00 2 tickets . 1 .

Tickets for two guests to the Annual Nourish Gala
and dinner

Individual Ticket

$100.00 - 0 .

Ticket for one guest to the Annual Mourish Gala and
dinner

Table of 10

$1,000.00 10 tickets Ticket 1 of 3

- l | | v | ® T1%Y ; e
Total  1ltems
saur Guest of Honor - v

John Curtis

Ticket Type
VIP Ticket

L $235,602.67

Event Purchases X
Filters A Results (19) B2 g Summary
AT ) ITEMS & DONATIONS 3 ltems
4, Suggested =7 Categories
Nt T
. 2 .
! Buy Now ¥¢ No Bids u Donation * $100.00

Reggie Jackson Signed

@*I_;._ Baseball with C.... $1,200.00

Silent Auction Item

A

Home Brewing Kit

I $300.00

FOOD & LoT FOOD & LoT Silent Auction ltem
BEVERAGE #21 BEVERAGE #22
The Cake Bake Home Beer Brewing Subtotal 1,600.00
Shop Gourmet... Kit Cover Costs* $80.00
Next Min. Bid: $400 Next Min. Bid: $175

Total $1,680.00

Raffle NieW AR PAYMENT METHOD
VISA 2323 Use Another Card

B ! would like to cover processing fees (approx. $80.00)
We ask for 5% of the cart total as processing fee, This fee

helps us run the event and serve our communities.

Donate Using

m Playground Gra... T

& Pay

AB60392 Credit Card

' PayPual

10 (Best Buy Table) 14



B u i It fO reven t - d ay Thank You Donors! $1,000 Donors
execution \ e [

$1,200
Jonathan Davenport L < Y lC):iody Fi;her &"
] n 320 N\ 4 Jianne Russe
Confidence that everything ) . & $1000
= . 595, y ' \ , ' Jonathan Davenport
will run smoothly when it » ) s
o g \ Phil Kelley
matters most : A \ S1000
c)S;E’eve Smith . Arlene McCoy
8 $1,000
' Amy Smith
© Liveappealsand fund-a-need 7000
workflows ceather Shates
© Paddleraise and spotter tools for . o i
real-time giving
. Proceeds by Type Next Year's Theme
© Tap to pay for fast, flexible checkout $225,855/$250,000 (90%) Lt — -
du ring peak moments Covered costs: $1,539.25 ‘ g < - — Ar
@ Tickets:$13650 ; A % : _%%HW“”
e Coordinated use by Staff, Sponsorships: $76,354 , ‘ 2nd Place
volunteers, and auctioneers @ sitent Auction: 14510 ; ST
e . . . . . Live Auction: $21,500 ; $850
Real-time visibility into participation @ Reifes: $1.250 The Wizrding Warldiof Harty Potter

and revenue . Fixed Price Items: $90 $1,000
Misc. Charges: $1

Donations: $98,500
Including $53,500 in commitments




Event configuration . Gont Gt usoum e

Table Managemenit H @ View Floorplan
] [
W I t h O u t co n st ra I nt s Highest Raising Table Highest Raising Table Amount Highest Raising Attendee
$0.00 Fresca fresca Balances
Total balance Future payout Add to balance
X 2Supporters Selected Tables (12) $3,722.28USD  $3,722.28USD  $0.00 USD
Confidence that your platform
. Q, Search Tables = Filter
adapts to the structure, size, — : = s
earch Supporters = Filter $0.00 USD

and Style Of your event 1.1BM (2 seats over capacity)

Tobias Bluth

= VI 2. Kroger (5/5 seats available)
Lindsey Bluth
Payments
Zeus Duca 3. Rocket (4/5 seats available)

© Table and seating management = e
4. Rocket 2 (4/5 seats available)
with flexible layouts = oo O .

Relea K 5. (3/5 seats available) n10 S 252308t
1 " = 22:2::1;"1"‘?:2“ D 6. Violet's table (2/2 seats available] o e e
A u Ct I O n Ite m p rOC u r em en t Jen 11095 Captain: Violet Hami[Iton ) 30 S $5250ust
and packaging ‘ -
Sponsorship setup, fulfillment,
and invoicing Sponsorship Packages

i X
View Floorplan Display Order Active Name Amount Value Tickets

Support for a wide range of formats, i
sizes, and structures , x

x ‘ Use Logo Display Levels to group logos on your event page. All logos will appear the same size on slides. Click here for more details.

" Active Platinum Sponsorship $10,000 $5,000 10

In-product reconciliation for faster, o < T s

. | el e = ot Number of L
more accurate post—event reportlng [ Ao E isplay Order itle oo Size umber of Logos
2. o Platinum Sponsor Large 1
‘r*?"-“— e = w5 |

i3 Silver Sponsor Small 3




In-house event
expertise

Confidence you’re not
managing your most
important events alone

© OneCause-certified event
managers and consultants

Support before, during, and after
the event

Phone support even on event day

Guidance when plans change or
challenges arise

Trusted partnership for your most
important moments

WINTER 2026

Best
Relationship

N

R

TrustRadius

Buyer’s

Choice
— 2026 —

* *
Kxx

s

| By _'.
SILVE

"

2025 STEVIE
WINNER

CUSTOMER SERVICE

WINTER 2026

Leader

WINTER 2026

Best
Results

~N

<JCapterra
SHORTLIST

N4
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67% raise more with OneCause —
based onreal customerresults

11

It wasn’t just about the mo

OneCause helped us create 2
that connection, and

it made all the difference.” T 2X oW '

JessicaBjornstad cash call

VP of Development & Communications ?‘T"‘\.\;s ra ised

ﬂ F a'h Special Olympics

ﬁﬁ Alaska

Source: OneCause 2026 Fundraising Outlook Report

133%

of fundraising goal achieved

Coalltlgn ¥

“hild

85%

Mobile auction participation

mY

Habltat

for Humanity

1 30 min

reduced from event check-in

Make A-Wish.

ARIZONA




Customer Focused, Product Led

Continuous discovery with customers
at the core

Develop deep understanding of
problems to solve & jobs to be done

Build the right solutions through iteration

Outcomes over output

@ Bonterra. 19



What’s Coming Soon R

116,772 Donors
o OneCause
— R | MR Ahinail Adamg
’ R Lapsed donors with some potential to give again.

Average gift size

$54.44 ‘ ‘ e

4+ Bonterra Que X
| View in my lists | ‘ Edit in create a list |
L +
E — ~migan < dOMepage
Supporter Experience ) [
J o o
Sgﬁrdnrz‘gzlﬁloﬁ?ﬁ'ﬁ'ma'gﬁ?eﬁcm with the Fundraising H‘s:my

Guide

© Collect meal choice during ticket | g s oty .

What would you like to accomplish today?
Amount raised over time Info

purchase | ‘ [ send | ‘
© DAFpay for event giving

hg Bonterra Que”

4" Que can now create donor segments.
Your retention rate dropped 8% this quarter. Let's search for donor that are likely to give.

You're 23% behind monthly donation goals. Let's create a plan to address this.

4" Email campaign 0 e
e Auglirst -
e 83 Create persanalized asks for your top donors
3%

Bonterra Que Al assistant Campaign parameters

Write an engaging fundraising email to our current subscribers about helping save polar Create points of contact for donors who gave $500+ in the last 6 months,
bears. The tone should be urgent yet hopeful, highlight the threat of melting sea ice, and

ntearations (Sa estoree,

EveryAction & DonorDrive)

Tap to pay for iPhone

Supporter import & merge tools e o

Reply to: dogooders@peopleforgood.org

Email preview

Subject: *« Help Save Polar Bears Before It's Too Late (L]

Email body: -

Enterprise Scale

Hi {{First Name}},

- Polar bears are in danger. Melting sea ice is destroying their hame, and without

immediate action, they could disappear forever.

Your gift today can help protect them.

From supporting on-the-ground research to advocating for bold climate action, your

© Enhanced user permissions
© Expandedinvestmentin platform
performance & scalability



Together, we’re just
getting started!

onterra. & OneCause.






Thank you!

'alald~ldde




	Text
	Slide 1: Welcome to Bonterra

	Kay
	Slide 2: What’s New  & Why It Matters
	Slide 3:     
	Slide 4: Today’s Speakers
	Slide 5: What to expect

	Emily
	Slide 6: What’s New at OneCause

	Kay
	Slide 7
	Slide 8: Bonterra  
	Slide 9
	Slide 10: Bonterra's vision:  3% of GDP by 2033​  
	Slide 11: The Bonterra Network connects the social good ecosystem to power impact 
	Slide 12: Our vision for fundraising is to power a connected supporter experience where every action reinforces engagement and accelerates social impact  OneCause fills a critical piece  of that vision 

	Emily
	Slide 13: OneCause Built to power the entire fundraising event lifecycle
	Slide 14: Frictionless  supporter journey
	Slide 15: Built for event-day execution
	Slide 16: Event configuration without constraints
	Slide 17: In-house event expertise
	Slide 18: 67% raise more with OneCause — based on real customer results

	Kay
	Slide 19: Customer Focused, Product Led
	Slide 20
	Slide 21: Together, we’re just getting started!

	Q&A
	Slide 22
	Slide 23


