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What we’ll cover



POLL TIME!
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4 things to consider:
• The Rule of 7
• You vs. We
• Avg. CTR 2.66% (Campaign Monitor)
• 1 in 6 emails aren’t delivered (Validity)

Email Marketing Atrategy



P l a c e m e n t  
m a t t e r s

Form Location



POLL TIME!



Location: The Dont’s



Location: The Do’s



Location: The Dont’s



Location: The Dont’s



Location: The Do’s



Location: Welllll….



M a ke  i t  
s t r o n g !

CTA



The Ask: Show Value



The Ask: Active subscribers!



The Ask: Who? What? How?



K e e p  I t  S i m p l e  
S i l l y

Form Fields



Form Fields: Expert Opinion



Form Fields



Form Fields no no part 1



Form Fields no no part 2



Form Fields🤦



Form Fields: Off to a Good Start



Form Fields: Not a Great Ending



Form fields: YES!



D i s t r a c t i o n  o r  
r e l a t i o n s h i p  
b u i l d e r ?

Donation Form



POLL TIME!



Donation Page: Expert Ppinion



Donation Form: Opt-in



Donation form: What?!



Bad Form



Bad Form



N ew  
s u b s c r i b e r s  
r o c k !

Gratitude Attitude



ü Immediacy
ü Mobile friendly
ü Good subject line
ü Sent by a person

Gratitude Checklist

ü Personalized
ü Easy on the eye
ü Warm and 

friendly
ü Set expectation



Gratitude Attitude: On Site



Gratitude Attitude: On Site



Gratitude Attitude: On Site



B u i l d  t h e  
r e l a t i o n s h i p  
f r o m  e m a i l  
n u m b e r  o n e

Welcome Email



POLL TIME!



Expert Opinion



No Thanks



Gratitude Attitude: Welcome Email



Gratitude Attitude: Welcome Email



Gratitude Attitude: Welcome Email



Gratitude Attitude: Welcome Email



No Thanks



No Thanks



K n ow  w h a t  
wo r k s  a n d  
w h a t  d o e s n ’ t

#AlwaysBeTesting



What to Test and Analyze

• Form CTA
• Subject line
• CTR and 

conversions
• Content



q Form location: Bottom of every page
q The ask: Gimme a reason!
q Form fields: Email (and first name)
q Donation page mention: Yes, opt-in
q Gratitude: Pop-up message + welcome email
q Always be testing! 

Email Onboarding Checklist



Now’s my time to 
hear from you!

Q U E S T I O N S ?
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F O L L O W  U S  O N  S O C I A L

fb.com/onecause

@onecauseteam

@onecauseteam

#2022RAISE

linkedin.com/company/onecause


