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1. Mock Paddle Raiser

2. Step-by-Step Explanation of our Paddle Raiser Strategy

3. The paddle raiser is the only non-retail exchange in your 
event

4. Dump the Passive Ask; Lean into The Power of the Paddle 
Raiser

5. Do’s and Don’ts

6. Q & A
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Make  i t  
Pe r sona l

#1 Mission Moment



#2 Audience Photo

1.  Pa d d l e s  a c c e s s i b l e
2 .  G e t  a  “ Ye s ”
3 .  H o l d  a n d  Wa i t
4 .  L o o k  a t  t h e  Te a m
5 .  C a l l  t o  A c t i o n



•P r o m i n e n t  
p e r s o n
•S o m e o n e  w h o  
g i v e s  e ve r y  ye a r
•H o p e f u l l y ,  
w i l l i n g  t o  b e  
t h a n ke d  by  
n a m e

#3 Lead Donor



#4 Inclusive Pronouns

Ta l k  t o  t h e  
a u d i e n c e  a s  i f  
t h ey ’ r e  p a r t  o f  

t h e  t e a m .  



#5 Opportunity Zone

I n  t h i s  z o n e  d o n o r s  c a n  b e  
p e r s u a d e d  t o  s t e p  u p  a  l e ve l

$ 10 k $ 5 k $ 2 . 5 k $ 1 k $ 5 0 0 $ 2 5 0 $ 10 0



#5 Ask for a Few More



#6 Share the Running Total

I n  t e a m  s p o r t s  
yo u  c a n  
a l wa y s  l o o k  a t  
t h e  s c o r e b o a r d  
t o  s e e  h ow  
yo u r  t e a m  i s  
d o i n g .



#7 Gentle Guilt

E n g a g e  
t h e  Pa s s e n g e r s



#8 Sweep at $100

E ve r y  10 0  p e o p l e  i s  $ 10 , 0 0 0 .
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Eve r y t h i ng  e l s e  i s  
a  Re t a i l  E xc hange

Sell Your Mission



Sponsor bought a table
I n  E x c h a n g e  t h e y  g e t :
• 1 0  s e a t s
• 1 0  m e a l s
• 1 0  d r i n k s
• S i g n a g e
• M e n t i o n s



Bid in the Silent Auction
P o s s i b l y  w i n  s o m e  I t e m s



Buy a Raffle Ticket
P o s s i b l y  w i n  a  g r e a t  p r i z e



Bid in the Live Auction
P o s s i b l y  w i n  a  g r e a t  p r i z e



Sell Your Mission
I t ’ s  t h e  o n l y  t h i n g  y o u r  
g u e s t s  c a n ’ t  g e t  s o m e w h e r e  
e l s e .
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Dump the Passive Ask

Passive Ask Examples
Donation Envelopes on tables

Giving Tree
Text-to-Give

Retail Exchanges
Presenting multiple giving options

Suggesting anonymity



1. Mock Paddle Raiser
2. Step-by-Step Explanation of our Paddle Raiser Strategy
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DO DON’T
U s e  F u n d r a i s i n g  

T h e r m o m e t e r s
S h a r e  t h e  Ru n n i n g  

To t a l



S t a r t  y o u r  b i d d e r  
n u m b e r s  a t  10 0  o r  

1 , 0 0 0

DO DON’T
D o n ’ t  s t a r t  a t  

1  o r  10 .



R e a d  t h i s  N u m b e r  
O u t  L o u d

DO DON’T

801801



P u t  a  l i n e  u n d e r  
y o u r  p a d d l e  

n u m b e r s

DO DON’T
D o n ’ t  u s e  f o n t s  t h a t  
h a v e  n o  “ i n d i c a t o r ”  

o n  t h e  1

801
801



U s e  a  s o l i d ,  s a n s  
s e r i f  b l o c k  f o n t

DO DON’T
D o n ’ t  g e t  c u t e  w i t h  

f o n t s

385

385385 385

385
385

385



385

385

385 385

385

385

385



U s e  l o w  
c e n t e r p i e c e s

DO DON’T
D o n ’ t  u s e  t a l l  
c e n t e r p i e c e s



I s s u e  a  p a d d l e  
n u m b e r  t o  e a c h  

d o n o r

DO DON’T
D o n ’ t  p u t  d o n a t i o n  

e n v e l o p e s  o n  t h e  
t a b l e



S t a r t  o n e  l e v e l  
a b o v e  y o u r  l e a d  

d o n o r

DO DON’T
D o n ’ t  s t a r t  s u p e r  h i g h  

a n d  h e a r  c r i c k e t s  a t  
m u l t i p l e  l e v e l s

LEVELS

$15,000

$10,000

$5,000

$2,500

$1,000

$500

$250

$100

START

LEAD

LEVELS

$100,000

$50,000

$25,000

$15,000

$10,000

$5,000

$2,500

$1,000

START

LEAD



U s e  a  b i g  b o l d  s a n s  
s e r i f  f o n t  o n  w h i t e  

o r  y e l l o w  p a p e r

DO DON’T
D o n ’ t  u s e  s m a l l  n o n -
b l a c k ,  s e r i f  f o n t  o n  

t o p  o f  a n  i m a g e  



C r e a t e  a  s l i d e  f o r  e a c h  
l e v e l  t h a t  f o c u s e s  o n  a  

p r o g r a m

DO DON’T

$1,000
W e  p r o v i d e  
b a c k p a c k s  

f u l l  o f  
s u p p l i e s  
f o r  m o r e  

t h a n  5 , 0 0 0  
s t u d e n t s .

$1,000
W i l l  

p r o v i d e  
b a c k p a c k s  

f u l l  o f  
s u p p l i e s  

f o r  2 0  
s t u d e n t s .

D o n ’ t  b e  s u p e r  s p e c i f i c ,  
s a y i n g  “ t h i s  g i f t  w i l l  

p r o v i d e  e x a c t l y  x ”



Now’s my time to 
hear from you!

Q U E S T I O N S ?
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F O L L O W  U S  O N  S O C I A L

fb.com/onecause

@onecauseteam

@onecauseteam

#2022RAISE

linkedin.com/company/onecause


