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Welcome!

• 7.5 years in fundraising tech

• Love creating content to help nonprofits improve 
fundraising

• Volunteer fundraiser

• Known for wandering into the woods to take 
pictures of birds
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S A M P L E  S I Z E

Survey 
Methodology

1,029 social donors
Quotas to ensure census representation

S U R V E Y  A P P R O A C H

S O C I A L  D O N O R  D E F I N I T I O N

Online survey April 26 – May 12, 2022
Self-reporting questionnaire
Conducted by Edge Research

In 12 months prior to survey:
• Donated or attended fundraising event
• Sponsored someone or participated in a fundraising run, walk, 

ride
• Donated or requested donations as part of a fundraising 

challenge, occasion, or giving day



SOCIAL TRENDS & KEY 
FINDINGS



Social Giving Experiences

EVENTSRUNS/WALKS/RIDES CHALLENGESGIVING 
DAYS

OCCASIONS

Donated at or by attending a 
fundraising event like a gala, 
golf tournament, or similar 

event – either virtually or in-
person

Sponsored someone or 
participated in a fundraising 

walk, run, ride

Donated to or participated in 
a fundraising challenge or 

virtual campaign (like the Ice 
Bucket Challenge)

Donated or requested 
donations for a specific 
day/month (like Giving 
Tuesday, Black History 

Month, etc.)

32% 25%35%38%39%

Donated or requested 
donations for an 
occasion like a 
birthday or in 

memorial/tribute



Social Giving 
Continues to Grow

6%
since 2018



Thinking about the last 
social fundraising event or 
campaign you donated to, 
how did you hear about 
this donation opportunity? 
Please select all that apply. 

Giving Driven by Social Connections



Question
How did your organization budget for digital advertising in 
2022 compared to 2021? (Includes display ads, paid social 
advertising, paid search)

• We budgeted more in 2022 than in 2021
• We budgeted less in 2022 than in 2021
• We budgeted about the same amount
• Not sure



Giving Driven by Social Connections

Thinking about the last 
social fundraising event or 
campaign you donated to, 
how did you hear about 
this donation opportunity? 
Please select all that apply. 



Expanding Mobile Donations

$196
Average Social
Donation Amount

2021: $220
2018: $198



Reaching New and Lapsed Donors



Multi-Channel Marketing Is Key

2022



Multi-Channel Marketing Is Key

24%

9%

What percentage of Millennials heard about a social giving 
opportunity through direct mail?

Email

Direct Mail



Younger, More Diverse Donors

Remain strongest 
social givers.

Most likely to 
donate to a 

current issue or 
need (45%).



Rising 
Motivators

2018 and 2021



Ranking Ease: Areas 
for Improvement

% very easy (excluding DK/NA)



Return to In-Person, but Don’t 
Dismiss Virtual

How comfortable are you attending in-person 
fundraising events at this time?

How did you primarily participate in this fundraising event?



Return to In-Person, but Don’t Dismiss Virtual





Which of the following impacts your 
decision to give to this organization or 
cause again? Select all that apply.

Impacting Retention



How to Use the Data

Offer a mix of 
participation options.

Refresh messaging for 
various types of donors.

Map out your giving 
experience.



Now’s my time to 
hear from you!

Q U E S T I O N S ?



.

https://www.onecause.com/ebook/the-2022-giving-experience-study/

DOWNLOAD
2022 GIVING EXPERIENCE RESEARCH

Access to Full Findings

https://www.onecause.com/ebook/the-2022-giving-experience-study/



