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❑ Drop in returning participants

❑ Challenges with page set-up

Choose one:
❑ Recruitment of New Participants

❑ Participants waiting to last minute to 
fundraise.

Let’s take a Poll
What’s your biggest challenge with your 

peer-to-peer fundraising campaigns?



#socialdonors





SURVEY METHODOLOGY

Sample Size
1,106 P2P Participants
Quotas set to ensure census 
representation

Survey Approach
Online survey in July  2019
Self-reporting questionnaire
Conducted by Edge Research

Definition
Peer-to-peer participants are defined 
as anyone who has fundraised for at 
least one charitable org. within the 
last 12 months.



SOCIAL 
FUNDRAISERS



WHY THEY FUNDRAISE



PARTICIPANT TOP CHALLENGES

69%
FACED BARRIERS





Let’s take a Poll
Which best describes your current 

recruitment strategy?

❑ Joint: Both participants & nonprofit 
do the recruiting 

❑ Other: Share in chat!

Choose one:
❑ On our own: Nonprofit does majority of 

recruitment 

❑ Mix: Past Participants, Nonprofit, & 
recruitment teams. 



PEER RECRUITMENT IS CRITICAL.

2x as likely to be recruited by friend, family member, or 
colleague than directly by the nonprofit.

66%
were encouraged to recruit others. 



RECRUITMENT CHANNELS



Rewarding 
Recruitment 



Tips for Recruitment Messaging



START WITH BETA RECRUITERS





Choose one:
❑ Annually
❑ Only when we get negative feedback

Let’s take a Poll
When’s the last time you 

evaluated/updated the participant set-
up process?

❑ Ever couple of years

❑ Never



Ease of Participant Page Set-up 

% very easy



Social 
Registration



Ease: What participants really think

6-in-10 do not find participant page set-up easy.





return participants
240 to 320

40% 



Advance Tip: Simplifying Goal Setting 





Share in Chat
What do you do to motivate & encourage 

participants to stay engaged? 



DAILY ENGAGEMENT LEADS TO 
SUCCESSFUL FUNDRAISING



PARTICIPANT

TOP
MOTIVATORS



LEADERBOARDS & 
GAMIFICATION



TEAM-BASED 
FUNDRAISING

Those Most Likely to 
Exceed Fundraising Goals



MATCHING 
GIFTS



ADVANCED TIP: Wrap-Around Events



Questions?



FOLLOW US 
ON INSTAGRAM

@ onecauseteam
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