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Why Rinse, Repeat, Recycle?

● Save time
● Provide an SEO Boost
● Scale Content Creation 

& Audience Reach



Leveraging Your 
Storytelling
● Reinforce Your Message
● Create a Memorable Impression
● Reach a Wider Range of People
● Enhance Engagement & 

Understanding
● Strengthen Emotional Connection



The Power of 
Multi-Channel 
Marketing

● Reach a Diverse Audience
● Increase Brand Visibility
● Stay Top-of-Mind
● Enhance Trust & Credibility
● Amplify Impact



● Impact Report or Annual Report
● Blog/Article
● Newsletter
● Social Media Posts
● Success Stories
● Podcasts
● Radio/TV Interviews
● Leadership quotes
● Listicle
● E-Book
● Audiogram

What Can Be Created 
When You Rinse, Repeat, 
& Recycle?



Identifying Your 
Evergreen Content
● Review Engagement
● Assess Industry 

Relevance
● Survey Audience 

Feedback
● Examine Performance



Example 1: 
Outward



Example 2: 
Inward



The 10 
Proven 
Strategies for 
R + R + R 
Success



Implementing a 
12-Month 
Content Calendar



FREEMIUM DOWNLOAD



Measuring and Analyzing Results

● Track Website Analytics
● Measure Engagement 

Metrics
● Evaluate Conversion Rates
● Monitor Audience 

Feedback
● Analyze SEO Performance
● Compare Across Channels



Saving Time and Preserving Your 
Sanity: Tools & Resources

● AI like ChatGPT can help you write blog posts 

that can be broken down into shorter social 

media posts.

● Automation tools like Buffer allow you to 

schedule content in advance while MailChimp 

lets you create automations that will send your 

list content based on a predetermined schedule.

● Transcription services like Rev or Descript 

can help you pull content from 

presentations or podcasts.

● Design tools like Canva can help you easily 

resize content for each social media 

platform.



Q&A



Follow Us on Social!

@nonprofit_nerd

linkedin.com/in/jrransom


